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BY J.F. CECILLON 

Anyone following the French legislature's 
recent work on copyright law might won- 
der: Why does France always seem to 
march in the opposite direction to the 
rest ofthe world? 

I am a Frenchman in the music in- 
dustry (who has lived in London for the 
past 16 years), and I have found it hard 
to walch legislators in my native country 
approach my business in such an emo- 
tional way. teetering on the edge of rati- 
fying a compulsory license that would 
make all digital music available for a low, 
government-set fee. 

Of course nothing enduring can be 
achieved in France, especially in politics, 
without some brouhaha, intrigue, sus- 
pense and ultimately, denouement. The 
law that has emerged from the French 
Parliament — still to be considered by the 
Senate — is unclear and contains a man- 
dated interoperability solution that I do 
not believe provides a viable framework 
for the future of digital music. 

The issue of interoperability of digital 
music files has long troubled us. and 
while I do not think France's proposed 
mandate is a good idea, the debate has 
galvanized us on this critical issue. Un- 
fortunately, recent discussions on inler- 
operabilitv- have gone to extremes, from 
the French proposal to its polar oppo- 
site — i.e.. no digital rights management, 
as another guest commentary on this 

pugc ffCfntly .suggested. Neither solu- 
tion is realistic. 

DRM is critical to a dynamic music 
market. In addition to its anti-piracy ap- 
plication, DRM enables innovation and 
the creation of such new business mod- 
els as the plethora of mobile music prod- 
ucts, "share-a-song" offers and portable 
subscription services. 

EMI Music's French company has been 
a creative hotbed for some of our most 
innovative and successful digital initia- 
tives in Europe. We recently worked with 
SFR to broadcast Placebo's Paris concert 
to the largest third-generation audience 
in history. Our initiatives and those of 
our competitors have started to show re- 
sults, with nearly 20 million digital tracks 
sold in France last year compared with 2 
million in 2004. 

From radio-play quotas for French- 



language songs to a tax subsidizing na- 
tional cinema. France has a strong tradi- 
tion of protecting la diversite culturelle 
("the cultural variety"). This has helped 
make the French music market exciting, 
unique and one of the most creative in 
Europe. The French market represents 
about 25% of nearly all European music 
companies' sales. Local repertoire com- 
prises more than 60% of all music sales 
in France, compared with 45% in Ger- 
many and Spain and 50% in Italy. 

At EMI Music, our French roster of 80 
artists is our third-largest, after the United 
States and United Kingdom, and has pro- 
duced talent ranging from Charles Az- 
navour and Edith Piaf to Daft Punk and 
Air and now Raphael. Diam's and 
Camille. to name just a few. After four 
tough years. French indies and majors 
are again signing new artists and com- 
mitting to them for the long term. 

The French government has a role to 
play in this burgeoning digital market, 
but it should center on offering incen- 
tives for interoperability — not harsh man- 
dates. 1 hope the French debate can spur 
thinking and action among hardware and 
software businesses, which need to real- 
ize that in the long run everyone — con- 
sumers, artists, record companies and 
they themselves — will benefit from an 
interoperable environment. 

Ultimately, what the French govern- 
ment did was address a consumer con- 
cern that my company shares: Fans 

want to be able lo move their music 
across all their various devices. But we 
cannot abandon DRM. Managing digi- 
tal rights directly and responsibly is an 
absolute necessity. 

To write an enduring copyright law that 
will stand the test of time on all aspects 
of creativity in the evolving digital age 
requires a balance between interoper- 
ability for consumers and copyright pro- 
tection for rights holders. That means 
penalties to discourage infringement, a 
sufficient level of enforcement and of- 
fering consumers a great product with 
the opporttinity to buy music digitally in 
a variety of ways. I fear that this last point 
has been neglected in the debate as it un- 
folds across Europe. 

The digital music explosion is driv- 
ing more ways to add value for con- 
sumers, artists and an ever-growing 



circle of business partners and brands. 
This is just the beginning. 

We must all work hard and together 
to build creative rights management so- 
lutions that work for creators, consumers 




Let your colleagues know what's on your mind. Send letters to Ken Schlager. Executive Editor. Billboard. 770 
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'Managing 
digital rights 
directly and 
responsibly 
is an absolute 
necessity.' 



and content and hardware businesses 
alike. There is no abiding technical bar- 
rier to interoperability. We only lack, for 
the moment, the broad consensus among 
software and hardware manufacturers 
to accomplish it. France is trying to 
achieve that consensus by mandate. 
While I think my government has cho- 
sen too harsh a solution. I applaud it for 
recognizing the issue. • •■ 

J.F. Cecitlon is EMI Music ContinenUd 
Europe chairman/CEO. 



BILLBOARD COM NEWS EDITOR/ALBUM REVIEWS EDITOR Jon*lh«n COtMfl &-16-65d-55a;? 
SINGLES REVIEWS EDITOR Chuck Taylot 

BILLBOARD.BIZ NEWS EDITOR: Chcli H. Walih . ; KM 

SENIOR ASSOCIATE EDITOR Katy Kroll > 646-eS417D9 

ASSOCIATE EDITORS: Kali* H*lty \ : J650 

Clovar Hop* ■ i.- ■ i" ■ i 

COPY CHIEF: Chrl* Wood* COPY EDITORS: Holly Brown. Wayna ftoMni 
CREATIVE DIRECTOR; JOSM KLENERT 

ART DIRECTOR J>H Nbbal ASSOCIATE ART DIRECTOR'. Clwlctlna Bowar 

EDITORIAL ASSISTANT Sarah Han ' • i . > = 

CONTRIBUTORS Jim B«»man. Mike Boyta, Frad Brontoti. Ramlro Burr. Paul Hatrw. Karri Haic 
CatheOnc Apptafald Olson, Dan Oi>a)letta, Deborah Evans Price. Tony Sandart, ChrUta TKut. 
Slav* Tratman. Anaitasia Tsfoulcai 



LONDON: EMMANUEL LEGBAND ' ■ OIVAa-IOT-Jifl^lSS. 

TomFar0uion < ■ ■ 
Lart arandia 

INTERNATIONAL BUREAU CHIEFS: Chrillia El^azar Larry LaBlanc 

Stava HcClura : Wotf9ar>g Spahr ' 

CONTRIBUTING EDITORS: Sam And ram, JuUaru Korantang, Pawl Saiton 

CHARTS A RESEARCH 
DIRECTOR OF CHARTS/SCNKM) ANALYST: GEOFF MAYPIELD i a 
CHART MANAGERS: Bob AHan - - KaHti CauMaM I . 

Anthony Colombo ' . ' . 
Rtcardo Companion^ , ■ • Mary DaCroca ' i - ■ ■ f 



Wada Ja 



Potrk* McGoMan 



SttvIo PtatnAwnoP 



Gordon Mixray - 

I Paul Pomfrat ' 

CHART PRODUCTION MANAGER- MIchaal CuHon 
ASSOCIATE CHART PRODUCTION MANAGER: Ala> VttOVUl 
ARCHIVE RESEARCH: »4«-«S4-4«33 

INTEGRATED SALES, EVENTS t BRAND MARKETING 
VICE PRESIDRfT. »rTEGRATED SALES/ ASSOCIATE PUSUSMER: BRIAN C KE I IM M MT 646-654-4677 
NATIONAL SALES DIRECTOR/DIGITAL ft CONSUMER: Darak Santnar i>J' "V. JT.Nj 
WEST COAST ADVERTISING DIRECTORS Ahl Kanako . ..>'< Dtarw JohnHB 325-S25-Z257 
EAST COAST ADVERTISING DIRECTORS Cindy Mata ' |. ■ 1 :- Jai*H TMnHiM &4&6Sd~4694 
NASHVILLE: Laa Ann Pho1o«lo ' << CynthU Mallow < ''<-iU-026S (Touring) 

ADVERTISING DIRECTOR EUROPE/U K Fradaric FanuCCi ' 42O-60T5 

INSIDE SALES MANAGER Arkady Fridman i' 

INSIDE ACCOUNT REPS: JafT Sarratta ' : < . Adam Grott ' 16-654-4691 
MANAGING DIRECTOR/LATIN G«na Smiih 

LATIN AMERICA/MIAMI: Harcta Ollva4 1 
ASIA-PACIFtC/AUSTRALlA; Linda Malic h 

JAPAN: Ahl Kanako .'...'< CARI^EAN: Batty Ward : 

ADVERTISING COORDINATORS: Mima Gomai ' Staphania Horn b4(>'e&4'4622 

EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: HICHELE JACANOILO 

SPONSORSHIP SALES EXECUTIVE: Karl VonU l\-=^-~iS-u7i5 

SPECIAL EVENTS REGISTRATION SALES/MARKETING MANAGER: K*l»r PaptMn M6-6S4-4660 
EVENT MARKETING MANAGER: Victoria HalmfUdt 
SENIOR SPECIAL EVENTS ASSOCIATE: Margarat O-Shaa 
EVENT CLIENT SERVICES COORDINATOR: Courtnay Mark* 

EXECUTIVE DIRECTOR, MARKETING AND BUSINESS DEVELOPMENT; DOUGLAS TRUEBLOOD 
ART DIRECTOR, MARKETING A SALES; Naltua Subatch 
PROMOTION MANAGER: MMy Ann Klm< )<< < -I lo-^-I 

LICENSING a REPRINTS 
VICE PRESIDENT, LICENSING « EVENTS; HOWARD APPELBAUM 
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER Cabata Marquai 

MARKETING/PROMOTIONS MANAGER. LICENSING A EVENTS: Barbwa OrMnVar 64£-6Sd^75 
MANAGER, LICENSING. SALES & REPRINTS: Anoallna 8ia«ha«M«J <,46 (.S4-.iG77 



IS'FORMATlON MARKETING 
INFORMATION MARKETING DIRECTOR DAWN TOLAN 
ASSOCIATE INFORMATION MARKETING DIRECTOR; Franca* Davll 
INFORMATION MARKETING MANAGER: flobart Bamar 
INFORMATION MARKETING MANAGER (GROUP): MIchclff Un#n 

INTERNATIONAL INFORMATION MARKETING DIRECTOR: Staphania McM a rwaW (LorVlCW) 
INTERNATIONAL INFORMATION MARKETING EXECUTIVE Saama GaslanI < _ indon) 
INTERNATIONAL INFORMATION MARKETING MANAGER (GROUP]. Paul BrIffdM (London) 
SUBSCRIPTIONS: ''I- -x^-T-i'^: . - ■ „-..i,. -.^ iH'-.-Jvfiiw^ ■ -n-r.,- co; . 

PRODUCTION 
PRODUCTION DIRECTOR. TCRRENCC C SANDERS 
ADVERTISING PRODUCTION MANAGER: Chrts D«Kta« 

EDITORIAL PRDDUCTKW SUP£R VISOR/OPS ADMINISTRATOR: Anthony T, SUIIInsi 
SPEOALS PRCXHXmON EDITOR Marc Glaqulnte 
SYSTEMS/TECHNOLOGV SUPERVISOR: Barry Bl*hln 
SENIOR COMPOSITION TECHNICIAN Suun Chlcola 
COMPOSITION TECHNICIAN: Rodvar Laonard 
ADVERTISING GRAPHIC ARTISTS: Ray Carlton, Kao Diamond 
DIRECTORIES PRODUCTION MANAGER: Lan O 



PUBLISHING » OPERATIONS 
PRESIDENT A PUBLISHER JOHN KILCULLIN 

GROUP EXECUTIVE ASSISTANT/SPECIAL PROJECTS COORDINATOR; Krtetlfta Tunit 
VICE PRESIDENT/GENERAL MANAGER: P. ANDREW BILBAO 
HUMAN RESOURCES DIRECTOR: BILL FINTON 
DISTRIBUTION DIRECTTOR LOW BradflaM 
BILLING: Uu Perez CREDIT; Shawn Norton 

BILieOAOO OCPICE5 



NASHVILLE: 49 Mu«c ^CM« 
I ,..-,tiviiia, TN 37305 

Phnr.P f,l5-3?1-42W 

6ir, WO-0454 



PfaiKlenI S, CEO » 

f vnu business publications MMrMn <y 



APRIL e, 2006 



I 



(MufrC & L'tarary), RMUfd 

■■n ''e'(r."Tancel. MldM«IMrlnr(Maft<ei- 
Tboy Uphofl (Film ft Parformng Ariti Ed>- 
I (KjnufadufinQ A Oitr^licri): 



vnu DUSinen meaia oa„|,|„rtR P-es,«f>! vnu E.dos ; ons arasFarrw Ptk.- 
apnt-pMed^a & Informado" Marketrng ToPlNtvM: Senio* 
, '. < ' MkhaalAlcaa v te E>m<iaRl/CarTmiincatinm Oitaiili PaWan Wct ftwdarft/lcant- 
^ Pr«sident/'Bus>neu Deveocmeni JoMlkHiflamM 



Cl..! 



alerial 



THE 
LATEST 
NEWS 
FROM 



>>>MORE INDIE 
PAYOLA SUITS 

Last year's settlements 
by Sony BMG and 
Warner Music Group to 
end payola 
investigations by the 
New York attorney 
general have spawned 
three more lawsuits by 
indie labels. TSR Rec- 
ords, which sued Sony 
BMC last October, has 
filed a separate action 
against WMG for 
antitrust violations and 
interference with the 
indie's potential 
business profits. 
Radikal Records has 
also filed separate 
suits against the two 
majors. The 
allegations are 
essentially the same in 
all four suits: The major 
labels used payola to 
secure a irtime, so 
indies did not receive 
radio play that would 
have increased 
revenue. The indies are 
suing for unspecified 
monetary damages 
and an injunction 
against payola-tike 
activities. 

>>>UPDATE 
LIMITS iPOD 
VOLUME 

In a response to 
several lawsuits and a 
rash of publicity over 
how iPods contribute 
to hearing loss, Apple 
Computer has 
released a software 
update for alliPod 
Nano and fifth- 
generation devices 
that allow users to set 
their own maximum 
volume limit. The 
software update is 
available as a free 
download from 
Apple's online store. 

>> SPRINT EYES 
NEW DOWNLOAD 
SUB SERVICE 

Sprint Nextel plans to 
boost its mobile music 
business this year with 
a new subscription 
scheme for 
downloading songs to 
cell phones and 
expand its partnership 
with SIrius Satellite 
Radio, a top executive 
said March 28. Sprint, 
the No. 3 U.S. wireless 
service, was the first 
U.S. operator to start a 
wireless song 
download service last 
October. Such 
continued on >>p6 
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Mourning A Legend 

Country music's Buck 
Owens dies at 76 





Balling On Music Biz 

Reinhard Mohn may 
pull Bertelsmann out 



Mario's Countersuit 

Former manager says 
he did no wrong 



Funkmaster Flex 

DJ fuels Ford's urban 
Drive' campaign 




BY ANTONY BRUNO 



Podcasts Coming Of Age 

New Biz Models. Mobile Platforms Mean Major Opportunities 



A year ago podcasting was just a fad with a cool 
name. In recent weeks, the format has taken 
several steps toward becoming big business. 
The audio blog phenomenon that began as free, 
grass-roots rantings is being commercialized 
through advertising and subscription fees. 

In early March, for instance, the creator of the 
British sitcom "The Office" began charging $2 a 
pop for his comedy-themed podcast after generat- 
ing 250.000 downloads per week from Apple's 
iTunes Music Store. 

Media companies like NPR and Clear Channel 
now sell 10- to 30-second commercials for their 
podcasts. prompting the emergence of startups 
formed to insert ads into amateur podcasts whose 
creators are unable to sell the ads themselves. 

The trend has even expanded into the mobile 
space. On March 27. Mobile podcasting service 
Pod2Mobile introduced an automated advertising 
program that inserts 20-second audio ads at the be- 

■ BY ANTONY BRUNO 1 



ginning of participating podcasts. 

The motivation is clear. A recent eMarketer re- 
port predicted that podcast advertising spending 
will increase from an estimated $80 million this 
year to $300 million by 2010. Venture capitalists at 
Sequoia Capital — which participated in the S8.85 
million fundingof podcasting pioneer PodShow — 
say the market could grow to as much as $2 billion 
in the next five years. 

Of course, to reach diese figures, podcasts need 
listeners. According to Bridge Research, there are 
about 9 million podcast listeners today. Consen-ative 
analyst projections peg that the audience will reach 
around 12 million in the United States alone by 2010. 

The "corportization" of podcasts is con- 
tributing somewhat to this growth, as the big 
media brands take over the format from the geek 
fringe. But almost every pundit agrees the biggest 
killer app for the format is the one most diffi- 
cult to obtain — music. continued on »p6 



CTIA Preview: Mobile Music 
Beyond The Ringtone 



Headed into the year's largest 
wireless trade show— the 
CTIA Wireless 2006 confer- 
ence April 5-7 in Las Vegas— 
the question on everybody's 
minds is now, "What's next?" 

Ringtones— the workhorse 
mobile entertainment appli- 
cation to date— are beginning 
to show signs of age. 

U.S. revenue generated from 
ringtor>es has skyrocketed tn re- 
cent years, more than tripling 
from $68 million In 2003 to 
$245 million in 2004, and then 
doubling to $500 million in 
2005. But those days are over 
as 2006 Is expected to show a 
20% growth rate to $600 mil- 
! lion, according to projections 
released by BMI. 

"We've hit a bit of a satura- 



tion point." BMI VP of business 
development Richard Conlon 
says. "Ringtones have done well 
by alt of us. but we can't expect 
they're going to be the marquee 
offering in mobile entertain- 
ment going forward." 

Master ringtones, while 
growing in popularity, are not 
the answer. Last June, only 25% 
of ringtones purchased were 
master recordings. That grew 
to 44% in December. But mas- 
ter ringtones are merely a for- 
mat change, not a driver, and 
cannot sustain the growth rate 
of prior years alor>e. 

'There is just a riaturaf cap on 
the numt>er of people who buy 
a ringtone In a given month," 
says Mark Donovan of mobile 
tracking firm M:Metrics, citing 



company research that shows 
only 10% of U.S. wireless sub- 
scribers download a ringtone 
each month. 

This maturing of early mobile 
entertainment products is not 
limited to ringtones either. Mo- 
bile media aggregators have 
cited a significant decrease in 
the number of wallpaper im- 
ages and graphics sold in all cat- 
egories, music and otherwise. 

For aggregators, the fallout 
has already begun. Dwango, 
which recently changed its 
name to Dijjl, says It is explor- 
ing selling or liquidating the 
company despite scoring such 
clients as P1ayt)oy, Rolling Stone 
and Napster. 

For the music industry, the 
heat is continued on »p6 
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JENNY LEWIS may \ 

soon be coming 
to mobile phones 
via more than a 
ringtone— Watson 
Twins optional. 
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advanced services as 
music, text messaging, 
games and video 
represent about 10% of 
Sprint's revenue. 

>>>APPLEVS. APPLE 
Apple Corps, the Beatles' 
record company, and 
Apple Computer started 
their face-off March 29 in 
London's High Court. 
Apple Corps is accusing 
Apple Computer of 
breaching the terms of a 
1991 deal over the Apple 
trademark. The deal 
prohibited the use of the 
Apple name and logo for 
the promotion of music 
products. Apple Corps 
claims the iTunes Music 
Store violates the terms 
and seeks an injunction to 
enforce the 1991 
agreement and monetary 
damages. 
Representatives from 
both parties declined to 
comment while the case 
was ongoing. The trial is 
expected to last until at 
least April 6. 

>»THE GAME 
CLAIMS 
INFRINGEMENT 

Jayceon "the Game" 
Taylor has filed a lawsuit 
against Koch 
Entertainment and 
related companies. He 
claims 81 copyright 
infringements for 
releasing five CDs and a 
DVD without securing 
licenses for his 
compositions, recorded 
before the release of his 
2005 multiplatinum 
debut album, "The 
Documentary," on 
Aftermath/G-Unit/ 
Interscope. The Game 
further alleges that he has 
not received any 
compensation for those 
releases. The suit asks the 
federal District Court in 
Los Angeles for an 
injunction against Koch 
and damages for the 
releases. A Koch 
representative says. "The 
rights were legally 
obtained and purchased 
by Fastlife Records. We 
look forward to proving 
this in the court of law." 

>> >AUSSIE DIGITAL 
CHART TO LAUNCH 

The Australian Recording 
Industry Assn. will publish 
Its first digital music chart 
April 9. Data for the 
Digital Track Chart will 
initially come from 15 
sources, including Apple 
Computer's iTunes Music 
Store. BigPond Music and 

continued on »pB 



Country Mourns Buck Owens 



'Hee Haw' Star And Co-Creator Of The 'Bakersfield Sound' Dies At 76 



NASHVILLE— Buck Owens, 
a performer known as much 
for his business acumen as his 
country hits, is being remem- 
bered by colleagues as a 
musical innovator and a leg- 
endary talent. 

Owens died March 25 at his 
Bakersfield, Calif., home hav- 
ing performed at his Crystal 
Palace nightclub the night be- 
fore. He was 76. 

As an artist, Owens notched 
12 No. 1 albums between 1964 
and 1968 on the Billboard 
chart now known as Top Coun- 
try Albums. All told, he scored 
21 No. 1 singles between 1963 
and 1988. 

Owens, who was inducted 
into the Country Music Hall of 
Fame in 1 9%, was one of the cre- 
ators of an edgy, twangy and 
danccabic musical style that 
came to be known as the "Bak- 
ersfield Sound." 

Vince Gill says that, as an 
artist, Owens "mattered greatly 
... He created a whole defini- 
tive sound and style, and that's 
rare. A handful of people have 
done that." 



Gill says of Owens' sound, "It 
wasn't so slick and glossy and 
pretty. The twang and the Tele- 
casters and the two-part har- 
mony was j ust beautiful to me." 

That harmony was pro- 
vided by Owens' longtime 
musical partner Don Rich, 
who performed in Owens* 
band the Buckaroos, until his 
death in 1974. 

When Owens appeared as the 
keynote speaker at the Billboard 
Radio Seminar in Phoenix in 
1998. he told attendees that 
when he was starting out in the 
music business. "I just did what 
1 wanted to do and hoped to hell 
people liked it. When I recorded. 
1 used my own musicians. Some 
were sometimes not as good as 
the studio musicians you could 
get. but they played differently. 
It gives you your own sound." 

Brad Paisley says Owens was 
a 'larger than life musical leg- 
end who reinvented country 
music, epitomized musician- 
ship and was the inspiration for 
countless artists including the 
Beatles." That group covered 
Owens' first No. 1 hit. "Act Nat- 



urally," in 1965. 

Owens "helped to shape and 
dePme the sound of country 
music for my generation," Clint 
Black said in a statement. "At a 
time when his sound was being 
called 'rebel,' his music was set- 
ting the industry ablaze and fill- 
ing dancefloors." 

In has career. Owens was 
nominated for 14 Academy of 
Country Music Awards. He 



won the organization's top 
male vocalist prize in 1965and 
was honored with its Pioneer 
Award in 1988. His Crystal 
Palace was the ACM's night- 
club of the year in 1997. 

ACM executive director Bob 
Romeo calls Owens "a taste- 
maker, a pioneer and a pillar 
of the county and Western mu- 
sic industry." 

As a businessman, Owens 



PODCASTS from »p5 

To date, the major labels have 
been reticent to license full-track 
songs to the podcasting com- 
munity because podcasts are 
downloaded files free of digital 
rights management protection. 

But there has been some 
movement. Noncommercial 
radio station KCRW Los Ange- 
les has posted audio podcasts of 
its programming since last 
March, and in January expanded 
into video podcasting. 

On a case-by-casc basis, 
KCRW has scored permission 
from major labels to podca.st the 
in-studio performances of acts 
that appear on its "Morning Be- 
comes Eclectic" show. Such acts 
as She Wants Revenge, Medeski 
Martin & Wood and Robbie 
Robertson are included. KCRW 
plans to soon launch a new "Song 
of the Day" podcast. featuring 
music by emei^ng bands. 

But the music in these pod- 
casts is limited to what is rec- 
orded in the studio or from 
independent acts. Getting full- 
track studio cuts of major-label 
content is next to impossible. 

"The major labels aren't in- 
terested in digital distribution or 
promotion through podcasting," 




KCRW assistant GM Jennifer 
Ferro says. "I think they're wait- 
ing for it to go away." 

Emerging to meet this chal- 
lenge are firms focused on dis- 
tributing podcasts over wireless 
networks. NPR. with KCRW. 
made a splash March 27 by be- 
coming the first major media 
company to contribute its pod- 
casts to the Mobiicast wireless 
podcast service from Melodeo. 

Mobiicast. like Pod2Mobile. 
streams podcasts to mobile 
phones. Because there is no 
download, labels do not have to 
worry about distribution of un- 
protected files. 

Melodeo's service even adds 
a direct-purchasing option. The 
company also operates a futl- 
song download service for 
Canadian wireless operator 
Rogers Wireless and others. So 
songs streamed via the mobile 
podcast can be purchased over 
the air 

Others include startups — like 
PodSafe and the Independent 
Online Distribution Alliance's 
Promonet service — that aggre- 
gate libraries of tracks that par- 
ticipating labels have cleared for 
widespread use in podcasts. 



But aside from the case-by- 
case exceptions, major labels are 
still not onboard. Some artists 
signed to these labels are be- 
ginning to express frustration. 

"Podcasts are this big un- 
known to them." says Brandon 
Curtis, vocalist for Reprise act 
Secret Machines. Tracks from 
the band's album "Ten Silver 
Drops," dueApril25.havebeen 



375«/Sl 

Expected growth of podcast 
advertising revenue by 2010 



sent to MP3 blogs and leaked to 
file-sharing sites as part of a pre- 
release buzz campaign, but not 
included in podcasts. 

" Meanwhile, iheyll license tfiis 
shitouttoThe OC for pennies." 
Curtis says. "Record company 
people have agendas. The music 
can go on some ESPN sports 
highlight program, but it can't be 
on a podcast? Whatever." - • • • 

AMiiionaX rcporiin^ \rf Todd 



CTIA from >>p5 
on to support new mobile mu- 
sic services. 

"What we need is a differ- 
ent product," Conlon says, 
pointing to ringback tones, 
subscription radio services, 
full-song downloads and live 
music services. "The mobile 
entertainment market can't 
be a one-trick pony, and this 
ringtone pony is a little tired 
right now." 

At CTIA, several companies 
will be answering that call. 

Sennari, focused on tt>e mo- 
bile videogame market to 
date, will unveil a motile music 
service called Mobile Tunes at 
Billboard's pre-CTIA mobile 
entertainment conference, 
MECCA. Like a mobile version 
of Purevolume.com— a social 
networking site for artists- 
Mobile Tunes allows labels, 
managers and artists to cre- 
ate mobile blogs, photos, 
streaming clips, tour informa- 
tion, video samples and to 
even sell content. Users can 
also send links to streaming 
clips or concert tickets via text 
messaging. 

Motorola is expected to un- 
veil more details about its iRa- 



owned radio stations, a man- 
agement and booking agency, 
and publishing company Blue 
Book as well as the Crystal 
Palace, which also houses a 
museum. He sold his Phoenix 
stations, including country pow- 
erhouse KNIX, to Clear Chan- 
nel in 1999, but held onto his 
three Bakersfield stations. 
KUZZ-AM-FM and KCRW. 

Owens became a household 
name for his 15-year role as 
co-host (with Roy Clark) of the 
TV series "Hee Haw," begin- 
ning in 1969. 

"If any good can come from 
his passing, I hope it's a renewed 
interest in his achievements and. 
more importantly, his incredible 
Bakersfield sound." Paisley says. 
"He deserves to be remembered 
as one of the most important 
artists in music history." 

Owens is survived by his three 
sons. Buddy, Michael and 
Johnny, and his grandchildren. 

An all-day public viewing is 
being held April 1 at the Crystal 
Palace, followed by funeral serv- 
ices April 2 at the Valley Baptist 
Church in Bakersfield 



dio service, potentially an- 
nouncing content partnerships 
with more record labels. Of the 
four majors, only Universal Mu- 
sic Group and Warner Music 
Group have signed on. IRadlo 
is a subscription music service 
operated by Motorola that uses 
the mobile phone to stream 
music through the home and 
the automobile. 

Verizon Wireless will an- 
nounce a major expansion of 
Its full-song download music 
service. At launch, the com- 
pany had 500,000 songs In 
the VCast Music library, but 
says It Intends to build that to 
1 million by spring. 

Just prior to the show, U.K.- 
based mBlox announced 
plans to Introduce a full- 
song download service in- 
dependent of wireless carrl- 
ers. This allows labels to 
directly sell music to con- 
sumers, sidestepping the 
carrier. Only Ministry of 
Sound and V2 have licensed 
music for the service— lim- 
ited to London's Vodafone 
network— at this time. mBlox 
is expected to unveil further 
details at CTIA. 
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The highly-anticipated NEW 
studio album coining in 2006 



First week sales of 
nearly 200,000 units 



The most awarded duo 

in the history of country music 



Carrie Underwood Keith Person 




taE ROAD AND THE RADIi 
CERTIFIED DODBLE-PLATINUll 




The best-selling album of 2005 
by a female country artist 



Billboard's highest charting 
new male act of 2005 



Kenny Chesnef : Martina 



Certified Double -Platinum 
in only 4 weeks 

Sara Evans 



BEASYOVARJE 
CERTIFIED PLATIHOM 



TIMELESS 
■ CERTIFIED PLATINUM 

I 




.••Si 



Debuted at #1 on the 
^ . ^Billboard Top 200 Album Chart 




„, ^. The highest scanning debut 

Her fastest-to-Platinum career with 125,725 units 

release of her career 



continue to be broken 
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destra Music as well as 
such retailers as RIpit and 
Leading Edge. The lineup 
does not yet include 
Sanity Music. HMV and 
Virgin, which together 
account for 35% of 
Australia's physical 
recorded music sales. An 
integrated digital and 
physical sales chart will 
debut in late 2006. 

>> B.I.G.'S FAMILY 
AWARDED $1.1M 

The Los Angeles City 
Council on March 29 
approved a $1.1 million 
payment to the family of 
slain rapper the Notorious 
B.I.G. over errors in the 
rapper's wrongful death 
trial. The penalty was 
levied by a U.S. district 
judge who accused police 
of concealing evidence 
and declared a mistrial in 
the lawsuit, which was 
brought against the city 
last year. The family has 
said It will go ahead with 
its wrongful death lawsuit 
and hopes to set a new 
trial date next month. 

BORDERS 
OPENING IN DUBLIN 

U.S.-based books and 
entertainment retailer 
Borders Group will open 
its first store in Ireland 
this fall. The 20,000- 
square-foot, two- story 
superstore in Dublin will 
feature a selection of 
books, music CDs, 
periodicals and DVDs, 
along with a Starbucks 
Coffee shop. Borders 
Group says the store will 
be the first of multiple 
locations in Ireland. 

PEARL JAM 
BACK IN THE U.K. 

Pearl Jam will play its first 
U.K. show in six years April 
20 at the 1,600-capaclty 
Astoria. An extensive 
European tour is in the 
works for later this year in 
support of the band's new 
self-titled album due May 
2 on J Records. As 
previously reported, Pearl 
Jam will begin the first 
leg of its North American 
tour May 9 in Toronto. 
The lone second-leg 
show confirmed at 
deadline is a July 9 date 
at the Forum in Los 
Angeles with support 
from Sonic Youth. 

Complied by Chris M. 
Waish. Reporting by 
Lars Brandie. Antony 
Bruno. Susan Butter. 
Jonathan Cohen, 
Miliary Crosiey. Christie 
Eliezer. Emmanuel 
Legrand and Reuters. 



BY BRIAN GARRITY 



Will Bertelsmann Bail On Music? 



Industry Insiders Weigh In On Potential Outcomes For Split From Sony 



|ust in case ten.sions between Bertelsmann and Sony Corp. were 
not strained already, now comes this: Bertelsmann is considering 
bailing out of the music business altogether. 

The di.sclosure comes at an awkward time for the German media 
giant. Bertelsmann just spent six months publicly pressuring Sony 
for a leadership change inside their Sony BMG Music Entertain- 
ment joint venture. Rolf Schmidt-Hollz, the executive Bertelsmann 
pushed, just replaced Sony-selected CEO Andrew Lack in March. 

But now Bertelsmann has bi^cr problems than the joint venture. 
The steadfastly private conglomerate controlled by the Mohn family (see 
sloiy. below) may need $6 billion to block minority shareholder Croupe 
Bruxelles Lambert (GBL) from taking its 25. 1% stake public in May. 

Selling BMG Music Publishing and its Sony BMG half might 
help cover that cost; a March 23 Goldman Sachs report valued the 
combined assets at €2 billion {S2.4 billion). 

Billboard interviewed analysts, industry dealmakers and sources 
close to Bertelsmann and Sony to deliver the following, most likely 
scenarios for what is next for the troubled joint venture. 





Pubhshinc) ,,- ys by CHRISTINA 

AGUILERA JOSS STONE make 

BMG's cattilog otlractive to investors. 



Multiple sources downplayed the 
idea of Sony Corp. buying out Ber- 
telsmann's half of the joint ven- 
ture. But Sony might team with 
private equity players to acquire 
Bertelsmann's stake. Sony would 
buy a small percentage of Ber- 
telsmann's half and then assem- 
ble private equity to buy the rest. 
PROS: Sony gets Bertelsmann 
off its back and controls Sony 
BMG. Sony used private equity 
in April 2005 to buy a 20% stake 
in MG M. Other investors in that 
deal included Providence Equity 
Partners, Texas Pacific Group, 
DLJ Merchant Banking Partners, 
Quadrangle Group and Com- 
cast. Many of the same names 
may also be interested now. 
CONS: Is there enough fat left 
in Sony BMG to attract cost-cut- 
loving private equity investors? 
The joint venture has already 
stripped out €265 million ($322 
milUon) in annual costs by merg- 
ing the New York headquarters 
and business units in 45 coun- 
tries. Also, analysts have cast 
doubt on Sony's willingness to 
invest in additional media assets 
at a time when it is focused on 
turning around its consumer 
electronics division. 

GOING PUBLIC 

Going public to stay private? As 
odd as that sounds, Bertelsmann 
could float part of its stake in the 
joint venture via an initial pub- 
lic offering and then sell off the 
remainder through a series of 
secondary stock offerings. 
PROS: Bertelsmann finds a way 
out of Sony BMG that does not 
require identifying new strate- 
gic or financial partners for 
Sony. Again. Sony benefits by 
taking management control of 
the joint venture. 



CONS: Going the IPO route 
would be time-consuming and 
expensive for Bertelsmann. Also, 
an I PO would require Sony back- 
ing. Given that an IPO of Sony's 
entertainment assets has long 
been rumored, BMG attempting 
to I PO its stake in the music ven- 
ture could be problematic. 

SELLING 

PUBLISHING ONLY 

Pulling out of Sony BMG would 
be incredibly complex, but Ber- 
telsmann has toyed with the idea 
of selling its publishing division 
for a year or so. sources say. Sony, 
Universal Music and several pri- 
vate equity investors, including 
Blackstone Group, are said to be 
interested. In the coming year, 
the publishing arm will benefit 
from releases by Christina Aguil- 
era, Justin Timberlake, Joss 
Stone, Alanis Morissette and 
others. Several high-profile 



music industry veterans, in- 
cluding outgoing EMI Music 
Publishing topper Martin 
Bandier, entrepreneur and for- 
mer top EMI exec Charles 
Koppelman, former Warner/ 
Chappell boss Les Bidcr and for- 
mer BMG chatrman/CEO 
Strauss Zelnick, could po- 
tentially team with investors for 
a bid. Bertelsmann has other 
ways to rai.se the remaining cap- 
ital that would not require quit- 
ting Sony BMG, including 
taking out debt through a lever- 
aged recapitalization. 
PROS: BMG Music Publishing 
could command $1 billion or 
more. As for the debt. Billboard 
estimates that Bertelsmann 
could double its current S2.3 bil- 
lion debt level and still handle 
the annual service payments 
based on current cashflow, even 
after a publishing sale. 
CONS: A publishing-only sale 



would leave Bertelsmann well 
under its $6 billion goal, and 
sources say company executives 
are wary of using debt financing 
strategies to fund a buyout. Also, 
Bertelsmann would be giving up 
on what is considered to be an 
increasingly valuable asset class. 

STAYING PUT 

On March 22, while presenting 
the company's financial results, 
Bertelsmann chairman Gunter 
Thielen stressed that music was 
still crucial to the company and 
denied plans to sell those divi- 
sions. "I just can't imagine any 
of this," he said. A Bertelsmann 
executive who asked to remain 
unidentified says selling Sony 
BMG would bea majormistake. 
"We don't waste assets," the ex- 
ecutive says. "We have so much 
money in our war chest that sell- 
ing in a panic mode to finance 
projects is not at all necessary." 



PROS: The ownership landscape 
in the music market remains sta- 
ble. Sony BMG just completed 
a painful transition of its upper 
management. Bertelsmann 
avoids sparking a new round of 
infighting among Sony BMG's 
deeply divided executive ranks. 
The joint venture, with Schmidt- 
Holtz at the helm, focuses on de- 
livering its initial promise. 
CONS: In addition to risking the 
public offering of a quarter of its 
company. Bertelsmann will also 
remain stuck with Sony. " 'Ill- 
conceived' may be too .strong a 
word," veteran media analyst 
Harold Vc^el says of the joint ven- 
ture. "But it's been an unhappy 
partnership since day one." 

Additional reporting by Susan 
Butler and Ed Christman in 
New York. Emmanuel Lcgrarui 
in London and Wo/feong Spahr 
in Germany. 



KEEPING IT IN THE FAMILY 



HAMBURG— Bertelsmann has been a family affair for 
more than 170 years, and current patriarch Reinhard 
Mohn (pictured at right) intends to keep it that way. 

The company was founded t>y a Mohn ancestor in 
1835, as a publisher of religious materials. Beginning 
shortly after World War II, Mohn developed Bertelsmanr^ 
from a still-provirKial company into an jnterretkxul media group. 

Today. Mohn, 84, Is no longer directly involved in the com- 
pany's business, but his wife, Liz, is a major player. And the com- 
plex ownership structure created by Mohn ensures the family— 
and Its philanthropic values— retains a dominant Influence. 

Bertelsmann is a non-public stock corporation with shares 
spread over three blocks: the Bertelsmann Stiftung (Founda- 
tion), 57.6%; the Mohns, 17.3%; and Belgium-based Groupe 
Bruxelles Lambert (GBL), owned by Belgian financial investor 
Albert Frdre, 25.1%. 

Mohn founded the Stiftung in 1977 to "encourage social 
change and to contribute to society's long-term viability"— 
tf>e r>onproftt Is predominantly funded by income earned from 
Its shares of Bertelsmann AG. 




Frfere secured his share In Bertelsmann In 1997, wtwn 
he merged CLT, Europe's largest TV company, with 
Bertelsmann's TV division UFA to create RTL Group. 
In 2001, he exchanged his 30% ownership in RTL for 
25% of Bertelsmann's shares. Frfere is entitled to place 
his shares on tt>e stock market tieglnnlng in May. For that 
to happen, Bertelsmann has to t>ecome public. 

Mohn t\as long resented the notion of going public. Such a 
move breeds a loss of control to stockholders corKerned only 
with the immediate value of assets, he has said in his rare in- 
terviews, and does not take into account the company's long- 
term interests. Reportedly, Mohn regrets that then-CEO Thomas 
Middelhoff ever allowed GBL to clinch Its ownership stake. 

Mohn prefers to keep it a family affair: Of his and Liz's three 
children, son ChHstoph runs Intemet portal Lycos Europe and 
daughter Brigitte heads one of the five divisions of the Stiftung. 

Liz, 64, is on the management t>oard of the Stiftung. "I shall 
preserve Bertelsmann for the family," she once said In an in- 
terview. "That's what my heart beats for. That is our life." 

—Wol^ang Spahr 
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HAj|{M BY LEILA COBO 



'American IdoM Goes Regional 
Witli Searcli For A Latin Star 



1^1 he "American Idol" 
franchise will go pan- 
regional for the first 
time in ils history with 
the launch of "Latin 
American Idol." 

The show, set to air this 
summer, marks the first time 
the "Idol" brand, which has 33 
versions under its belt, leaves 
the confines of a single coun- 
try in an effort to find a re- 
gional idol. 

"Latin American Idol" will 
host auditions in four coun- 
tries and will be open to con- 
testants from throughout 
Mexico and Central and 
South America. 

The show is a co-production 
of Sony Entertainment Televi- 
sion, a subscription cable serv- 
ice that will air the series 
throughout Latin America, 
and FremantleMedia, which 
also produces other versions 
of-ldoL" 

"Latin American Idol" will 



be a separate production from 
the Brazilian version of the 
program, which will begin 
April 5 in that country. 

"We are looking for a Latin 
idol to conquer the world," 
says Flavia Da Malta, execu- 
tive producer of "Latin Amer- 
ican Idol." 

Da Matta is expecting 4,000 
people, ages 1 8-30. to show up 
for each audition in Mexico 
City (April 22-23); Caracas. 
Venezuela (April 29-30); Bo- 
gota. Colombia (May 5-6); and 
Buenos Aires (May 16-17). 

Ten finalists will be selected 
to compete against one an- 
other in studios in Buenos 
Aires. The winner will receive 
a recording contract from Sony 
BMC and will be managed by 
19 Entertainment, the same 
company that handles "Idol" 
winners worldwide. 

Because Sony is airing the 
show, the winner will spend 
"plenty oftime on-air on Sony 



cameras," SPE Networks 
Latin America VP/co-GM Ser- 
gio Pizzolante says. "Sony 
will accompany this idol in 
his journey through Latin 
America," he adds. There are 
no immediate plans to air 
"Latin American Idol" in the 
United States. 

Apart from its regional 
scope, there are no major dif- 
ferences between this "Idol" 
and its previous incarnations. 

Speaking during a confer- 



ence call from Venezuela. Piz- 
zolante and Da Matta say that 
the search for judges has been 
going on for "four to five 
months." No further informa- 
tion was available. 

Sources say three to four 
judges will be selected and 
that singer )on Secada is 
among those being seriously 
considered. 

According to Pizzolante. the 
main criteria for judges are 
credibility in the music world 




and past involvement in artist 
development. 

Within the industry, there is 
certainly much curiosity cir- 
cling around "Latin American 
Idol," particularly because of 
its geographic scope. 

"It's tremendous that peo- 
ple from countries that may 
not be so affluent will have 
the possibility to participate," 
says Luana Pagani. Sony 
BMG senior VP of global mar- 
keting. Latin. 

Music reality shows are 
nothing new in the Spanish- 
speaking world. In the past 
five years, literally dozens of 
reality programs targeting 
Hispanics have launched in 
Spain. Latin America and the 
United States. Some, like 
Spain's "Operacion Triunfo" 
and Argentina's "Popstars." 
have not only been ratings 
phenomenons, but have also 
transformed the recording in- 
dustry landscape of their re* 



speclive countries with strings 
of top-selling albums. 

But there have also been 
plenty of flops. In the United 
States, Latin music reality 
shows have neither garnered 
impressive ratings nor 
launched a significant rec- 
ording artist. The failures are 
often blamed on the diversity 
of the U.S. Latin audience, 
and that, some say, could be 
an obstacle for "Latin Amer- 
ican Idol" as well. 

"It's not that easy to do some- 
thing across Latin America," 
one executive says. 

Pizzolante says the blend of 
local programming with re- 
gional scope made " Latin Amer- 
ican Idol" an ideal show with 
which to expand Into the region. 

"Latin American Idol" will 
initially air twice per week, 
then will increase in frequency 
during finals. 

FreeMantle's agreement with 
Sony is for five years. •••• 
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Arbitron hopes to 
replace its 41-year-old 
paper diary with the 
Portable People Meter 



BY CHRIS M. WALSH 



The Race To Measure Radio Is On 



For the first time in 40 years, the 
way radio measures its audience 
is poised for a major overhaul. 
Just wlio will lead that charge re- 
mains to be seen. 

Ad agencies and radio groups 
have screamed for a faster, more 
accurate system for years. Since 
1965, research firm Arbitron has 
measured listener audiences via 
diary method — people write what 
they listen to on paper and mail 
the resuhs. Arbitron began de- 
veloping its new Portable People 
Meter system in the early 1 990s. 
but Clear Channel forced its hand 
last summer because of two con- 
cerns; The PPM cost 40%-65% 
more than its diary service, and 
it showed reduced listener levels 
for morning drive time — the 
most expensive advertising ter- 
ritory. Clear Channel formed an 
industry committee and began 
accepting bids for competing 
service proposals. 

The committee named three 
finalists on March 9: Arbitron, 
Media Audit/lpsos and Media- 
mark Research Inc. {MRI).The 
three companies presented 
their services to the committee 
at the end of March and await 
its decision. 

"It has been encouraging to 
find that there are real, poten- 
tial alternatives and options for 



radio audience measurement, 
and we are moving forward ag- 
gressively to review them," says 
Jess Hanson, senior VP of re- 
search for Clear Channel, who 
chairs the evaluation team. 

After intense pressure from 
radio stations, Arbitron — which 
planned to roll out the PPM in the 
top 50 markets beginning in [uly 
in Houston — announced March 
29 that it will not move forward 
until it receives accreditation from 
the Media Rating Council, a non- 
profit organization that certifies 
audience measurement services. 
Accreditation is expected to take 
four to six months. 

The PPM is a pager-sized de- 
vice that tracks a participant's ex- 
posure to radio, TV and other 
media by detecting inaudible sig- 
nals encoded in broadcast con- 
tent. Participants dock the PPM 
in 3 station tiiat delivers collected 
data to Arbitron. 

So far. radio groups seem un- 
derwhelmed. In Houston, Arbi- 
tron does not have any radio 
stations signed up to use the serv- 
ice. Only two groups, Beasley 
Broadcast Croup and Spanish 
Broadcasting System, are on- 
board for the PPM, and neither 
have stations in Houston. 

Which leaves virtually all 
Houston radio groups — a mar- 



ket the radio industry values for 
its ethnic diversity — ready to 
test technology from Media 
Audit/lpsos called the "smart" 
cell phone this spring. The 
phone runs an operating sys- 
tem like a PDA. and measures 
exposure to media with soft- 
ware. One advantage of this so- 
lution is that many listeners 
already carry cell phones. 

Another addvantage may be 
the depth of the technology. Phil 
Beswick, executive VP of the 
Media Audit, says his company 
has its eye on Global Position- 
ing System-enabled phones. 

"All this sampling of radio lis- 
tening is time-date-stamped, 
plus the GPS gives us where 
you're traveling so we know you 
are listening to a particular radio 
station, driving to work down a 
specific highway at 8:25 in the 
morning," Beswick says. "Pretty 
powerful stuff." 

But Media Audit/lpsos still 
has to prove it works. The first 
round of testing for the smart 
cell phone is slated for May in 
Houston. Virtually all major 
Houston radio operators are on- 
board for the trial. 

Meanwhile, MRI and sister 
research company Eurisko have 
proposed to measure radio au- 
diences using Eurisko's Media 



Monitor, a handheld meter that 
uses matching technology in- 
stead of detecting inaudible 
codes to track consumer expo- 
sure to radio stations. 

But M RI intends to wait out 
Clear Channel's request for pro- 
posal process. "We don't have 
any test planned," says Jay Mat- 
tlin, VP of research for new ven- 
tures at MRI. "It's a question of 
whether or not we get funding." 

The stakes are high for all in- 
volved — the service the indus- 
try adopts will drive advertising 
rates for years to come. Arbitron 
has already invested more than 
$100 million and almost 14 
years developing the PPM. 

The decision will likely come 
down to cost if the TV industry's 
transition to electronic meas- 
urement holds any lessons. MRI 
is far from offering pricing in- 
formation, and Media Audit/ 
Ipsos has only said that it will be 
"very competitive" with Arbi- 
tron's rates. And Arbitron is ask- 
ing for 40%-65% more from 
radio groups facing a sluggish ad 
market, heightened new-media 
competition and transition costs 
to high-definition radio. • • • ■ 

Additional reporting by Katy 
Bachman, Mike BoyU and 
Paul Heine. 
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Countersuit In 
Mario Case 

Former Manager Points Finger Elsew/here 



Troy Patterson, who discovered 
multiplatinum artist Mario in a 
talent contest nine years ago, has 
responded to the artist's Febru- 
ary lawsuit. He is slapping suits 
on J Records, managers Julius 
"J" Erving and Troy Carter (aka 
the Coalition) and Mathew 
Knowles — even Mario's mother. 
' Patterson and his Third Street 
Music claim that the production 
and publishing agreements 
Mario entered as a minor are fair 
and legal, and the other parties 
must stop interfering with Pat- 
terson's and Third Street's con- 
tractual rights. Patterson wants 
at least $5 million and a court 
order to permit him to partici- 
pate in the creative process of 
Mario's future albums. 

Mario's suit claims that Pat- 
terson diverted "virtually every 
meaningful benefit generated 
from his recording career." He 
alleged that Patterson manipu- 
lated Mario's mother to sign 
poor deals, to hire bad counsel 
and had himself appointed as 
Mario's joint guardian (Bill 
board, Feb. 25). Mario claims 
that he has only received about 
$50,000 from the sale of more 
than 3 million records, and 
wants his contracts voided. 

Patterson denies these claims 
and alleges that he spent years 
sheltering Mario and develop- 
ing his talent. 

The counterclaims say that 
Patterson suggested more ex- 
perienced music attorneys to 
Mario's mother; his mother 
asked Patterson to act as 
guardian; and Third Street has 
not received royalties from J 
Records that could be passed 
to Mario. 

As for Knowles and the Coali- 
tion, Patterson claims that they 
have excluded him from the re- 
cording process even though 
his deal with | Records enti- 
tles him to approve record- 



ings. Patterson asks the federal 
court in New York to declare 
Third Street's agreements valid, 
and enjoin J Records from mak- 
ing or marketing Mario's albums 
without Third Street's "full cre- 
ative participation." 

Knowles says he is not part of 
the suit. "I wasn't involved in the 
recording process." he says. 

"We are not in the business 
of interfering," Erving says. "We 
just want to move forward and 
do good business with Mario." 

J Records says it "had not 
seen (he suit." The other de- 
fendants could not be reached 



for comment. 




HOWARD'S END? 

A recent national study by Jacobs Media 
found that roughly 75% of Howard Stern's 
former listeners do not expect to follow 
him to his new morning home at Sirius 
Satellite Radio— a win-win, it seems, for 
everyone involved. Except, maybe, Stern, 
who will have to cry all the way to the 
bank with his half-a-billion price tag. 
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In Stem's local NYC, his former station 
WXRK loses about three-fourths of the 
morning audience, but early indicatk>ns 
are that other stations see a rising 
morning tide. Even Stem replacement 
David Lee Roth sees a small ratings 
rise from January to February. i 




Slrlus needocl tt million new subscribers 
to make money on Stern's deal. The 
jock's estimated FM listenership was 
between 4 and 6 mfllron, so Sirius is 
looking smart; in last year's Q4. Sirius 
outpaced XM in subscriber growth for 
the first time. 
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Ford Revs Up Funkmaster Flex Partnership 



ith brand mar- 
keters lining up 
^K^V to work with him 
^■W — particularly 

those in the auto- 
motive industry — Funkmaster 
Flex is flexing more than his 
musical muscles these days. 
In fact, the radio DJ-turned- 
TV personality has turned his 
passion for cars into a full- 
fledged business. 

"I take a company with cred- 
ibihty and take them younger. 
1 help them gain a new audi- 
ence." Flex says. But it is im- 
portant that they "hold onto 
their old audience" in the 
process, he cautions. "You 
want to bring the younger 
crowd in without alienating 
those who have been buying 
the product for years." 

Ford is apparently pleased 
with its year-old branding part- 
nership with Flex. It recently 
re-upped the deal to include ad- 
ditional marketing and cus- 
tom-design duties. 

Flex helps Ford introduce its 
product to a younger demo- 
graphic, says Marc Perry, man- 
ager of multicultural marketing 
for the Ford, Lincoln and Mer- 
cury brands. "He's given us ac- 
cess to a world — the urban 
community — that we don't have 
access to." 

According to Perry, Ford 
data tracks sales directly to its 
association with Flex, who, he 
adds, "makes a vibrant state- 



ment with our product." 

Perry calls Flex "a car 
guy trapped in a D|'s body 
who knows the pulse of the 
marketplace." 

Throughout 2005. Flex 
helped Ford promote its F- 
ISOand Fusion models inTV 
and print campaigns and at 
auto expositions, including 
the Specialty Equipment Mar- 
ket Assn. Show and Flex's 
own Custom Car and Bike 
Show Tour. 

Flex also works the Ford 
brand into his daily radio show 
on R&B/hip-hop WQHT {Hot 
97) New York and his ESPN2 
TV show, "All Muscle With 
Funkmaster Flex." 

Ford's Web site can be ac- 
cessed directly from Flex's 
Team Baurtwell custom car 
club (teambaurtwell.com). 

Ford, meanwhile, created a 
Fusion online destination 
{grownandsexy.com), that in- 
cludes the Flex Fusion Night 
Club videogame. The "Grown 
and Sexy" concept is meant to 
be an urban African -American 
expression of the Fusion's gen- 
eral market *'Life in Drive" 
campaign and was created by 
Ford's African-American 
agency, the Uniworld Group. 

With the help of Spike TV's 
"Ride With Funkmaster Flex" 
in 2002. Flex established him- 
self as someone who takes cus- 
tomizing cars seriously. He 
went from customizing his 



own cars to customizing those 
of his celebrity friends. 

Brands followed. In addition 
to Ford. Flex, who has neither 
agent nor manager, has 
branded entertainment deals 
with JL Audio, Hot Wheels. 
Lugz, Greyhound, Syntec/Cas- 
trol, TUrtle Wax. Cooper Tires 
and others. 



From a strict marketing 
point of view. Flex knows 
what he needs to do to cross- 
promote products. Through- 
out, he maintains a sense of 
reality. "Adding value to 
each partnership is my spe- 
cialty," says Flex, who is in 
the process of creating a new 
TV show. 



"He's developed a human 
brand with regard to cars and 
car customization," says 
Robert Passikoff. president of 
Brand Keys, a consulting 
company in New York that 
specializes in brand and cus- 
tomer loyalty. 

Passikoff notes that brands 
are always looking for high lev- 



els of engagement. "Brands 
want to be associated in places 
where their values will be re- 
inforced." he says. "Flex has 
developed a tentacle-like reach 
to extend his personality and 
brand into the worlds of 
music, sports and cars. This is 
not lost on Ford and other con- 
sumer brands." 
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Latin Legend Rocio Durcal Dies 



star Who Defined An Era Passes Away At 61 In Madrid 



The passing of Rocio Durcat, 
the grand dame of Latin pop 
and Mexican song, is among 
the first deaths In a generation 
of singers who defined a 
golden, international era in 
Latin music. Durcal died March 
25 in her home city of Madrid. 
She was 61. 

Durcal's signature, throaty 
rasp straddled multiple genres 
ar>d social classes. The singer's 
career spanned more than 40 
years and 30 albums, with sales 
topping the 30 million mark, 
according to her label, Sony 
BMG. 

Although Durcal's popular- 



ity peaked in the 19705 and 
1980s, she remained a consis- 
tent seller— even after she 
dropped out of the spotlight in 
the past year due to her strug- 
gle witti cancer. Indeed, her last 
release, a greatest-hits album 
titled "Amor Eterno, Los Exl- 
tos," peaked at No. 8 on Bill- 
tx^ard's Top Latin Albums chart 
in February. 

Durcal was born in Spain 
and had success as a musical 
actress and ballad singer be- 
fore trying her luck in Mexico 
in 1977. There, she radically 
switched styles, recording an 
album of rancheras by a then 



new composer named Juan 
Gabriel. His songs proved the 
perfect complement for her 
voice, and Durcal's renditions 
of tracks like "Tarde" and 
"Jam^ s me Cansar^ de Tf" be- 
came radio hits throughout 
Latin America, the United 
States and Spain. Durcal would 
subsequently record music by 
top composers, including 
Rafael Perez Botiia (who wrote 
her signature "La Gata Bajo la 
Ltuvia"). Marco Antonio Solfs, 
Bebu Silvetti and Roberto Livr. 
alternating between interna- 
tional pop and Mexican 
rancheras and garnering equal 



levels of success in both. 

"She had a timeless, classic 
sound," says Kevin Lawrie, 
Sony BMG's president for the 
Latin region. "Betr>g a Spaniard 
who embraced marlachi music 
and recorded with many of the 
biggest all-time Mexican stars 
puts her In a unique place in the 
hearts of Latin -Americans." 

Durcal's string of early hits 
came at a time when a slew of 
artists, including Raphael, 
Jos6 Jos^, Rocfo Jurado and 
Juan Gabriel himself found 
pan-regional success. As with 
many of these singers, Dur- 
cal's acclaim and popularity 



carried on. 

During her career she per- 
formed ak>ngside stars such as 
Julio Iglesias, Joan Manuel Ser- 
rat, Luis Miguel. Ricky Martin 
and Alejandro Sanz. "Today Is 
the beginning of the story, the 
legend of Rocio Durcal," Juan 
Gabriel said In a statement. 
"Thank you for having sung and 
recorded so many songs that I 
wrote for you with so much 
love." 

Durcal is survived by her hus- 
tiand, Antonio Morales; three 
children. Carmen, Antonio and 
Shaila de los Angeles; and one 
grandchild. 
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BY ANTONY BRUNO | 



Acts To Get Some Game 



BITS & BRIEFS 



Kanye West. U2 or Faith Hill 
may soon be coming to a mo- 
bile game near you. 

Artists, record labels and 
mobile developers are in the 
early stages of discussing 
ways to create mobile games 
based on the likeness — and, 
potentially, music — of today's 
hottest acts. 

"This year, we'll see games 
based on musical acts that will 
be successful," says Greg Bal- 
lard, CEO of mobile game pub- 
lisher Glu Mobile. 

It is a concept that until re- 
cently has been noticeably 
missing from the broader 
videogame and wireless enter- 
tainment landscape, two plat- 
forms the music industry has 
buUishly supported. 

To date, the bulk of mobile- 
game licensing activity has 
come from the movie industry. 
It is almost standard practice 
these days to release a mobile 
game based on a movie release, 
either simultaneously or weeks 
before the film's opening. Mo- 
bile game developers have al- 
ready licensed rights to such 
summer flicks as "Ice Age 1' 
"Mission Impossible III," "The 
Fast and the Furious: Tokyo 
Drift" and "Transformers." 
Past blockbusters like "War of 
the Worlds," "Peter Jackson's 
King Kong" and "Fantastic 
Four" have all spawned mobile 
games as well. 

Wireless operators and mo- 
bile game developers enjoy 
these deals because the mil- 
lions that movie studios spend 
on advertising ultimately pro- 
motes and drives sales for the 
accompanying mobile game. 

Movie studios like games be- 
cause they generate incremen- 
tal revenue to offset increasingly 
larger movie budgets and also 



serve as supplementary pro- 
motional tools. 

So where is the music indus- 
try? Surely a mobile game fea- 
turing acts with a pending 
record release could be used in 
much the same way. 

Slowly, mobile game devel- 
opers are forging relationships 
with record labels to expand 
the music element. Gameloft, 
a mobile game studio run by 
the owners of console-game 
publisher Ubisoft, has started 
licensing music to include in 
several of its mobile game 
soundtracks, including hits 
from Lynyrd Skynyrd, Sum 41, 
Phantom Planet and Beyonce. 

According to Karin Kaiser, 
the company's deputy director 
of licensing, this has led to pre- 
liminary discussions with la- 
bels for artist-branded games. 

Zingy, known as a pioneer 
of the ringtone industry, is en- 
tirely skipping the labels and 
striking licensing deals with 
artists and managers directly. 
It has already published a game 
titled "Free Yayo'* based on 
Tony Yayo and featuring mem- 
bers of the G-Unit label, in- 
cluding 50 Cent. 

It will release the U.S. ver- 
sion of the mobile game based 
on the 50 Cent biopic "Get Rich 
or DieTryin' " March 28 in con- 
junction with the film's DVD 
release. Later this summer, 
Zingy plans to unveil a series 
of mobile games based on the 
Notorious B.l.G. 

But such activity remains 
very much on a case-by-case 
basis. Mobile game develop- 
ers have not yel wrapped 
their heads around the con- 
cept of creating games based 



A mobile videogame based on TONY YAYO and the rest 
of the G-Unit crew has been published by Zingy. which is 
making licensing deals with artists and managers. 



MUSIC PHONES HOME 

Nokia believes consumers 
will soon store much of 
their music on phones, so 
much so that It has created 
a special Bluetooth device 

designed to stream music '^^^^^^^^^^^^ 

from compatible mobile 

phones to home stereos, computers and wireless 
headsets. 

The Nokia Wireless Audio Gateway acts as a 
bridge to any Bluetooth-enabled device that either 
stores or plays audio. The device connects to home 
stereos via standard RCA cables, then recognizes 
any supporting devices In range. 

Supporting products include Nokia's Bluetooth 
Headset and several models of Nokia Bluetooth 
phones. The gateway will ship in the second quar- 
ter. Pricing has not been announced. 

—Antony Bruno 
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on musical acts. 

"From our perspective, it's 
not very easy to create a game 
around an artist," Gameloft's 
Kaiser says. "With a movie, you 
have a lot to exploit to develop 
a game — characters and a story 
line. For an artist, it doesn't 
apply as well," 

That is why the early en- 
trants to the space have focused 
on hip-hop stars, where guns, 
violence and compelling story 
lines are not uncommon. 

"The urban angle certainly 
has more of a story to it," says 
Zingy's Scott Debson. VP of 
licensing and publishing. 
"When you're looking at shoot- 
'em-up games, you're not 
really going to have Kelly 
Clarkson in it." 

It is views like these, how- 
ever, that may be why mobile 
gaming still has to realize its 
full potential. The mobile plat- 
form offers different dynamics 
than the console game world. 
■•Sy As such, mobile develop- 
\ ers should make differ- 
ent kinds of games. 

Although the vast ma- 
jority of available mobile 
games fall into the ac- 
tion /adventure category, 
the best sellers are in fact 
J "casual" games, such as 
poker, puzzles, bowling or 
darts. These types of games 
are much easier to brand with 
a particular act or album that 
otherwise lacks a story line. 

Additionally, 58% of mobile 
gamers are women, who do not 
normally go for the shoot-'em- 
up style and may want that 
Kelly Clarkson-themed game 
after all. 



Both points suggest there 
is room for creative develop- 
ment that does not try to copy 
those made for the bigger con- 
soles. Actually creating a good 
game, however, is the more 
difficult challenge. 

"One thing that the mobile- 
games business has learned in 
the past year is that brands with- 
out good games behind them 
don't do the industry very good 
and they don't do very well com- 
mercially," Glu Mobile's Ballard 
says. "There's a lot of risk around 
doing those sorts of games. For 
a music label it might be worth 
the risk. For a game company, 
it might be a little scary." 

But risk is exactly what vi- 
sionaries feel is necessary if 
mobile gaming is to realize its 
full potential. The average mo- 
bile game costs only $200,000 
to make. That is far less than 
the budgets of most console- 
based games, which can run 
more than SlO million. 

But it is the game developer 
who has to take that risk. For 
the record labels (and movie 
smdios) it is all upside. They 
reap licensing revenue and 
benefit from the games' pro- 
motional impacts. 

The smaller developer has 
to recoup those costs, at 
razor-thin profit margins 
shared with the licensor and 
wireless operator. 

"At some point we have to take 
a risk." said John Szeder. CEO 
of mobile game developer Mo- 
factor, at the close of the recent 
Game Developers Conference 
in San Francisco. "Otherwise, 
people get really sick of the same 
old stuff." 



CHASING THE MUSIC 
Videogame developers con- 
tinue their aggressive pursuit 
of new music for upcoming ti- 
tles. Vivendi Universal Games 
is conducting a search for an 
unsigned act on MySpace. The 
winner will have a track In- 
cluded on the soundtrack to thie 
game "Scarface: The World Is 
Yours." The winning act and 
two runners-up will also open 
for a headline act at a concert 
during the Electronic Entertairv- 
ment Expo, a mafor vkteogame 
conference set for May 9-11 In 
Los Angeles. 

Meanwhile, 2K Sports, the 
sports-themed game devel- 
oper of Take-Two Interactive, 
has tearrted with Matador Rec- 
ords to license a music block 
for the in-game soundtrack to 
"Major League Baset>all 2KG." 
Acts that will have songs 
among the 19 tracks Include 
Belle and Sebastian, Interpol, 
Pavement and Yo La Tertga The 
deal results from a 2K Sports 
music marketing initiative 
called 2K Beats— an Internet 
radio station run by 2K featur- 
ing online artist pages, radio 
promotions and special events. 



PLAYSTATION ONLINE 
Just weeks after confimfiing that 
the PfayStatk>n 3 will be delayed 
at least until the year-end holi- 
days, Sony Computer Entertain- 
ment unveiled details for an on- 
line-ganwr community and store 
called PlayStatkm Network Plat- 
form. It will irtclude such features 
as muttiplayer gaming, video 
chat and a storefront to buy and 
download entertainment con- 
tent directly to the cortsole, sim- 
itar to the Xbox Uve Marfcetplac* 
run by competitor Microsoft 

'IDOL' CHATTER 
"American Idol" fanatics can 
now hear the best, and worst, 
contestants every time their 
phone rings. Cingular Wireless 
has introduced Live Idol Ring- 
tones, featuring actual live per- 
formances of "Idol" finalists. 
Availability of master ringtones 
will be limited to publisher 
clearance, and Cingular will re- 
lease rlrtgtones of other songs 
sung by the same contestants 
earlier In the contest shouki any 
conflicts arise. Where possible, 
Cingular will make master ring- 
tones available the day after th« 
show airs. 
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Hallmark's New CDs Celebrate 
Special Days For Mom, Dad 



Hallmark may be the first brand 
that comes to mind for greeting 
cards, but the company is hop- 
ing to further associate itself 
with hit music. Having already 
secured gold and platinum 
sales with previous seasonally 
themed releases, Hallmark is 
adding Mother's Day and Fa- 
ther's Day CDs to the mix. 

The card company has 
tapped country singer/song- 
writer Sara Evans and the 
Beach Boys for the mom-and- 
pop sets. 

Evans' "Always There" ar- 
rives April 17, while the Beach 
Boys' "Songs From Here and 
Back" streets May 15. The for- 
mer includes songs from 
Evans' past albums and two 
new tracks. The latter features 
previously unreteased live ver- 
sions of Beach Boys classics as 
well as three new solo tracks 
from Brian Wilson, Mike Love 
and At Jardine. 

Each title, priced at S7.95 



with the purchase of three Hall- 
mark cards, will be sold exclu- 
sively at more than 4,000 Halt- 
mark Gold Crown stores in 
North America. 

Though the CDs are avail- 
able for a limited time— max- 
imum in-store shelf-life is two 
months— the specialty retailer 
has achieved gold and plat- 
inum successes with discs 
from James Taylor (Christmas, 
2004), Martina McBride 
(Valentine's Day, 2005), 
Michael McDonald (Christ- 
mas, 2005) and Michael Bubl^ 
(Valentine's Day, 2006). 

Customer research revealed 
the sales potential for Mother's 
Day and Father's Day music 
platforms, along with which 
artists to feature. Hallmark in- 
tegrated marketing manager 
Ann Herrick says. 

Teri Brown, president of 
T.B.A. Network, brokers Hall- 
mark's seasonal/holiday musi- 
cal partnerships. 



"You can't deny the reach of 
the Halln^ark brand," Evans, a 
mother of three, says. As an 
artist, Evans says she is always 
looking for new opportunities 
that go beyond "releasing a 
record, sending it to radio and 
touring." This way, she says, "I 
have the possit>ility of exposing 
my music— and country music 
as a whole— to people who may 
not necessarily listen to ft" 

Evans will be the focus of a 
national Hallmark media buy 
that encompasses national TV 
and print. Chicago's Starcom 
and Leo Burnett agencies han- 
dle media planning and cre- 
atives, respectively. Physical 
and digital direct-mail promo- 
tions are also part of the mar- 
keting plan. 

Evans, meanwhile, has cre- 
ated a Mother's Day greeting 
for hallmark.com. And a forth- 
coming Hallmark "song card" 
features Evans' "Born to Fly." 

Though "Always There" is 



not a proper RCA release (Hall- 
mark licenses the music for a 
two-year period), RCA Label 
Group senior director of mar- 
keting and artist development 
Debbie Linn says the label 
works closely with Hallmark's 
marketing department. 

"We feed them Sara's equity 
markets and help coordinate 
things like TV bookings," Unn 
says. "We're working hand-in- 
hand with Hallmark to bring 
awareness to Sara that exter>ds 
beyond her country base." 

Personal Talent's Bruce 
Allen, who oversees the ca- 
reers of Bubl6 (Warner Bros.) 
and McBride (RCA), says he 
initially "fought the labels" for 
his artist's Hallmark deals. La- 
bels had a change of heart 
once they saw correlation be- 
tween Hallmark campaigns 
and spikes in catalog sales. 

"Plain and simple, both skies 
win," Allen says. "How do you 
argue with that?" 
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The Low-Down On Damages 

Juror Explains The Thinking In $4.3 Million Decision Against Diddy, UMG 



When so-called peers outside 
the music industry judge peo- 
ple who work in the industry, 
the results can be rye*opt*ning. 
Such is the case after a federal 
court jury in Nashville hit Sean 
"Diddy" Combs' Bad Boy En- 
tertainment, Bad Boy LLC and 
Universal Records/UMG Re- 
cordings with a total $4.3 mil- 
lion verdict for an unlicensed 
sample (Billboard, April 1). The 
punitive damages pan of the 
verdict is about five times the 
$733,878 that the track gener- 
ated in revenue during the pe- 
riod in question. 

No one involved with the liti- 
gation could say why so much 
money was awarded to the 
Michigan-based Bridgeport 
Music and Westbound Records 
— except the jury. 

The case really hinged on the 
fact that there was information 
going out in letters, complete 
with comparison media, back in 
the '98- 99 time frame [before 
the suit was fUed in 2001)," the 
jury foreman, a computer pro- 



grammer who asked that his 
name be withheld, tells Legal 
Matters. "There's little doubt in 
my mind that even if Mr. Combs 
was unaware that there was an 
uncleared sample in that piece 
of music, that by the point the 
lawsuit was filed, he easily 
should have been aware for 
about two years. That takes it 
from innocent infringement to 
willful infringement." 

The case involves a six- 
second sample from the Ohio 
Players' "Singing in the Morn- 
ing" used by producer Easy Mo 
Bee for the title track to the No- 
torious B.I.G.'s 1994 album 
"Ready to Die." Universal rere- 
leased the set in 2004. The par- 
ties agreed at trial that the 
sample was not properly cleared 
for use; they left it to the jury to 
calculate a fair value for its use. 
The producer was previously 
dismissed from the suit for lack 
of personal jurisdiction. 

Copies of two or three let- 
ters were produced as evi- 
dence at the trial, sources say. 



The evidence is not available 
to the public. 

The letters reportedly indi- 
cated that they were written in 
1998 and 1999 from Bridge- 
port's administrator. Jane 
Pelerer, claiming copyright in- 
fringement of the sample. One 
was addressed to a number of 
music publishers; another was 
from Arista Records, which at 
one time had a joint venture 
with Bad Boy, addressed to Bad 
Boy c/o the company's law 
firm. That letter reportedly en- 
closed a letter that the label 
received from Peterer and 
"comparison media" — a cas- 
sette with the Ohio Players' 
recording and B.I.G.'s record- 
ing, the sources say. 

Reportedly there was no let- 
ter addressed directly to Bad 
Boy or evidence that the letters 
were actually received by 
Combs or his lawyers. There 
was no evidence of any re- 
sponse to the letters or phone 
calls that Peterer testified she 
made before the lawsuit was 



filed, sources say. 

"To not at least send a letter 
back saying, 'We don't think the 
sample's there,' or 'Possibly 
there's a sample there. We 
should negotiate; I don't like 
the offer that you've made,' " 
the foreman says. "pThey should 
have done] something before a 
lawsuit is filed that would have 
shown a willingness to attempt 
at least a settlement." 

Federal copyright law pro- 
tected the Ohio Players' com- 
position, but it did not protect 



f 



the pre-1972 sound recording. 
New York unfair competition 
and common-law copyright 
laws were applied. 

When calculating actual 
damages, the jury expected the 
defense to produce actual costs 
incurred in connection with the 
1994 recording so it could 
award net profits. 

"The defense was unwilling, 
although 1 think their position 
[was) that they were unable, to 
produce cost figures for the 
album," the foreman says. 
"Therefore we, as a jury not will- 
ing to rely on the estimate fig- 
ures given by the defense expert 
. . . decided to discount the es- 
timated costs altogether." 

The "master stroke" came 
when the plaintiffs* attorney, 
Richard Busch with King & Bal- 
low in Nashville, highlighted 
their case during closing argu- 
ment by showing a video, the 
foreman says. It portrayed ed- 
ited portions of videotaped dep- 
osition testimony of Combs and 
others shown during the trial. 



It even used "Bad Boys," the 
theme song from the TV show 
"Cops," as the score. 

"It was very, very effective," 
the foreman says. Then, as he 
retold the experience, he won- 
dered whether the plaintiffs 
properly cleared that music. 

The jury awarded $733,878 
for actual damages and then 
multiplied that to award $3.5 
million in punitive damages for 
sampling the sound recording: 
$1.5 million against Bad Boy 
Entertainment, $1 million 
against Universal and $1 mil- 
lion against Bad Boy LLC, a 
joint venture with Warner 
Music Group. 

Bridgeport and Westbound 
have two more cases against 
Bad Boy set for trial in the next 
few months. The defense 
counsel. Jay Bowen and Tim* 
othy Warnock with Bowen 
Riley Warnock & Jacobson in 
Nashville and Jonathan Davis 
in New York, arc confident 
that the verdict will not hold 
up on appeal. •••• 
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Musicland Acquisition 
Sliould Boost TWE 



1^1 rans World Entertain- 
ment closed its acquisition 
of Musicland assets March 
28, and its partners in the 
transaction, Hilco/Gordon 
Bros., are already liquidating 65 
of the 400 stores it acquired. 

Trans World paid $104 mil- 
lion for the Musicland stores — 
which had inventory of about 
$168 million in mid-February — 
as well as Musicland's online 
stores when the acquisition deal 
was signed. Trans World has said 
it will use cash and bank debt to 
pay for the stores. 

As part of the transaction. 
Trans World will assume $18 
million in Musicland liabilities, 
including employee benefits 
and product discounts accrued 
by customers participating in 



year), along comes the Music- 
land acquisition. 

Trans World now has about 
1,125 stores and expects to 
achieve sales of $1.6 billion in 
its current fiscal year. Don't for- 
get, the 335 stores that Trans 
World plans to keep are the 
most profitable stores in the 
Musicland chain. That should 
give the Albany, N.Y.-based 
chain some breathing room 
while it determines how to tran- 
sition to a multimedia retailer 
in a world where digital sales 
are a growing force. 

In its fiscal 2005 year ended 
Jan. 29. 2005, music accounted 
for 55% of Trans World's total 
sales. Music represented just 
49% of sales during the nine- 
week holiday-selling season, the 



Amount Trans World paid for Musicland assets 



Replay. Musicland's frequent- 
buyer program. 

If history is any guide, this 
deal ensures that Trans World 
will be profitable for the next 
couple of years. That is what hap- 
pens whenever it makes a sig- 
nificant purchase. 

For example, Trans World 
was already on an upswing after 
a 1994-1995 restructuring (i.e., 
red ink) that paid ofi" with prof- 
itable years in 1996-1998. The 
company's merger with 
Camelot Music in 1999 helped 
give Trans World legs for three 
more profitable years, with 
$61.4 million in net income in 
1999. $40.1 million in 2000 and 
$16.1 million in 2002. 

In its fiscal 2002 year ended 
Feb. 1, 2003, Trans World lost 
$45.7 million. But later that year, 
it acquired about 165 stores from 
Wherehouse and that helped 
contribute to another profitable 
run with Trans World reporting 
$23 million in net income in 
2003 and $41.8 million in 2004. 
Now as the boost that it received 
from Wherehouse runs out of 
steam (the chain lost $1.4 mil- 
lion in its just completed fiscal 



first lime music sales fell under 
50% of total volume for any sig- 
nificant time period. 

Trans World has yet to break 
out last year's sales by product 
line, but music sales are ex- 
pected to be about 52% of total 
sales when the company posts 
its annual 10-K in mid-April. 
With the acquisition of video re- 
tailer Suncoast included in the 
Musicland deal, 2005 could be 
the first time that music dips 
under the 50% total for Trans 
World's year. 

Industry observers are wait- 
ing to see if Trans World allows 
its roughly 175 Suncoast stores 
to keep their current video-only 
model. In the early 1990s when 

Musicland pioneered the sell- 
through video chain concept, 
Trans World copied the model 
by opening Saturday Matinee 
stores. But within a couple of 
years. Trans World backed off 
the video-only concept, prefer- 
ring to merchandise video 
within multimedia stores. 

Of the 160 Sam Goody stores 
Trans World will acquire, about 
half are in malls, and the other 
half are free-standing, rxiraJ stores. 



In addition to the 65 stores 
being liquidated. Trans World 
expects to engage in rent nego- 
tiations for some of the 365 
stores it plans to operate. After 
the deal closes. Trans World will 
have another 120 days to reject 
Musicland leases under the 
agreement if it cannot reach ac- 
commodations with landlords. 

ESPOSITO HONORS: On 

April 6. WEA president/CEO 
John Esposilo will be honored 
at the Natural Resources De- 
fense Council's eighth annual 
Forces for Nature gala, which 
will be held at Ciprianf s in New 
York. The event celebrates en- 
vironmental heroes, and the 
invitation declares that hon- 
oree Esposito has positioned 
Warner Music Group to be- 
come the "greenest" music 
catalog firm on Earth. Past hon- 
orees include Jann Wenner, 
Ted Turner, James Taylor and 
Harrison Ford. 



CHANGES: In a shakeupat 
the multimedia portion of the 
Borders Group, Linda Jones, 
who heads up the chain's chil- 
dren's product category, has also 
been named to oversee all non- 
book products, which includes 
music and video, sources say. 
Jones assumes the title of sen- 
ior VP, and will report to Vin Al- 
truda, president of Borders 
Group U.S. As part of that 
change, VP ofmultimedia Peter 
Farley is leaving the chain while 
Patti Russo will continue in her 
role as director of multimedia, 
reporting directly to Jones. 
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TOKYO— Leading independ- 
ent label Avex is about to be- 
come the first Japanese record 
company to launch in main- 
land China. 

The Tokyo-based label says 
Avex China will set up its Bei- 
jing base this month. The new 
division — a joint venture with 
an as-yet-unidentified Chi- 
nese company — will be in- 
volved in all aspects of the 
music business in the poten- 
tially huge but piracy-plagued 
Chinese market. 

"It's highly possible that 
the entire East Asian area 
shares the same values in 
terms of entertainment," says 
Takashi Araki. senior execu- 
tive director of the label's par- 
enl company, Avex Group 
Holdings. "At Avex, wc want 
to move our focus to that mar- 
ket as a whole. This shift to 
China is our big strategy at 
the moment." 

Avex has "an entire music 
business platform in japan for 
artists, ranging from discov- 
ery to nurturing to manage- 
ment and promotion; selling 
CDs, distributing music on- 
line, licensing merchandising 
rights — an entire value 
chain," Araki says. "We're try- 
ing to replicate that format in 
the Chinese market." 

Avex president/CEO Max 
Matsuura will oversee the 
China expansion. Avex already 
lias subsidiaries in Taiwan 
and Hong Kong and a rcprc- 
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Staging The Coup 

Hip-Hop Duo Ready For Strong Return After Sept. 11 Album Fiasco 



Hip-hop funk duo the 
Coup had never sat in 
a marketing meeting 
until signing with 
Epitaph Records. 
And yet it unintentionally cre- 
ated one of the most bizarre, 
macabre — and ultimately suc- 
j cessful — marketing maneu- 
I vers in indie history. The act's 
I last album. ZOOl s "Party 
g Music,' featured the World 
5 Trade Center exploding on its 
< album cover. 

^ Finished long before the 
J Sept. 11. 2001, terrorist at- 
- tacks, a new cover had to be 



rushed and the album was de- 
layed. It gave the duo of Boots 
Riley and DJ Pam the Funk- 
tress mainstream exposure, 
and looking back, Riley says, 
that is all that mattered. 

The Coup's label. 75 Ark. 
was on the verge of bankruptcy, 
but the album still managed to 
move about 28,000 copies in 
the United States, according to 
Nielsen SoundScan. The Coup, 
which actually owes a bigger 
debt to Prince and George Clin* 
ton than any modern hip-hop 
stars, will issue its Epitaph 
debut, "Pick a Bigger Weapon." 



April 25, and have a little more 
money to spend on marketing. 

"We don't have a large 
budget, but we may possibly do 
a video." Riley says. " Even with 
just resources for my street 
team, this will be the best- 
promoted album I've ever had." 

In addition to the Epitaph 
name, the album carries the 
label's Anti- brand. The latter 
tends to be Epitaph's more 
adult-leaning imprint, home to 
Neko Case, Bettye LaVette and 
the fine cut-and-pastc work of 
sample artist Tim Fite. Epitaph 
head of sales |on Strickland says 



the Coup is a "bridge" act. hav- 
ing a sound and attitude that 
works with both brands. 

This year, Strickland says, 
will be Epitaph's first big push 
on expanding the Anti- brand, 
including the possibility of an 
end-cap at some retailers. "We 
just did our first Anti- sampler, 
and we're looking at doing 
some Anti- sales," Strickland 
says. "So far, Anti- has been 
kind of our secret weapon." 

ICON SIGNS; KenAnlonelli 
was roving the streets of Austin 
at the recent South by South- 



west Music and Media Con- 
ference looking for acts to lure 
to his new Icon Music Enter- 
tainment Services. The com- 
pany, which will act as a label, 
distributor and marketing 
firm, has now finalized a pick, 
pack and ship agreement with 
Alliance Entertainment Corp.. 
Antonelli says (Billboard. 
March 11). 

Additionally, Antonelli says 
Icon has picked up its first label 
for distribution. Icon will han- 
dle releases from the recently 
formed Curb Appeal out of 
Kansas City. Mo. The label's 
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sentative office in Shanghai. 

With the new initiative, the 
Shanghai office will report to 
Avex China. The latter will 
technically be a subsidiary of 
Hong Kong-based Avex Asia, 
although it is likely to be ma- 
jority-owned by the company's 
Chinese trading partner. 

The Beijing office will be 
headed by an as-yet-unnamed 
Japanese executive reporting 
to Malsuura with a staff of 
three or four Japanese em- 
ployees and 20-30 locally 
hired personnel. 

IFPI currently estimates 
China's music piracy rate at 
90%. But Araki says main- 
land China's problem is grad- 
ually being dealt with, citing 
anti-piracy penalties intro- 
duced by the Chinese gov- 
ernment in 2004. 

"They've finally gotten se- 
rious about crackingdown on 
piracy," he says. However, he 
acknowledges, "I don't think 
that will lead to a drastic drop 
in piracy, no more than I be- 
lieve that illegal downloads 
will [completely] disappear." 

Araki says Avex's strategy 
reflects its belief in the emer- 
gence of a new East Asian 
music market comprising 
)apan. South Korea and China. 

"Of course, music that is 
popular in Korea might be dif- 
ferent from music that is pop- 
ular in China or Japan, but 
compared with other areas 
there are clearly many com- 



mon traits." Araki notes. 

Korean pop culture is 
booming in Japan, where the 
phenomenon has been 
dubbed "hanryu" (Korean 
wave). The biggest music star 
to emerge from the hanryu 
scene in Japan is Avex-signed 
pop vocalist BoA. 

I nduslry observers describe 



credible — a small hit in China 
can mean sales of tens or hun- 
dreds of thousands of CDs." 

"1 think it is smart, de- 
pending on their strategy," 
an industry source adds. "1 
think China is going to get 
real about cleaning things up 
before the [2008] Olympics. 
This would be the single 



Araki says the Chinese part- 
ner's name will be announced | 
later this month. 

Araki adds that Avex is also 1 
investigating the possibility of 1 
further cooperation in the I 
Chinese market with leading I 
South Korean management I 
company/label S.M. Enter- 
tainment. The companies al- 



'Of course we want 
to find acts who 
can succeed 
throughout Asia.' 



-TAKASHI ARAKI, 
AVEX GROUP HOLDINGS 



Avex's move into China as 
well-timed, despite local prob- 
lems such as piracy, the 
current frayed state of Sino- 
lapanese diplomatic relations 
and historically strong anti- 
lapanese sentiment among 
many Chinese. 

"i think Avex is taking the 
correct approach." BMG Japan 
communications and inter- 
national affairs director Giles 
Duke says. "There is a grow- 
ing market for legitimate 
product in China. Further- 
more, the numbers are just in- 



biggest reason to jump into 
the market now, although it 
does require some invest- 
ment and digital might be 
bigger than physical." 

Araki says Avex China will 
mainly concentrate its efforts 
on China's emerging mobile- 
based download market. 
That was a major factor in 
choosing its local business 
partner, he adds. "We wanted 
to limit our core partner to 
just one company — someone 
who could work closely with 
us on strategy." 




initial release will be Blackpool 
Lights, the new band formed 
by former Get Up Kids gui- 
tarist/vocalist fim Suptic. 

The label was started by the 
band's friend and manager 
Alex Brahl. He says the debut 
from the emo-poppers will be 
released in June. 

After the Get Up Kids broke 
np, this deal just made sense," 
Brahl says. "We don't need a 
huge label. Some labels called 
us, but it was never about 
money. We really just wanted 
to do this ourselves, and Icon 
is a hungry company." 

In addition to targeting in- 
dependent outlets. Icon has a 
number of direct-to-retail re- 
lationships, including those 
with such companies as Barnes 



ready have a cross-licensing 
deal for Japan and Korea. 

Avex has started audition- 
ing artists in China, Akari 
says, who adds that Avex 
China's first release by a do- 
mestic artist will likely be in 
June. Selected artists from 
Avex's Japanese roster will 
also have releases in China. 

"Of course we want to find 
acts who can succeed 
throughout Asia," Akari says, 
"but if they're limited to the 
domestic Chinese market, 
that's OK too." 



& Noble, Best Buy, Trans World 
Entertainment, Borders Books 
& Music and Wal-Mart. 

WAL-MART GOES SOUTH: 
In March. Wal-Mart tried to go 
"cutting edge" by launching a 
page in its download store to 
highlight South by Southwest 
artists. Some, such as Blacka- 

licious, were able to offer free 
downloads; others, such as the 
Arctic Monkeys and the Drive- 
By Truckers, were simply fea- 
tured on the page. 

But independent retailers 
should not worry, at least not 
yet. One indie-label exec says 
Wal-Mart does not even stock 
a number of his label's titles 
that were placed in the online 
SXSW promotion. 



>>>SALES DROP DOWN UNDER 

I Australia's overall recorded music market declined 4% in 
volume to 63 million units In 2005. Trade value fell 9.5% to 
$547 million Australian ($382.9 million) from 2004, 

I according to statistics released March 27 by the Australian 
Recording Industry Assn. 
The figures for 2005 Incorporate digital data for the first 

I time. Digital sales accounted for 4.9 million units (single 
tracks) with a trade value of $7.9 million Australian ($5.53 
million). ARIA reports 35% of digital sales came after the 

I October launch of Apple ITunes in Australia. 

Physical singles shipments felt 20% to 7.4 million units in 

1 2005, with trade value down 21% to $21 million Australian 

I ($14.7 million). CD album sales fell 4% year-on-year to 46.2 
million units and dropped 9.5% in trade value to $461.1 
million Australian ($322.7 million). —Christie EUezer 

>>>EMI SHUFFLES FRENCH EXECS 

EMI Music Continental Europe chairman/CEO and EMI Music 
France president Jean-Francois Cecillon have reshuffled the 
French company's executive lineup. 

EMI Music France CFG Nathalie Collin adds the newly 
created role of COO. EMI Classics France GM and president 
of Virgin Classics Worldwide Alain Lanceron now reports to 
Collin for France and to London-based EMI Classics & Jazz 
president Richard Lyttelton for worldwide activities. 

EMI Music France's special marketing, business 
development and human resources departments now report 
to Collin. They previously reported to Cecillon. And legal 
department director Valerie Queinnec has been promoted 
to the new post of general counsel. Director of sales and 
distribution Michel de Souza ascends to another new 
position as senior VP of commercial and distribution. 

Collin, Queinnec and de Souza report to Cecillon. 

—Aymeric Pichevfn 

»>ABBA BOOSTS SWEDISH ROYALTIES 

I Swedish authors body STIM collected record income from 
international sources in 2005. Preliminary figures show STIM 

I collected 282 million kronor ($35.6 million) from overseas 
sources last year, a 16% increase from 2004. The previous 
high was 270 million kronor ($34.1 million) in 2001. A full 

I report will be issued April 15. 

STIM says the main countries contributing to the overseas 

I total were the United States, United Kingdom, Germany, 

I France and the Netherlands. 

ABBA'S enduring international popularity boosted revenue, 
according to STIM, with royalties benefiting from the use of a 
sample from ttie t>and's "Gimme! Gimme! Gimme! (A Man After 

I Midnight)" in Madonna's global hit "Hung Up" and the ongoing 

I success of the musical "Mamma Mia!" —Jeffrey de Hart 

»>CCC BUYS INTO SHINSEIDO 

Leading Tokyo-based audiovisual software retail/rental 
store operator Culture Convenience Club and key music 
retailer Shinseldo are joining forces to create Japan's 
biggest audiovisual software retail operation. 

CCC is buying new shares issued by Shinseido for 1.15 
billion yen ($9.9 million) to t>ecome the tatter's biggest 
shareholder, with a 14.9% stake. In a statement, CCC says 
further investment will raise its stake to nearly 50% durir>g 
the next three years. 

CCC operates the 878-store Tsutaya retail/rental chain 
and Shinseido has son^e 230 stores nationwide. CCC says 
the two chains' combined annual sales are about 150 billion 
yen ($1.3 billion). —Steve McClure 

»>U.K. ROYALTY HEARING SET 

The U.K. Copyright Tribunal has set aside a four-week period 
beginning Sept. 25 to hear the ongoing dispute about online 
royalty rates between labels body the BPI and collecting 
society the MCPS-PRS Alliance. 

The BPI and seven online services are objecting to the 
royalty rate MCPS-PRS proposes to charge for online 
downloads. The dispute was originally referred to the 
mediator last June (billboard.biz, July 5, 2005). 

Mechanical royalties on physical products are 63% of retail 
price (or 8.5% of published wholesale price). MCPS-PRS' online 
tariff proposals would set the rate for online usage of music at 
12% of a music service's gross retail revenue. —Lars Brandle 
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BY LARRY LsBLANC 



CRIA CALLS FOR END 
OF BLANK-MEDIA LEVY 



TORONTO— The head of the 
Canadian Recording Industry 
Assn. is calling for an end to the 
country's levy on blank record- 
ing media. 

"We don't want a private copy- 
ing levy that, in effect, sanctions 
online theft," CRIA president 
Graham Henderson says. CRIA 
is in talks with the recently 
elected Conservative Party gov- 
ernment about overhauling 
Canada's copyright laws. 

Henderson's comments — a 
departure from CRIA's past pub- 
lic position on the levy — follow 
IFPI chairman/CEO John 
Kennedy's recent warning that 
Canada risks being left behind 
in the digital music business 
worldwide due to slow progress 
on adapting its copyright legis- 
lation for the online world 
(billboard. biz. March 2). 

Under 1998 revisions to 
Canada's Copyright Act. copy- 
ing music on blank recording 
media for personal use is legal 
and does not require authori- 
zation from the copyright 
holder. In return. Canadians 
pay a levy of 21 cents Canadian 
(18 cents} on each blank CD-R 
and 29 cents Canadian (25 
cents) on a blank audiotape. 

Manufacturers and importers 
ofblank media pay the levy to the 
appropriate collecting societies 
representing music publishers, 
songwriters, recording artists 
and labels through the Canadian 
Private Copying Collective. 

Levy rates are annually set by 
the Canadian Copyright Board, 
an independent tribunal set up 
by the federal government. 

On Feb. 16. the CPCC filed 
a 2007 tariff proposal with the 
Copyright Board that would 
leave the current levy un- 
changed. "[It] is the only avail- 
able means of obtaining 
payment for the use of intel- 
lectual property." says CPCC 
director David Basskin, presi- 
dent of authors* body the Cana- 
dian Music Reproduction 
Rights Agency. 

However. CRIA's Henderson 
says a private copying levy con- 
fuses consumers. "It suggests, 
in effect, that it is a license to 
steal [music]," he says. 

The CPCC says more than 
$60 million Canadian {$52 mil- 
lion) has been distributed to 
music copyright holders since 
the levy took effect in 2003. The 
levy has remained unchanged 



for several years, although CD- 
R prices have dropped, and it 
now accounts for a significant 
percentage of the purchase price. 

The average retail price of 100 
blank CD-Rs in Canada ranges 
from $59.99 to 569.99 Canadian 
{$52-$61). At that rate, the 21- 
cent levy can amount to as much 
as one-third of an individual 
disc's price. 

Critics of the levy argue that 
it is unfair because blank media 
purchasers must pay whether or 
not they plan to record copy- 
righted music. The Copyright 




'We do 
waiil a 
prival<> 
copyiiif^ l<'vy 
that, in ettoct, 
sanctions 
online IhHt." 

-GRAHAM 
HENDERSON, 
CRIA PRESIDENT 



Board insists that issue is taken 
into account when setting rates. 

Henderson says improved 
digital rights management and 
the availability of legal online 
music services mean copyright 
holders are in a better position 
than before to receive proper 
compensation. 

"We are moving into an envi- 
ronment where everything will 
be either copy-protected or 
mostly copy-protected." Hen- 
derson says. Barbara Caplan. co- 
chair of the Canadian Coalition 
for Fair Digital Access, agrees. 
She says the levy is "outdated" 
and should be repealed. 

The CCFDA represents local 



computer firms such as 
Hewlett-Packard Canada. Dell 
Canada and Apple Canada, plus 
retailers including Costco, Fu- 
ture Shop/ Best Buy Canada and 
Wal-Mart Canada. 

"Get rid of the levy and let the 
marketplace fairly compensate 
copyright holders through the 
use of DRM and technical pro- 
tection measures," Caplan says. 

However, parts of the Cana- 
dian music industry still back 
the levy. 

Solange Drouin. director gen- 
eral of Quebec-based French- 
Canadian music industry body 
ADISQ — whose members in- 
clude labels and artist man- 
agers — says: "We want to keep 
the levy as itis. Even with [DRM 
and other] measures, it will still 
be hard to control illegal repro- 
ductions of our works." 

The levy debate is heating up 
at a time when music sales in 
Canada continue to slide. Ear- 
lier this month {billboard. biz, 
March 2), CRIA reported a 4% 
trade shipments decline in 2005 
to $608.7 million Canadian 
($527.5 million}. 

CRIA also estimates that 1.6 
biLion music files were illegally 
shared online in Canada dur- 
ing 2005. 

To coincide with the publi- 
cation of CRIA's 2005 market 
figures, IFPI issued a statement 
about Canada March 2. In it, 
Kennedysaid; "It'sastonishing 
that Canada has dragged its feet 
for so long while the rest of the 
world has adapted its copyright 
laws to the digital age." 

Henderson says Kennedy's 
timing was "perfect" and that 
his statement has helped CRIA 
in its copyright talks with gov- 
ernment. Those talks include 
pushing for the ratification of 
two 1997 World Intellectual 
Property Organization treaties 
(the Performances and Phono- 
gram Treaty and the Copyright 
Treaty), dealing with copyright 
protection in the digital age. 

In February. IFPI's Digital 
Music Report claimed Canada 
suffers in comparison to other 
international markets by not 
updating its copyright laws. 
The report shows that since the 
United Kingdom and Ger- 
many implemented digital 
copyright reforms, the num- 
ber of legal buyers has risen 
and now exceeds that of illegal 
file-swappers. 



BY RAY WADDELL 



Music Rising Auctions 
To Boost Orleans Scene 



In a rare alliance, a wide range of artists and 
competing promoters are combining efforts 
In an online ticket auction to benefit Music Ris- 
ing, the musical Instrument replacement fund 
founded by U2's the Edge, producer Bob Ezrin 
and Gibson Guitar chairman Henry Juszkiewicz. 

Some 60 artists will work with Ticketnuster, 
Live Nation, House of Blues, AEG Live and 
Nederlander Concerts on the fund-raising pro- 
gram, which specifically targets Gulf Coast 
musicians who lost equipment In Hurricanes 
Katrlna and Rita. 

"It's been incredible to see the way these 
people who are In competition with one an- 
other are getting together on this," the Edge 
says. "It really speaks very well of the Industry 
and people's understanding and grasp of the 
scale of this problem." 

The Edge says New Orleans is "without a 
doubt one of the centers of that vibrant rock- 
'n'roll scene that formed so many important 
artists over the years." 

Rebuilding the scene so it can continue is 
"crucial not just for history but for the future," 
the Edge continues. "That was really the thing 
that was in my mind when I met Bob [Ezrin] 
and we started talking about the instruments 
and replacing the ones that are lost." 

Acts have been quick to come onboard. 
"The level of support for Music Rising from 
artists shows the strength of the community 
when it comes to helping their fellow musi- 
cians," says Arthur Fogel, president of Live 
Nation's the Next Adventure and producer of 
U2's Vertigo tour. "And the extraordinary effort 
from all the companies that make up the live 
entertainment business shows how powerful 
an Idea Music Rising really is." 

The auction, which begins April 1 and runs 
through the month, taps into fans' growing in- 
terest in bidding online for concert tickets (Bill- 
txjard, May 4, 2005). In this case, fans can bid 
for tickets to more than 80 concerts, including 
ones by Queensryche, Nine Inch Nails, Ben 



Harper, Def Leppard/Journey, the New Cars/ 
Blondie, Melissa EtherkJge, Brad Paisley and tt>e 
Warped tour. The promotion's scope is national. 

Each Music Rising aixrtton will feature four pre- 
mium lcx:ation tickets for venues with reserved 
seating and four general admission tickets for 
GA shows. The auctk>n site is ticketmaster.com/ 
promo/musicrisingauctions. 

The auctions extend beyond tickets. Most will 
Include one Epiphone guitar, provided by Gib- 
son, autographed by one or more of the show's 
artists. New aoctkxis are expected to launch each 
Saturday. Many of the Music Rising auctions, In- 
cludir>g those for concerts at Gibson Amphithe- 
atre in Los Angeles, allow fans to purchase tick- 
ets tjefore they go on sale to the general public. 
Ticketmaster will donate alt of its servke fees 
to Music Rising. ^ 

Ezrin says Ticketmaster is the glue that 
holds the auction together. "They are ex- 
perts at this auction business, and we have 
willing partners in the four major pro- 
moters," he says. "This is not like people 
doing lip service and sending you a couple of 
comps. The level of cooperation and the 
amount of work they all have put in is 
quite remarkable." 

Ticketmaster chairman Terry 
Barnes says the idea was 
brought to him by Fogel as a 
Live Nation project with Music 
Rising. "We started realizing 
this is the perfect opportunity 
where we can all come to- 
gether," Barnes says. "All the 
promoters said yes, the 
Ecige and Bob have been 
really good at making 
calls, and MusiCares is 
doing the fulfillment and 
disbursing the funds and 
taking in the applications. It's 
all come together so nicely." 

MusiCares, run by the Record- 
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Warped Tour's Lyman 
Reveals Booking Strategy 



Kevin Lyman, founder of the 
Vans Warped tour, says book- 
ing the hundreds of bands that 
cross its stages is not what one 
would call an exact science. 

"I base it on what I observe 
at the show, what I pick up 
from the fans on the Internet, 
the feedback we're getting 
from the kids," Lyman says. 
"The gut-reaction bands I get 



out on the road the summer 
before. A lot of the (main-stage 
acts] are bands that played 
some of the smaller stages on 
Warped for a few weeks last 
ycarand connected with fans." 

Record companies start 
pitching pretty early on, 
Lyman says. "It's always nice 
for a band to have a record 
coming out sometime around 



Warped so they're marketing 
it,' he says. 

"The agents and labels start 
submitting as early as August 
of [the previous] year." Lyman 
continues. He says Warped 
producers know the type of 
package they want going in. 

"We want to showcase the 
young, up-and-coming bands 
that we feel are relevant to our 
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ing Academy, is administrating the Music Rising 
program. "MuslCares seemed like a natural part- 
ner for identifying and qualifying recipients for 
grants, especially since they were already In 
there doing It," Ezrin says. 

Before the auction even started, 
Music Rising raised more than $1 mil- 
lion and has lined up another $1 mil- 
lion In future commitments. How- 
ever, organizers have not put a total 
dollar amount on how much this par- 
ticular auction will raise. 

Music Rising will provide a quali- 
fied professional musician with 
H $1,000 to shop wholesale and. In 
^ many cases, at cost on muslcians- 
friend.com. "We came to this number 
In concert with the Guitar Center," Ezrin 
explains. "We felt like with $1,000 at cost 
we could equip someone with a playable 
instrument that would get them back on 
their feet." 

In some cases, more than $1,000 is avail- 
able, arxi Ezrin says "to date, 1,100 musicians 
have received at le«ist $1,000 vrorth of stuff, 
whether it's an instrument or gear that they 
lost, things that made it FX)sslble to go out 
and ply their trade. 

"We know we're not going to be able to 
replace that '56 Les Paul that you had," Ezrin 
continues. "But we can put a very good, 
playable, new Les Paul or a comparable in- 
strument in your hands so you could at least 
begin to play again, and hopefully, in our 
minds, get back home." 

THE EXECUTION 

Promoters determine which artists, shows and 
venues work best, the acts commit to the proj- 
ect, and Ticketmaster executes the auction. 

"It's a lot of work," Ticketmaster's Barnes says. 
"We're doing a lot of auctkjns now, but this is gotr>g 
to be more than 80 auctions going up the first 
weekend. It's a lot on our team, because these 
arent pufe auctions with lots of tkikets. Here you're 
offering four tickets on lots of different auctions." 

Modem-era online ticketing and a consumer's 
proven willingness to bid grease the wheels. "The 
beauty of the technology of being online, all the 
local offices for Live Nation, AEG Live, House of 



Blues or Nederiander will coordinate with the 
local Ticketmaster office to make sure everything 
runs smoothly," Barnes says. "Then we have an 
auction team tfiat will oversee It from a national 
level to make sure it all comes off." 

This level of cooperation among the txjsiness' 
biggest players is rare. "Bob Ezrin and the Edge 
reached out to all of us for our support at the local 
and natk>nal level, and I think got an overwhelm- 
ingly positive response from everyone they 
reached out to," says Ken Sct>er, senior VP of Ned- 
eriander Concerts. "So far our early response in 
contacting artists have been very, very positive." 

This unprecedented effort among competing 
entities is not lost on the Edge. "I think it speaks 
to people's reaction In general to the disaster 
down In the Gulf region," he says. "We're really co- 
opting a lot of good will thaf s out there. Unfor- 
tur>ately. Bob and I have other jobs so thaf s the 
limiting factor, our time, not tf>e good will." 

Meanwhile, all involved are optimistic that a 
lot of money can be raised in a rrxxith of auctiorts. 

"Getting a great seat to see a performer that 
you love is already terrific if you're a consumer," 
Barnes says. "Throw in a signed guitar ar>d these 
auctions can raise so much more money espe- 
cially if it's going to a great cause." 

After April, future proceedlr>gs for Music Ris- 
ing have not been determined. 

"We're not ruling out other events," the Edge 
says. "We've talked about various things, but 
we're having to take this thing one step at a time. 
Speed [has been] a big priority. In some ways 
we're making this up as we go along. [More] 
events may happen, but we dont really have any- 
thing to announce at this point." 

Ezrin says much of the money raised in this 
phase of Music Rising will go toward replacing 
instruments for schools, community groups and 
churches. "That's just as important when you talk 
about a musical cutture " he says. "From our point 
of view as long as music is rising In that region, 
there's hope." 

A new Web site, muslcrislng.org, will launch 
soon. "I think what we're seeing here is a great 
combination of good will, talent and a very ex- 
tensive Rolodex in the case of Bob," the Edge 
says. "And so here we are. I'm just amazed at how 
we've drawn all these disparate elements of the 
ir>dustry together in this great way." 



target audience, 13- to 19- 
years-old." he explains. "Bands 
that fall into that category 
would be the Academy Is, 
From First to Last, Hello- 
goodbye artists like that." 

The iK-xt group of Warped 
bands is what Lyman calls 
"the essence and roots of 
this music, the NOFXs that 
you see out there, the Anti- 
flags, the Thursdays, Rise 
Against. These bands may 
have done two or three 
Warped tours in the past, 
but they put on an amazing 
live show and provide some 



of the history of where this 
music came from." 

Then there are the unex- 
pected artists , like Joan |ett this 
year and Billy Idol last year. 
Lyman has to keep his personal 
tastes from dominating. 

"If it was just the bands that 
I like, you'd see NOFX. Bad Re- 
ligion, Offspring and a bunch 
of ska bands out there every 
summer," he says. "There are 
certain things about the 
Warped tour that are comfort- 
able and don't change, but 
every year we try to refine it and 
throw a little twist in." 



HIRSCHMAN ON HIM: 

Artist Group International 
agent Justin Hirscbman is 
finding success in the United 
States with hot Finnish act 
HIM (His Infernal Majesty). 
The band's Sire release "Dark 
Light" arrived last fall. 

"They had been working for 
eight years in Uurope. and they 
wanted to do small clubs here 
with a nonaggressive ticket price 
of $1 2-$l 5, which I thought was 
perfect," Hirschman says. 

"The idea is you just blow out 
these clubs to the point where 
you see kids outside wanting to 



get in or buying tickets from 
scalpers," Hirschman contin- 
ues. "When you see that hap- 
pening you sec we're on to 
something here." 

H 1 M is rapidly moving from 
SOO seaters to 1.500 seaters to 
3.000 seaters. and. it is hoped, 
beyond. Their popularity seems 
to keep growing and growing," 
Hirschman says. The group, 
which hails from Helsinki, will 
embark on a full-blown head- 
lining tour in May and June. The 
band has never been a support 
act — it has always headlined, re- 
gardless of the venue size. 



"A lot of times people think 
the only way to grow your act 
is by supporting, and [HIM's] 
motto is to grow on their own 
terms and build show by show, 
record by record," Hirschman 
says. "It worked overseas, and 
it's working great here." 

Hirschman is working with 
another Finnish band, the 69 
Eyes, as well as Soulfly, Cra- 
dle of Filth. Gosling and 
Canadian band Evans Blue, 
whom he describes as "tear- 
ing up radio right now and 
will be out with Taproot for 
the next few months." •••• 
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$1,581,663 
S39 50 Carrier Dome. Syracuse. N.Y.. 



WISIN Y YANDEL 



$1,517,783 

1l$I25.''S30 Coltseo de Puerto Rico, Hato 

^ Rey. P.R.. March 17-18 



Carlos Oiaz Floros 



KENNY CHESNEY SUGARLAND. DIERKS BENTLEY 



.11.169.939 

'i&A bO Ervin J. Nuner Center, Dayton, 

Ohio. March 23-24 



KENNY CHESNEY, SUGARLAND, DIERKS BENTLEY 



11.010.742 
)/iS4 Rupp Arena, Lexington, Ky. 

March 25 



17,035 



Mbchei Productions. lt>e Meutna Group/AEG Uvc 
the Meuina Group/AEG Live 



1756,870 

'$125/185/ 



QUEEN * PAUL RODGERS 



7.441 



Jam Productions 



GEORGE STRAIT, TRACY LAWRENCE, MIRANDA LAMBERT 



$704,176 

iS950/S495O Arena at Gwlnnen Center, 12,470 
Duluth, Ga.. Feb. 24 

$677,535 

S80/»55 Pox Theatre. Atlanta. March 20-21 



the Meitlna Groop/AEG Uve 



Uve Nation 



RASCAL FLATTS, BLAKE SHELTON, KEITH ANDERSON 



£$647,298 

19 5a'$29 50 Alltel Arena, North Little fiock. 
Ark^ March 24 

Bi$626,695 
Fi59 Sa'S'lS so UI Assembly hiall. Champaign, 
Itl^ March 2 
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GEORGE STRAIT, TRACY LAWRENCE, MIRANDA LAMBERT 



$622,963 

tSt 50/Sd9 SO The Mark of the Ouad Cities. 

Mollne. lit.. March 3 



11.041 



the Meuina Group/AEG Uve 



RASCAL FLATTS, BLAKE SHELTON, JASON ALDEAN 



$531,909 

149 50/S29 50 TO watefhous« Centre 
" Orlando. FU, March 16 



VAN MORRISON 



$S10,BI2 

$T29.'S44 NOKIA Theatre. Grand Prairie, 

Texas. March 6 



11.6SS 



$505,409 



$484,394 



$479,703 
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Radio City Entertainment 



Mm Productions 
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Copps CoHieum. Hamilton, 
$06 IVUlii Ontario. March lb 



Houae of Blues Canada 
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QUEEN * PAUL RODGERS 





Arena at Gwinnett Centef. 5.909 
Duluth. Ga.. March 7 


House of Blues Concerts. Jack Utsick Presents 


W $431,927 


M6TLEY CRUE 


■ " 


Philip* Arena. Atlanta. March 15 i^846 


Uve Nation 


H $415,815 

Md S39SO'S29&0 


KORN, MUDVAYNE, 10 YEARS 


Long Beach Arena. Long Beach, 10,770 
CaliC, March 16 <n<^t 


Live Nation 


fflj $348,200 


CONJUNTO PRIMAVERA 


Gibson Amphitheatre. Universal 5.511 

Ctty. Calif., Peb. 10 = are 


House of Blues Concerts 


H $345,413 


KORN, MUDVAYNE, 10 YEARS 




Tlngley Coliseum. Albuquerque. g,494 
March 11 1^ __i 


Live Nation 


M $332,024 


BRAD PAISLEY, TERRI CLARK, JOHNNY REID 


tij <S38&078Ca-adgr) 

H fie ay 


SooUabank Place, Ottawa. M«ch 13 f^^?^ 


House of Blues Canada 


H $302,775 
ifii us 


KID ROCK, TV STONE 


Ford Center, Oklahoma City, 9,082 
March U 


Uve Nation 


PH $286,223 


CELTIC WOMAN 




Verizon Wireless Arena, 6,818 
Manchester. N.H.. March 14 ic jl 


Uve NatkKi 


EE! $281,440 


KID ROCK, TY STONE 


Freedom Halt Coliseum, 8,380 
Louisville. Ky., March 1 K\OCC 


Arena Management Holdings, Live 360 


ffl $280,976 


RASCAL FLATTS, BLAKE SHELTON, JASON ALDEAN 




MulUnt Center. Amherst, Mass.. 6,281 
Feb. 11 7 boo 


Uve Nation 


EH $280,176 


MdTLEY CROE 




Rocktord MetroCentre. 5,030 
RocMord. 111., Feb. 24 ^'r 


Live Nation, in-house 


PPI $279,240 
llil STVSP 


Chevrolet Theatre, Watllngford, 4,290 


LhM Nation 


PH $274,881 
iSd S3950 


NICKELBACK, CHEVELLE, TRAPT 


Cox Convention Center 8.790 
Oklahonw City. March 7 seiiuji 


the Messina Group 8 Concerts West/AEG Live, 
Fasttane Concerts 


ffl $274,301 
HI S4«/S25 


RASCAL FLATTS, BLAKE SHELTON 


Pershing Canter, Lincoln. Neb.. 6,059 
Feb. 18 


Uve Nation 


H $270,849 
■H S»4/te<VS£l 


FRANCO OE VITA 


Theatre at Madison Square 3,943 
Garden. New Yorli, Feb. 14 a :<c<: 


Camacho Entertainment 


M $270,844 


KORN, MUDVAYNE, 10 YEARS 


Tacoma Dome, Tacoma, Wash., 7,226 
March 5 :c<^r~ 


Uve Nation 


tS $268,664 
HI ye wi 


MfiTLEY CRUE 


Erie Chrtc Center. Erie. Pa., Feb. 17 f}f} 


Live Nation 


M $267,890 
mmi S6s/vt9.50 
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Northrop Auditorium, 4,744 
Minneapolis, Feb, 18 se' ojt 


Live Nation 


ff! $267,610 


KID ROCK, TY STONE 


HI tss 
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WELCOME, fellow freaks, misfits and out- 
casts, lack White is taking a minute away from 
the White Stripes {his bandmate Meg is the cru- 
dest of taskmasters), to hang out with the Racon- 
teurs, who top our chart this week. 

I guess the term "supergroup" is an oxy- 
moron in Garageville (good name for a band: 
Tonight! Oxymoron! With special guests 
Flummox & the Juxtapositions!) So it is White 
with the rhythm section of the Greenhornes, 
Patrick Keeler and Jack Lawrence, and solo 
artist Brendan Benson, who just happens to 
have produced the Greenhornes' recent EP 
"East Grand Blues." 

The Raconteurs' album "Broken Boy Sol- 
diers" is scheduled for a May release. Touring- 
wise, the only show I have heard about is an 



April 7 date at Irving Plaza in New York. 

Ray Davies' sold-oul New York shows had 
the most rabid audience I have ever seen, 
screaming every word of the Kinks stuff and 
the new album . . . The Len Price 3 made 'em 
crazy at SXSW . . . Willie Nile, too . . . The 
Strokes tour is selling out everywhere . . . The 
Chesterfield Kings are in the studio attempt- 
ing to out-psychedelicize their last "Mind- 
bending" classic . . . Look for a new Joan Jett 
& the Blackhearts disc at the end of May. She 
is on the Vans Warped tour starting around 
June 15. so catch her if you can. She just keeps 
getting better. 

See you next week. •••• 

For more of this column, go to biUboard.com, 
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I BET YOU LOOK GOOD ON THE DANCEFLOOR 
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THE RACONTEURS 
ARCTIC MONKEYS 
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WALK OF FAME 

Teenadde 


BOINKI 
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WELCOME TO MY HEAD 
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WILLIE NILE 
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CHINESE BURN 

Lauahlna Outlaw 
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ALL SHE WROTE 
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THE SOUNDTRACK OF OUR LIVES 
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HAPPY 
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OTHER PEOPLE'S LIVES 
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FIRST IMPRESSIONS OF EARTH 
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WHATEVER PEOPLE SAY I AM, THArS WHAT I'M NOT 
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ARCTIC MONKEYS 
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A PRESENT FROM THE PAST 



THE SOUNDTRACK OF OUR LIVES 
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CHILDREN OF THE NUGGETS 
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INTO THE HARBOUR 
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A BEAT MISSING OR A SILENCE ADDED 



THE VACANCIES 



Little Steven's Undergrctna Garage coLj^rn .s pfoducecl exc.usively for Billboard. 
For more tntormalion go to UNDEROROUNDOARAOE,COM 
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UpFront 



teve Lillywhite has come a long way from serving as a 
studio teaboy and tape operator in 1972. It is a distance 
that is hard even for him to fathom: "I'm in my fourth 
decade in the studio, that's incredible," the 50-year-old pro- 
ducer/executive says. 

Not only has the British-born Lillywhite achieved Impressive longevity, but he continues 
to rack up new career highs Including snaring the Grammy Award for producer of the year 
In February. 

In October, Lillywhite Joined Columbia Records In New York as a senior VP of A&R. "I think 
what they want me to do there Is try to find the boxed-set artists," he says. His first signing is 
5uperchlc[k], a Christian, fe mate-fronted rock band on the Inpop imprint. In May, Columbia 
will release the band's Inpop set, "Beauty From Pain," with additional tracks and remixes. 

Columbia marks Llllywhite's latest stint at a label. Early in his career, he was a staff producer 
for Island; most recently he was joint GM at Mercury Records U.K. 

Lillywhite has produced a range of acts from Morrissey, Klrsty MacColl, Peter Gabriel and 
Joan Armatrading to the Pogues, XTC, Talking Heads, Dave Matthews Band, Phlsh and the 
Rolling Stones, but is perhaps best-known for his association with U2. He has produced the 
Irish band off and on since 1979 and K was his work on the group's latest effort, "How to Dismantle 
an Atomic Bomb," that helped him win the best-producer Grammy. "Having worked with them 
for so long, a lot of their quality control has rubbed off on me," he says. 

Lillywhite talked to Billboard from Toronto, where he was participating In Canadian 
Music Week. 



Q: yburivorfe has iw>n Gmmmy% 
hefort. How is it different when you 
win producer of the year? 
A: It doesn't get bigger than 
this for a record producer. So 
does it change? I was going to 
be very rude actually and say 
my penis has grown three 
inches since then, but I won't 
... I honestly think I got [the 
Grammy] because people have 
seen my name over the years 
on records and when I got on 
the ballot this year, it was like, 
"We've always liked his stuff 
. . . we'll bundle them all to- 
gether and give it to Lillywhite 
this year." 

Q: Your first signing to C(Aumbia 
is Superchicfk }. already a solid sdler 
in the Christian market. Are you 
lookingfbr acts that have some suc- 
cess under their bdts? 
A: The days of some A&R 
man's anogance [and] drugged- 
up opinion on something that 
then they feed to the radio sta- 
tions that the public buys are 
gone, thank goodness. We're 
in a much more democratic 
place with music now and I 
think major labels have to deal 



with this. If an artist does a lot 
of work on their own, what we 
can do is take it the next [step] 
. . . we're great at doing 5 mil- 
lion records, what maybe we 
don't do is build it from the 
very beginning. 

Q: You are known for making 
stTongalbums. but sorr\e Adf A execs 
believe the music industry is turn- 
ing into a song-hy-song market. 
A: Maybe we are, but that is a 
penny business and we're in 
the dollar business ... I will 
go kicking and screaming, but 
I'm a great believer in a body 
of work. 

I think an artist deserves [a 
full album]. I think maybe the 
CD has been a problem — 15- 
16 songs, 70 minutes — I think 
it's too long. Sometimes you 
can have too much music. I'd 
much rather have less music 
and make it absolutely the best 
music. Anything over 40 min- 
utes, you've got to make sure 
you have something brilliant. 

Q: When Ulcame backstage 
afier winning album of the year 
at the Crammys. Bono com- 



mented on how hard the band is 
on produurs. Why? 
A: Because they have stan- 
dards and qualities that are so 
admirable in a band. 1 think 
Bono is the world's greatest 
overachiever and I don't say it 
in a nasty way. He wants to 
save the world. He's brilliant 
. . . Let me say one of the 
world's greatest underachiev- 
ers, for me. is [the Pogues'] 
Shane McGowan. A fantastic 
songwriter, some songs there 
that will just melt your heart, 
but such an underachiever . . . 
He's got so much more talent, 
it's not just having the raw tal- 
ent, it's knowing what to do 
with it. 

And Bono. God bless him, 
in the studio he thrives on 
chaos. When you think of U2, 
you think of this wonderful, 
well-oiled corporate machine. 
Well, U2 in the studio is this 
fantastic, crazy, uncorporate 
monster that doesn't know its 
front from its back. 

Q: Is that hard to work with7 
A: It's fantastic. They push 
themselves to the absolute 




brink [on] every record be- 
cause, as Bono has said, "I'm 
a traveling salesman. I have 
to go for two years selling 
this, and if I don't believe 
what I'm selling, I won't do 
that part well." 

Q: Your work on Jason h4raz's 
"Mr. A-Z" also contributed to 
your Grammy win. Did that 
album get lost? 

A: It did get lost in the shuffle 
. . . there were a couple of 
songs that were worked after 
I finished them and I think 
they made them a bit cheesy 
. . . How can I put this diplo- 
matically? He's probably the 
best singer I've ever worked 
with. I think he's the real deal 
and he will absolutely shine 



through in subsequent rec- 
ords, I'm sure. 

Ql hit difficult for you when an 
album you have produced does not 
sellweU? 

A: of course it's difficult be- 
cause 1 like to feel that I put my 
heart and soul into something, 
but at the end of the day you 
have to move on . . . There are 
a couple of things that I've 
done that haven't done well, 
but I've learned from them. 

[In the early '80s] I was mak- 
ing all these rock records and 
I thought I had a formula for 
sound and I used this formula 
on Marshall Crenshaw. I think 
I probably didn't make the best 
record that I could have done 
and that humbled me and it re- 



hite) 



ally made me sit down and 
think. "OK. there are no rules 
on how to make a record. I have 
to just work on each thing and 
take it as it comes rather than 
putting my stamp on it." I like 
to think over the years, if you 
listen to my records, you won't 
go, "Oh. that's Steve Lillywhite 
from the sound of it," you'll 
just go, "That's a good record." 

Q: Your contract aUawsyouto pro- 
duce outside projects. Howareyou 
gotnglo navigate that? 
A: I can produce one outside 
Sony BMG a year, which is 
pretty good. At the moment, 
I'm not necessarily looking at 
that because I'm so involved 
with Columbia. For me, it's not 
so much about making money, 
it's the history books and it's 
being thought of as someone 
who makes great music and is 
involved in great music . . . The 
point is I'm really enjoying 
going to work and not going to 
a studio. 

Q: At Mercury, you learned that 
you did not want to run a label, but 
you did not necessarily di^ike the 
labd setting. 
A: No, I loved the label setting 
and I think 1 enjoy being in 
America, funnily enough more 
than Britain . . . Since I left 
Britain, there's been a won- 
derful upsurge in great British 
bands, but when I was there it 
was all "Pop Idol" and S Club 
7 and just bad boy bands. 

Q: How does the American music 
business differ from the British 
music business? 

A: Someone once said to me a 
hit in Britain is lunch money, 
a hit in America is a big, slap- 
up dinner. If you're a film di- 
rector, you can make your great 
movies in London or Paris, but 
ultimately, you go to Holly- 
wood, and it's the same thing 
with the music business. •*•• 
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On March 18, 63,000 people 

crammed into the Los Angeles Coliseum to see 
an act most Americans have never heard of. 

It was the kickoff show for Mexican pop group 
RBD's first U.S. concert lour. The turnout set 
a record for a Hispanic act at the venue; in fact, 
it was one of the biggest crowds for a music 
event in the stadium's history. 

But such numbers have come to be expected 
from what is Latin music's most explosive phe- 
nomenon since Menudo. 

RBD is a ray of light for Latin pop, generat- 
ing sales of more than 3.5 million albums world- 
wide in a scant 14 months, according to the 
sextet's label, EMI/Televisa. 

The group's success is inextricably tied to 
"Rebelde," a popular Mexican soap opera 
that is broadcast in the United States, Latin 
America and Spain. The show is produced 
by Mexican media giant Televisa, which also 
manages the group. 

The RBD phenomenon is an example of what 
can be accomplished when a media powerhouse 
is firing on all cylinders. 

"Everything is orchestrated," says Rodolfo 
Lopez Negrete, president of EMI/Televisa. "We 
are all working together to really optimize the 
whole project." 

RBD's upcoming album, an acoustic set ti- 
tled "Live in Hollywood." is due April 4 in the 
United States and throughout Latin America 
(including Brazil) — in the midst of the group's 
U.S. tour. A feature film will probably be out by 
year's end and the first steps are being taken 
for an English -language crossover album. 

For the uninitiated, RBD is Anahi, Alfonso. 
Dulce, Maite, Christopher and Christian, the 
young stars of "Rebelde." All are between the 
ages ofl9and24. 

The hourlong show, which airs in the United 
States at 3 p.m. daily on the Univision network, 
chronicles the lives of six teens at an exclusive 
Mexican private school, where they dream 
of forming a band. 

In the real world, that band. RBD. has re- 
leased two studio albums, "Rebelde" (in No- 
vember 2004) and "Nuestro Amor" (October 
2005). and a live album. "Tour Generaci6n: RBD 
En Vivo" (September 2005). The release dates 
of the albums in various countries coincided 
with the soap opera schedule, with promotional 
campaigns tailored to specific markets. Addi- 
tionally, Televisa-published RBD magazines 
are in circulation in Mexico and in Brazil. 

In the United States, sales have been im- 
pressive. "Rebelde" has been in the top 10 of 
Billboard's Top Latin Albums chart for 35 
weeks, and "Nuestro Amor** has kept it com- 
pany in that strata since its release in Octo- 
ber. Combined U.S. sales of all RBD albums 
have surpassed 800,000 units, according to 
Nielsen SoundScan. 

"It is the single biggest phenomenon I've 
seen since Menudo — the kind of thing you 
see only once every 25 years," says Alberto 
Uribe, head buyer for the Ritmo Latino chain 
of music stores. 

The RED/ "Rebelde" concept is a remake of 
"Rebelde Way." the hit Argentine soap opera 
created by top TV producer Cris Morena. The 
original series spawned a hit Argentine group, 
Erreway, which remained a local phenomenon 



and was exported only to a limited number 
of Latin markets. 

While musical soaps tied to albums are noth- 
ing new to Televisa (witness "Timbiriche," "Amy, 
La Nina de la Mochila Azul" and "Clase 406"), 
the company's involvement in this project and 
its international success are unprecedented. 

RBD is signed and managed by Televisa, 
which controls all major aspects of the group's 
career, including sponsorship deals and tour- 
ing. In the United States, the company hired 
Los Angeles-based promoter Roptus to set up 
the RBD tour. 

"Rebelde," which regularly features RBD in- 
teracting with established musical groups 
(going to a rock concert or auditioning for a 
band slot), is also a bonanza for brands, which 
get touted as part of the script and can be worked 
into the band's repertoire. 

Anahi. for example, wears Andrea brand 
shoes, which are admired by her friends; Herbal 
Essence put out a new product, Liso y Sensual 
(Straight and Sensual), which was touted in the 
show and eventually made into a song (included 
on RBD's second album) used for an Herbal 
Essence campaign in Latin America. 

The group is actively promoted through Tele- 
visa and EMI sites, as well as Esmas.com, 
the Tclevisa-owned download music store. 

Managing an act is a departure for 
Televisa, but then again, "it isn't com- 
mon for the company to generate 
a group like this." RBD series pro- 
ducer Pedro Damiin says. 

RBD was conceived as a 
multiplatform musical 
project. Damiin pitched 
it to Camilo Lara, 
GM of EMI Mex- 
ico, and produc- 
tion of the first album 
began together with cast- 
ing for the soap. 

RBD's first album was made up 
of original material, often based on 
what was happening in the show. The music 
is pop. reflecting the tastes of six private- 
school teenagers. 

"What they care about may seem banal, like, 
they got a zit on their face," Damian says. "But 
that's the virtue of the show. It is a teenager's 
point of view, and that's what we tried to get 
across with the music." 

While RBD was positioned as a commer- 
cial project, the degree of success caught even 
those involved by surprise. 

" I don't think any of us thought this could 
be happening," says Anahi, who has had a 
fledgUng solo career and acted in several soaps 
prior to "Rebelde." 

"At this point, I don't even think of my solo 
career. I am 100% committed to the group." 

In Mexico, "Rebelde* began airing in Octo- 
ber 2004; RBD's debut album followed in No- 
vember. The initial ship-out, the label says, was 
25,000 copies. By the end of December, sales 
neared the 100.000 mark. 

In January 2005. the album was released in 
the United States, timed with the launch of the 
soap opera in Puerto Rico. Still, it did not chart 
until March of that year — after the soap began 
airing on the mainland on Univision. 



RBD signed a recording deal with EMI just 
months before the label announced its part- 
nership with Televisa. Once that alliance was 
finalized in )uly 2005. it became dear that RBD's 
potential could be exploited even more fully in 
multiple territories. 

"What we've seen is a social phenomenon 
that is hard to find in the record industry," EM! 
Latin America president/CEO Marco Bissi says. 
"And when you have such a strong social ex- 
plosion, you can't confine it to one country." 

In Brazil, for example, the "Rebelde" series 
went on the air in September 2005. Success 
came quickly and EMI recorded a Portuguese 
version of the album, releasing it simultane- 
ously with the Spanish version. 

For the week ending March 14. the Por- 
tuguese version of "Nuestro Amor" was No. 2 
on Brazil's sales chart, while the Portuguese 
version of "Rebelde" was No. 9 and the Span- 
ish version at No. 26. 

Mass hysteria over the group is so great in 
Brazil that three fans were crushed to death 
during an in-store in S3o Paulo. 

In the United States, two Wal-Mart 
in-stores in Texas were shut 
down by police in January 
after more than 10,000 
fans showed up 
for each. That 



Entravision, says the key to RBD's pop success 
is the group's appeal to teens and young adults 
as well as little kids. 

For Latin pop supporters, RBD's success 
comes at a crucial time, when many labels are 
bemoaning the loss of Latin pop stations to 
urban and oldies formats. 

"RBD proved the pop format isn't dead," 
Rocha says. 

Just how long the RBD phenomenon will 
last is anyone's guess. 

Clearly, EMI/Televisa is getting as much 
mileage out of the group and its material as 
possible. "Live in Hollywood," recorded ear- 
lier this year at the Pantages Theater in Los 
Angeles, will not feature any new material. 
Instead, the album has acoustic versions of 
previously recorded songs. 

With the "Rebelde" soap ending its run in 
Mexico in May, a new album was essential. "You 
need to milk it as much as possible," Rocha 
says. "As people did with reggaeton." 

"Rebelde" will continue to air in the United 
States until October, which will give the group 
ample time to record and release a third studio 
album. By then, plans should be finalized fora 
possible new TV series, along the lines of the 
comedy hit "Friends," and naturally, that Eng- 
lish-language album. 

In the meantime, RBD continues its U.S. 
tour, with plans to add six more dates for a total 
of 42 arena shows. 

Elsewhere, the soap has begun to air in Asian 
markets such as Indonesia and the RBD al- 
bums will follow there as well. 

"I am most proud to say that this 
is a 100% Latin phenomenon." 
says Dee Aguirre, VP of 
Roptus. "Promoters 
are always making 
the point that 




same 

month. Best 
Buy store man- 
agers in West Pater- 
son , N . J . , closed their store 
exclusively for an RBD ap- 
pearance, which drew between 
8,000 and 10,000 fans. 

Ritmo Latino reports that RBD has been 
its top-selling act for the past five months. That 
status changed only for a single week, when 
Daddy Yankee came out with "Barrio Fino En 
Directo" in December. 

Ritmo Latino's Uribe says the chain is sell- 
ing RBD's albums at $10.98-$1 2.98. The dis- 
counting is driven by the fact that the 
primary buyers are children and tweens who 
watch the soap. 

Undoubtedly, the soap is the key factor 
in RBD's success. But radio has picked up 
on the demand, with two tracks on Bill- 
board's Hot Latin Songs chart and three on 
Latin Pop Airplay. 

Nelson "Pato" Rocha, programming VP for 



Latin 

music does 
not compare with 
the general market, 
unless it is supported by 
the mainstream. But there is no 
way the general market can say they 
contributed to this." 

The big contributor, instead, has been 
Spanish-language TV. And that, Anahi says, 
suggests RBD's next big challenge: 
Maintaining a following "even when the 
soap is gone." •••• 
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First came the settlements, now comes the big chill. 

New York Attorney General Eliot Spitzer's sweeping pay- 
ola investigation and the multimillion-dollar settlements with 
Sony BMG Music Entertainment and Warner Music Group 
were meant to eliminate undue influence in the relationships 
Iietween record labels and radio programmers. 

Indeed, the highly publicized probe brought about strict 
new promotion policies at radio and record labels. But it 
has also changed the dynamic of the radio-label relation- 
ship, ushering in a new era of paranoia and paperwork — 
and less communication. 

Many pn^ram mers were already too busy to take label calls , 
one major-label VP of promotion says. Now they are reluctant 
to respond to e-mails for fear ofleaving a paper trail that could 
come back to haunt them. "It clearly is a problem." the VP 
says. "Communication has gotten really tough." 

Asked about the issue, one label executive's only comment 
was "good luck." Responding to an interview request, a pro- 
grammer wrote, "I'm so gun-shy, I won't even reply to you 
about it." 

Island Def Jam ei^cutive VP of promotion Greg Thomp- 
son says. "Everything has been affected. All of us have been 
asked to be that much more diligent in our practices, whether 
it's radio instituting stricter policies or record companies mak- 
ing sure we're dotting our I's and crossing our Ts." 

Koch Entertainment VP of radio and video promotion 
Chuck Oliner believes the probe has promoted "an atmos- 
phere where programmers are petrified of Big Brother look- 
ing over their shoulder that tiiey have to justify and explain 
every move they make." 

At Jive Records, senior director of promotion Joaime Grand 
sees a "whole different climate' and suggests the industry has 
gone old school by returning to "actual conversation. If they're 
not going to respond to e-mail, you have to be more tenacious 
and call them more frequently." 

Labels are not just spending more time trying to reach radio. 
Travel expenditures also arc expected to climb. "Now the issue 
is getting on a plane and getting into people's offices and going 
commando," Curb Records VP of promotion John Butler says. 
"It's more face to face, less e-mail. I'm in promotion, I have 
to get ahold of people. I f you want to have a relationship, you 
have to go out of your way to do it." 

Never a big fan of promotion via e-mail, Thompson sees 
an upside to the changes. "If people are getting back to talk- 
ing to each other, that could be a positive," he says. 

But Oliner says Spitzergate is "making everyone's job more 
difficult. There's no trust, no good will . . . Ninety-nine per- 
cent ofhow we do our jobs is very Intimate and aboveboard." 



Kevin Stapleford. VP of pro- 
gramming at modern rock 
XETRA (91 X) San Diego, says 
the new climate has produced 
a chilling effect, even when 
artists want to stop by and play 
the station's lunchroom. "If 
it's not important, we won't do it," he 
says. "It's not worth the hassle." 

Promo reps and programmers be- 
moan the mountains of paperwork now 
required to execute promotions as sim- 
ple as CD giveaways. " Now every time 1 
get label promotional support, I have to 
do all this accounting and 
cleanup." Stapleford says. 

With communication 
muted, labels need more 
time than ever to stoke the 
star-making machine. "It 
dearly slows everybody 
down when you have legal 
scrutiny, whether you are 
trading stocks, managing mutual fiinds or promoting records," 
Thompson says. 

Difficult market conditions in both industries during the 
past several years already has everyone being "asked to do 
more with less manpower," Thompson says. Factor in intense 
scrutiny fi^m the Spitzer probe, and "you have a perfect storm." 

If one of Spitzer's goals was to boost the prospects for acts 
on independent labels, Oliner says he has failed miserably. 
"It's made it harder than ever for small independent labels to 
compete," he says. Many major broadcasters forbid pro- 
grammers from talking to independent promoters, which has 
hiu"t small independent labels that rely on indies to work their 
music to radio. 

"For a label like ours, [the promotion department] is me. If 
I don't have a relationship [with a programmer], I'm not get- 
ting them on the phone," Oliner says. "The only companies 
that have the manpower to get out there and compete on a 
daily basis and have dialogue with PDs, MDs, promotion co- 
ordinators and marketing directors at radio are the majors, 
because they have full staffs. Smallerindependent labels don't 
have that luxury. 

"My major beef is that this was supposed to level the play- 
ing field, when in reality it has swung it to the corporate 
side," Oliner adds. "Spitzer is supposed to be a champion 
of the little guy. Instead he's looking out for himself and cor- 
porate America." 

Ironically, two independent labels. Radikal Records and 
TSR, have separately sued Sony BMG and WMG following 
the Spitzer settlements, claiming antitrust violations in rela- 
tion to label promotion practices and interference with the 
indie labels' potential business profits (see story, page 5). 

'A BETTER WAY TO DO BUSINESS' 

Gregg Swedberg, Clear Channel regional VP of programming 
and PD at country KEEY Minneapolis, says the payola scan- 
dal has not changed how he operates. "We have never traded 
promotions for airplay here, and we won't," he says. However, 
Swedberg has added the phrase "this is not for increased air- 
play" to the discussion when labels pitch ways to increase vis- 
ibility for their music. 

"We've always believed in promoting our artists and their 
music, and [ don't see anything wrong with that so long as it 
doesn't affect wliat we add and what we choose to move up in 
rotation," Swedberg says. "Those decisions are made first. 



and only then do we discuss additional promotional support. 
I think it's a better way to do business anyway. Radio stations 
need to be excited about what they promote, and it doesn't do 
anyone any good to run promotions for acts that you don't 
plan on backing anyway. 

Michael McCoy, PD at mainstream top 40 WNCI Colum- 
bus, Ohio, agrees the investigation has changed how radio 
and labels interact, but says it has not stifled communication. 
Before the probe began 18 months ago. "it got to an absurd 
level where it wasn't about the music," he says. "In some ways, 
it's made good things happen, like focusing us on the music 
and how radio and labels can work better to make an artist rel- 
evant to the audience." 

Spitzer's settlements with Sony BMG and WMG put on 
public display a mother lode of incriminating e-mails between 
promoters and programmers. That has made promo execs 
and programmers particularly sensitive about what they say 
in their electronic messages. 

McCoy says he is not skittish about responding to label e- 
mails, though "you have to be specific in your reply." Much of 
the e-mail correspondence exposed in Spitzer's settlements 
were "legit but looked guilty." McCoy says. "We've got to have 
trust. Radio has to trust the record industry and vice versa." 

To avoid e-mail communications ending up as Exhibit A, 
■people are being more conscientious of what they type and 
how it can interpreted," Island Def lam's Thompson says. 
"Something that many of us could take as a casual, off-the- 
cuff joke could be misconstrued by somebody who doesn't 
practice the art of promotion or programming." 

Jive's Grand worries that merely e-mailing a programmer 
that one ofher acts is coming to town could be misinterpreted. 
"A lawyer is going to look at that and say, 'What did you mean 
by that? Explain yourself ' " 

UNSURE WHAT THE RULES ARE 

Beverlee Brannigan, OM for Journal Broadcast Group in Wi- 
chita, Kan., stops short of saying the probe has stymied com- 
munication. "It feels about the same to me," she says. "We 
communicate via e-mail all the time, it hasn't changed that 
dynamic for us." 

Buddy Van Arsdale. OM at KH AY Oxnard-Ventura, Calif, 
says he continues to e-mail label reps. "But our e-mail con- 
tent consists ofhow a song is doing in our audience research, 
our opinion of a new song or artist, or what we might be look- 
ing to add in the upcoming week depending on what moves 
out and how much room we have," he says. 

Van Arsdale avoids discussing promotions via e-mail. "I 
think a lot of us feel uncomfortable wiUi asking about that in 
an e-mail or even a phone conversation because we are un- 
sure what the rules are anymore. We know that if we do a pro- 
motion, we need to disclose it on air. But now we wonder if 
it's even appropriate to ask." 

Swedberg says he has observed a different tactic from record 
reps when offering a station promotion. "Despite our long- 
time policy of not doing promotions for adds or spin increases, 
we got plenty of requests to do so anyway," he says. "Now the 
labels will toss a promotion out, say, 'We want you to have this, 
and you don't have to add the record, you don't need to in- 
crease spins.' I suppose good old-fashioned guilt will be the 
motivator for people who take those deals. I would still rather 
add the record, spin it enough to determine if it's working, 
and then if the label wants to run a promotion, let's talk be- 
cause if s a record we like already." 

Brannigan says she occasionally has to remind label reps, 
" 'Hey. you can't say that, you can't connect our airplay and 
your promotion.' It seems pretty risky that some of them are 
still playing in that arena." 

Butier says, "Each individual company is trying to figure 
out what it means for them. It's a process of figuring out the 
right way to communicate." •• 
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Media Companies Set Their 
Sights On Mobile Content 

BY ANTONY BRUNO 

After years of dipping their collective toe into the wireless 
waters, entertainment companies are now jumping in en 
masse, making bold moves to more directly control their 
mobile content destinies. 

In some cases, this means establishing dirccl-lo- 
consumer sales channels, such as what News Corp.'s Fox 
Mobile Entertainment is doing with Mobizzo — an online 
store where customers can buy ringtones, wallpapers and 
other wnreless content — and have it delivered directly to 
their mobile phones. 

In other situations, it means bringing wireless devel- 
opment activities in-house and no longer using outside 
developers — such as the decision of Vivendi Universal 
Games to launch its own mobile division. 

Both moves speak to a common philosophy gaining 
traction within the entertainment community — wireless 
is just too important to be left up to the wireless industr>'. 

Key players involvi-d in ihi- emerging business will 
gather April 4 in Las Vegas for Billboard MECCA (Mo- 
bile Entertainment Content Commerce AppJtCations). 
tht' official conference of CTIA. tlje^ireless indus- 
tr>- trade associalippr 

The wprttfwide market for premium 
Kile content is expected to reach 
$40 billion by 2010, according to re- 
search firm iSuppli. up from S5.2 bil- 
lion in 2004. 
And interest runs deeper than just 
revenue. Entertainment companies do 
not e-xpect wireless -con tent sales to con- 
tribute more than 5%-10% to their bottom 
line. But wireless content is considered a valu- 
able marketing asset expected to drive sales of traditional 
non-wireless content such as CDs. DVDs and videogames. 

However, media companies are not confident the wire- 
less industrv' can grow the business by itself- The experi- 
ence behind finding and buying multimedia content on 
today's phones is still less than optimal, they claim. With 
a few exceptions, carriers still organize content by prod- 
uct categories, such as ringtones. games and wallpapers. 

That works if all consumers want is a ringtone. But for 
fans seeking to purchase a variety of applications com- 
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The problem is only magnified when content — like 
video and full-song downloads — is more sophisti' 
caled. And so. the increased corporate interest in 
controlling how wireless content is created 
sold and distributed. 

"The missing piece is getting peo 
pie comfortable with using the 
phone for all this stuff." says Paul 
Maglione. president of the newK 
formed Vivendi Universal Garni- 
Mobile unit. Content provider- 
"are impatient for the carriers tu 
undertake thai effort. If you look 





at any rorm of entertainment, it's always been the con- 
tent developers who have made that entertainment 
come alive. That will make the big difference." 

As a result, the entertainment industry wants to offer 
customers another option — the ability to find and buy con- 
lent from sources other than that sold on mobile phones. 

Imagine visiting Fox's "Family Guy" Web site and 
finding a link to download a Stewie voicetone that leads 
to the Mobizzo site, or seeing an ad for the site while 
watching the show. You could probably find the same 
lone if you searched through all your phone's options, 
but making it directly available via the content 
provider shortens the hunt. 

Talk to any record label, TV network oi 
movie studio, and they will publicly tell 
you how excited they are to work with net- 
work operators to deliver existing and ^I^M 
original entertainment content. 

Talk to them privately, however, and they say 
ihey are diligently working to establish a d irect- to-con - 
sumer relationship as quickly as the market will allow. 

That is not to say carriers are completely cut out of 
the loop. Content purchased through Mobizzo. for ex- 
ample, is billed to t)ic monthly phone statement, and 
carriers take a cut. 

But some say network operators will lose a degree of 
control over the distribution of wireless content as the en- 
tertainment industry muscles its way in. 

This "off-deck" content, as it is called, is already taking 
off. According to QPass, a company that manages the off- 
deck transactions for wireless operators, direct-to-con- 
suiner exchanges over wireless are almost 35% of all 
content sales, up from 6% in 2004. 

"Finally, the consumer wave is here, 
but the carriers have grown a little 
numb waiting for it to happen." says 
lorge Fuenzaiida. VP of consult- 
ant firm InCude's Strategy and 
Technology Croup. "And now it's 
? happening much more quickly 
and with more force than they 
L'xpected." continued on »p30 
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Chuck Ainlay & Mark Knopfler, surround producers 

Bob Ludwig. surround mastering engineer 
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Mark Knopfler and Chuck Ainlay 's 

Grammy Award-winning production 

of Brothers In Arms - 20th Anniversary Edition. 

www.amd.com/live 
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This effort is not without challenges. The 
entertainment industry is known more for 
creating content than selling it. Until recently, 
TV studios have relied on middlemen to cre- 
ate commerce around the product. Now, diey 
are trying to do it directly. 

"When Apple introduced video distribu- 
tion," says Mark Kirstein, VP of multimedia 
services and content for iSuppli , referring to 
the iTunes Music Store, "everybody just kind 
of dropped the starting flag and began to run 
like hell. They don't know how this will un- 
fold, but they want to make sure they have a 
good value proposition as the business mod- 
els formulate." 

Wireless analysts urge caution, though. It 
is easy to become enamored with the po- 
tential for anytime, anywhere access, but ex- 
ecuting that requires planning. 

" If you look at everyone else who charged 
full-steam ahead into wireless thinking it's 
a Utopia, they found the [adoption] rates are 
slow." says Andrew Seybold, founder of wire- 
less consultancy Oudook4Mobilily. "It's not 
going to happen overnight. If you want in- 
stant gratification, you better stay the hell 
out of the wireless business." 

And wireless can be a tough market to 
crack. It has its own language, technology 
requirements and business models. It is full 
of career insiders who tend to migrate from 
one wireless company to another, only so- 



lidifying the clique and making it more dif- 
ficult for outsiders to do business. 

But that is changing. During the last two 
years, entertainment firms have been on a 
headhunting spree, hiring top talent away 
from mobile operators and other wireless 
industry veterans with the lure of sexy, en- 
tertainment-industry jobs. 

Matt Corbett. CEO of executive search firm 
Idealwave. which focuses on the wireless in- 
dustry, says his company now spends 40% of 
its time conducting searches for entertain- 
ment firms seeking wireless executive talent. 

"There's a general feehng that the carrier- 
dominated distribution model no longer rep- 
resents what subscribers want." Corbett says. 
"The who's who in the wireless industry is 
changing profoundly. It used to be the C-level 
executives at wireless operators and vendors. 
Now. it's the digital guys at Disney and MTV." 

In addition , a new breed of content-driven 
wireless operators has emerged to challenge 
the status quo. Companies like Amp'd and 
Helio rent airtime from the major carriers 
to offer their own wireless entertainment 
services. They focus on edgier content, sex- 
ier phone designs and sleeker user interfaces 
to set themselves apart. 

Even wireless operators admit they need 
help if the wireless-entertainment mar- 
ket is to reach its fullest potential. 

"There is so much in the way of avail- 
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able content in the media space and so 
much interest on the part of our customers, 
that it really just isn't practical to assume 
we can service them completely," says Jim 
Ryan. VP of consumer data services at Cin- 
gular, which has perhaps the most liberal 
stance for off-deck content. 

But Ryan resists the idea that the wire- 
less industry is moving too slowly. 

'We could not possibly move fast enough 
to meet the needs of the content providers," 
he says. "But we're not here to serve them. 
We're here to serve the customer. So. when 



you hear content providers gripe 
about the speed at which we're pro- 
viding access or serving their con- 
tent, you really got to ask if people 
are clamoring for this stuff or is [it| 
that they're just trying to push their 
business model." 

Ultimately, it is clear the content 
and wireless industries will have to 
partner to best serve customers. But 
a healthy degree of competition cer- 
tainly cannot hurt either. 

To date, wireless operators have 
competed only with one another, 
under the same set of rules. The 
media and entertainment industry 
plays a different game, one expected 
to shine a much brighter spotlight 
on the mobile space moving forward. 
"It's going to come down to the people 
who have mass-market TV reach." says 
Michael Nash, senior VP of Internet strat- 
egy for Warner Music Group. "Companies 
like Fox have the ability to leverage touch 
points with consumers and really popular- 
ize mobile entertainment on a mass cultural 
level. As much as we are going to work hard 
on direct-to-consumer messaging, it's the 
powerful media and entertainment players 
that have mass audience reach that are going 
to be the big forces in the popularization of 
mobile entertainment." 
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The music industry's 1st music promotional channel for mobile phones 
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Convergence between the mobile and en- 
tertainment industries is heating up as Bill- 
board and CTIA (The Wireless Assn.} team 
up on MECCA 2006. the Mobile Enter- 
tainment, Content, Commerce & Applica- 
tions Conference. 

Billboard will host and produce the 
event's second installment as the official 
digital entertainment partner for CTIA 



Wireless 2006, the mobile industry's largest 
gathering of professionals. 

M ECCA is scheduled for April 4 at the Las 
Vegas Convention Center. 

One of the keynoters will be Kevin Wall. 
CEO of Network Live and executive producer 
of last summer's Live 8 concerts. With Live 
8, Wall managed a global text-messaging 
campaign that resulted in 26 million SMS 



messages sent in 
a single day. As 
CEO of Network 
Live, he is taking 
the concert experi- 
ence digital across 
^1 il' multiple platforms. 

Also on tap is hip-hop pi- 
oneer Chuck D, co-founder of legendary rap 
group Public Enemy and founder of Chuck 
D Mobile. The prolific rapper, composer, 
actor, author, radio personality and producer 
will sit down for a keynote Q&A with Tamara 
ConnifT. executive editor/associate publisher 
of Billboard, to discuss his embrace of digi- 
tal technology and how wireless opportuni- 
ties are shaping the distribution and 
promotion of Public Enemy's latest release, 
"New Whirl Odor." 

Another keynote slot will break down the 
recently signed deal between recording 
trio Maven and Warner Music 
Group's new digital-only 
Cordless Recordings label. 

On hand will be 
Maven singer Bon 
Harris, former front- 
man for Nilzer Ebb, 
and Cordless presi- ' 
dent Jason Fiber 
and chairman )ac 
Holzman. Maven 




will also perform. 

In other keynotes. Lucy Hood, president of 
Fox Mobile Entertainment, will kick off the 
day. Fox recently launched its Mobizzo wire- 
less entertainment portal, a direct-to-consumer 
play that enables downloading of music-re- 
lated products, games and more. Fox's broader 
ambitions for other properties, including My- 
Space. Fox Sports and IGN.are also expected 
to be discussed. 

And arriving on the heels of Cingular's re- 
cent launch of its third-generation platform, 
|im Ryan. VP of consumer data products, will 
outline the company's mobile entertainment 
vision for the future in an afternoon keynote. 

Other slated speakers include Ted Cohen, 
senior VP of digital development and distri- 
bution for EMI; Paul Reddick, VP of business 
development and product innovation for 
Sprint Nextel; and Scott Debson. VP of li- 
censing and publishing for Zingy. 

Other leading companies 
from the wireless industry to 
be featured at MECCA 
2006 include Qual- 
comm. Jamstcr. AC 
Interactive. Nelly- 
moser. Mobile En- 
tertainment Forum, 
Sun Microsystems, 
Microsoft, Adobe 
and Nokia. •••• 
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You'd never guess what next big 
hit will rock the red-hot mobile 
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M:Metrics data and insight to break 
into the mobile market, guide strategy, 
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■ BIETTY 
PINO 



BY LEILA 
COBO 



MIAMI'S QUEEN 
OF RADIO MARKS 
THREE DECADES 
AS A CHAMPION 
OF LATIN MUSIC 





Hts loyalty to 
BETTY PINO led 
JULIO IGLESIAS. 

left, to help 
organize a tribute 
concert for her in 
Miami in 1991. 
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and has worked with her in various roles, dat- 
ing back to his pre-Univision days. And although 
Rodriguez never gives interviews, in accord with 
Univision policy for its executives, in Pino's 
case, he made an exception. 

"The fact is that Betty is very important to us 
now. not just because of her history, but what 
she does for us every single day," he says. "She 
is extremely knowledgeable about the talent and 
knows each one personally. [She] knows their 
story and is able to do things that no one else 
can do because of her 
ability to get close to the 
talent. And then, there is 
all that history. Betty is 
one of the people that 
made Spanish music 
popular and accepted in 
the Untied States." 

Pino'-ii rise to leadership 
came hand in hand with 
the launch of WCMQ (FM 
92) Miami, the city's first 
Spanish-language FM sta- 
tion. It was owned by Her- 
bert Dolgoff, the same 
man who gave Pino her very first radio job in 
Miami, as a receptionist at WCMQ's AM sister 
Radio Alegre. 

Pino rose through the ranks, and when FM 
92 launched in 1974, she was made PD, a post 
she kept until 1990. 

It was Pino who shaped FM 92's international 
Latin pop format, a complete departure from 
what was then heard on Miami radio. 

With Pino at its helm, FM 92 became the gate- 
way into the United States for dozens of artists, 
some stars in their native countries, some com- 



Betty helped 
make Spanish 
music popular 
in the United 

States/ 

-RAY RODRfGUEZ, 

UNIVISION 
COMMUNICATIONS 



plete unknowns. 

"She was the most important bastion we 
had to support Latin music." says Carlos Ma- 
harbiz, now VP of A&R/East Coast operations 
for Fonovisa Records. 

"She knew it was necessary to play new mate- 
rial in order to develop new acts." Maharbiz adds. 
"She truly helped new acts, which is something 
that radio doesn't do as much anymore. Much of 
the Latin pop movement [owes a debt] to her." 
Maharbiz, like many other executives, has count- 
less stories of artists — like 
Alvaro Torres. Carlos Vives 
and Marisela — who were 
first played in this coimtry 
by Pino. 

Many other acts — like 
|ulio Iglesias, Dyango, 
Roberto Carlos, |uan 
Gabriel. Rocio Durcal. 
Raphael. Luis Miguel 
and )ose Luis Rodriguez 
— saw Pino's support 
directly affect their 
popularity. 

While FM 92 was a 
local station, its sound influenced other stations 
nationwide and beyond as a trendsetter. And 
Pino not only played acts on the air. She or- 
ganized local concerts and created an early award 
show. Premios Aplauso 92. 

Artists' loyalties for Pino ran so high that in 
1986 she was feted with a special put together 
by a slew of prominent Spanish acts, including 
Iglesias, Raphael, Durcal, RocIo |urado, Paloma 
San Basilio. Jose Luis Perales, Dyango. Mo- 
cedades and Camilo Sesto. 

Later, Spanish Broad- continued on »p38 
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casting System purchased FM 92 and enforced 
a noncompete clause that prevented Pino from 
working elsewhere from 1990 to 1991. 

When she relumed to the airwaves in 1991. 
a group of premier acts organized a "welcome" 
special for her. Featuring performances by Igle- 
sias. Carlos and Perales. among others. "Bien- 
venida a la Radio" aired nationally on the 
Univision network. 

The concert heralded Pino's arrival as PD/D) 
at another station. FMDJ Miami (95.7 FM- 
Radio Ritmo). Today, that station is WXD). 
owned by SBS. 

Pino also had a DJ stint 
at WRMA (Romance 
106.7 FM) before taking 
her current post at WAM R 
in 2000. 

By all accounts, how- 
ever, Pino's longevity in 
the business had as much 
to do with her work in 
radio as it does with a gen- 
uine interest in develop- 
ing a Latin music market. 

Aric Kaduri. for ex- 
ample, whose NYK Productions is one of 
South Florida's leading Latin music concert 
promoters, says he owes his entry into that 
market to Pino. 

"The first time i wanted to work with Span- 
ish acts. I called her and said, 'My name is Arie 
Kaduri, I don't speak Spanish, but I'm a con- 
cert promoter and I want to work in the Latin 
market,' " Kaduri recalls. 

Pino's recommendation allowed Kaduri to 
work with acts like Paloma San Basilio. 
Oyango. Camito Sesto and Isabel Pantoja, 



'Betty Pino is 
an institution 
in the U.S. 
Latin musie 
world.' 

-FRANK WELZER, 
SONY BMG BRAZIL 



among many others that he still works with to 
this day. 

"Artists and executives respect her," Kaduri 
says. "I think she is the queen of radio." 

Jorge A. Pino. VP of music for Venevision 
International and an executive who has known 
Pino (they are not related) for the past 20 years, 
praised her "immense passion for music. 
Through the years, she has been involved with 
some of the greatest names in Latin music, help- 
ing lake their careers to greater heights in the 
U.S. market." he says. 

She did not just rally 
support for superstars, 
however. 

"We are neighbors, and 
she has always passed by 
my house to drop off a 
demo for one artist or an- 
other." he adds. 

While Pino is currently 
not programming, she is 
heard daily on WAM R. 

"Obviously, she has a 
beautiful voice, but a lot 
of people do." Univi- 
sion's Rodriguez says. " I think what people ap- 
preciate is her incredible depth of knowledge." 

"Betty Pino is an institution in the U.S. Latin 
music world." says Frank Welzer, who was the 
longtime head of Sony's U.S. Latin and Latin 
American operations and is now chairman of 
Sony BMG Brazil. 

"One of the things that make her .so special 
is that she makes an effort to get to know not 
only an artist's music but who they are and what 
makes them tick. Latin music industry figures 
come and go, all except Betty." 
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1HIELPING AN ARTISTl 
IS SOMir miNG 



WE DID GLADLY' \ 



BY LEILA 
COBO 



HHHhe walls of Betty Pino's home studio in Coral Gables. Fla., are 
H peppered with photographs and newspaper clippings, awards 
H and commendations. ■ Here is Pino with Julio Iglesias, with 
H Roberto Carlos, with Dyango, with Rocfo Durcal, Emilio Es- 
~ tefan Jr., Chayanne and Shakira. 
There are the gold albums, personalized notes and mementos, some 
dating back 30 years, some merely weeks old. 

It is a veritable history of Latin pop radio in the United States, and Pino 
is in the middle of it. ■ Seated at her desk, next to her own recording con- 
sole and soundboard, Pino spoke to Billboard about the evolution of Span- 
ish-language radio and her own evolution within it. 

Do you think the relationship between artists back then. Today, with few exceptions, the rela- 



and media has changed, compared with when 
you began more than 30 years ago? 

I think the world of radio and music in general 
has chaum-'d. It isti'l like before, where there 
was a more personal relationship with the 
artists, both on our part as programmers, and 
on the artists' side. 

Artists felt more supported, more cared for 



tionship [of] artist [and] radio is more standard. 

It's not cold, but radio has changed, and as 
a result, [so has] the industry. I think most 
artists don't feel they get the support they de- 
serve. And many artists, major idols, have dis- 
appeared from modern radio, even though they 
are artists who continue to record and continue 
to fill venues. 



You could argue that there are now oldies sta- 
tions, and they play such artists. 

That's right. But big. modern stations, whose 
target is the 18-49 or the 25- to 54-year-oId lis- 
tener, believe that people older than 54 are not 
consumers. 

This, of course, is a mistake, as the older de- 
mographic is a major consumer, and older artists 
are. by and large, the ones who fill venues, both 
in the English- and Spanish-language worlds. 

By not taking their tastes into account, you 
satisfy the minority instead of the majority. 

This leaves new recordings by established 
acts — like Rocio Durcal, Jose lose, Julio Igle- 
sias, Roberto Carlos and Juan Gabriel — with- 
out a radio format. It's unfair, both for the 
artists and for the audience, who doesn't get 
to hear this music. 

Many of the artists you just mentioned are 
ones that you originally championed, correct? 



I grew up with these artists, starting in the 
1970s. On the AM stations, the sound was ei- 
ther a very local Cuban sound or talk shows. 
With the exception of an occasional Raphael 
or Julio Iglesias track, you didn't hear that in- 
ternational sound I was used to and 1 knew ex- 
isted worldwide. 

1 began as a receptionist at an AM radio sta- 
tion here in Miami . . . and when my boss pur- 
chased an FM station. I told him. "There is a lot 
of music that isn't played here . . . Let's make a 
station of only ballads. The audience is thirsty 
for this music." 

That was the beginning of FM 92, [Miamf s first 
Spanish-language FM station], on Nov. 1, 1974. 

When you began to work In radio, was your 
dream to be a DJ or a programmer? 

In the beginning. I was too young to even imag- 
ine being a programmer. I wanted to be a DJ. 
When 1 was very small, 1 would take all my dolls, 
sit them in line and play music for them. My 
mom thought I was crazy. 

At what point did you decide to go Into pro- 
gramming? 

There was a programmer at the AM station. But 
the three years that I spent there. I worked first 
as a receptionist, then in sales, traffic. I did every- 
thing. And my very last job was taking part in 
the music meetings. That's where my boss saw 
the love I had for music and artists. And that 
boss gave me the opportunity to program. 

Is there a difference between programming 
now and then? 

The playlist back then was enormous . . . The 
entire research part is continued on »p42 
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new. Before, there was more feeling in the pro- 
gramming. Music was placed before someone 
who really knew the market, knew about music 
and knew what people wanted. Today, pro- 
gramming is based on research. People are 
called up on the phone and played the hook of 
a song. 

Not everyone has a programmer's ear to dis- 
cern if a new song will be a hit. It is very hard 
for an unknown song to be accepted like that, 
even if it's good. So, while research is extremely 
important, we shouldn't rely on it 100%. 

So, b«for«. someone like Fonovisa VP of AAR/ 
East Coast operations Carlos Maharbiz would 
come and say, "Listen to this new track"? 

Carlos Maharbiz, specifically, brought me an 
Alvaro Torres track, "De Punta A Punta," and 
said, "This will be a hit." And I agreed. 

In the case of [Spanish singer] Jos6 Luis 
Perales. the label was pushing one track, but we 
went with "C6mo Es El" and it became a hit. 

We were the first to play "La Macarena," "La 
Lambada," "La Gota Fria" and "Ca- 
hallo Viejo" ... all tropical songs. In 
other words, we broke not only ro- 
mantic ballads. When you program, 
and you hear a big hit. you can't be 
deaf and mute to that — as Shakira 
says in her song. 

Now. research has basically halted 
the development of music and has 
hidden the hits. 

Supposedly, the programmer is 
someone who knows about music, 
who has an ear and knows the mar- 
ket and knows what will hit. 

Many times, I will hear a new album 
with a great song on ft, but the label 
says it will send a different song to 
radio— a song that "radio will like." 
What do you think of songs being 
produced as radio products instead 
of being produced as good music? 
This entire system has affected not 
only radio but also the labels and the 
artists and composers. Things are 
t^tagnant. And I will dare say that 
with the exception of some great con- 
temporary singers, music was more 
commercial, and as a result, sales 
were better. 

Is the "good" music simply not 
there, or is radio ignoring It? 

We've all been affected. Because even labels 
aren't producing great hits, and also, many good 
songs aren't heard. For example, labels before 
would ask for our opinion, and our goal was to 
help create hits. We [programmers] are in touch 
with the market. So, helping an artist is some- 
thing we did for free and gladly. 1 used to play 
good music because I wanted to, even if the label 
didn't give me the music. 

What happens If you hear a song you hate, 
but you feel it Is a hit? 

1 play it. I don't program based on my taste, but 
on the taste of millions of listeners. 

Although you have your daily show, you have 
not programmed in several years. You play 
from a piayllst given to you. Do you miss the 
programming aspect? 

I don't necessarily miss programming, but 1 
would like Miami to be able to hear the musi- 
cal variety it was used to. 



When 1 hear you on the radio I always Miink 
the voice Is distinctive and very personal. 

I like to speak directly to my listener. Be 
their "friend." 

Of course. I have less time to speak on the air 
now, so it has to be quicker, but I still like to be 
warm with my audience. I always have some- 
thing positive and short to say. 

The audience doesn't want to hear about my 
private life. They want to hear about the stars. 
I always did modern, entertaining radio, but 
didn't personalize it. And I never use profanity 
on the air. People like to be treated respectfully. 
They like radio that reaches everyone, from the 
youngest to the oldest. 

What new trends are you excited about? 

1 like reggaetdn because young listeners — and 
not-so-young Usteners — like it. 

Did you ever imagine that Spanish-language 
radio would grow to the degree that it has? 

No. i came to this country for personal reasons. 




and I saw a cold country. Well, Miami was warm, 
because people spoke Spanish. But what I heard 
on the radio wasn't what I was used to hearing 
since 1 was a little girl. And I never thought 
Miami would be so big. 

At one point, Miami was a chief exporter of 
hits. Programmers in countries like Argentina, 
Chile and Peru said they programmed based on 
our hit parade. That is no longer the case. 

What advice would you give to an artist today? 

To get guidance from people who really know 
about music. A song can make or break an 
artist. The song is first, second and third. When 
you have that good song, you hit in radio and 
the label is happy and takes care of you. Today, 
artists aren't as well-taken care of because per- 
haps they're not recording the hits they should 
be recording. 

Be focused and have stations accept you as 
you are. It is a problem when an artist changes 
his style to fit into a format that isn't his. He 
doesn't gain an audience. He loses it. 
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Congratulations 




hank you for delighting us 
with your talent and experience. 
Your passion for music has inspired us all. 
We wish you many more great years! 
From your "Hermano" Arie Kaduri 



& the NYK Productions' staff. 
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Gracias Betty! 

Por reconocer el talento de estas grandes 
figuras micntras apostabas a fe cicga 
en su viaje a la cima... 



Juan Gabriel, Ana Gabriel, Julio Iglesias, 
Ricky Martin, Dyango, Rocio Jurado, 
Alejandro Fernandez, Rocio Durcal, Isabel Pantoja, 
Chayanne, Emmanuel, Jose Jose, Simone, 

Jose Luis Perales, Myriam Hernandez, 
Valeria Lynch, Braulio, Ricardo Montaner, 
Shakira, Tlialia, Gloria Trevi, Camilo Cesto, 
Gloria Estefan, Eros Ramazzotti, Soraya. 
Carlos Vives, Cristina Rebull, 
Rumba 3, y Pedro Fernandez, 
entre muchos, muchos mas. 
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Felicidades Betty por tus 31 ahos de 
trayectoria en la industria de la musica, 
deseandote otros 31 anos con los 
mismos exitos. 

Mucho carino. 
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PLAUDITS FROM 
LATIN STARS 



BY LEILA 



^I^I^Bhe tribute from Mexican star 
Marco Antonio Solis came during 
a performance in Miami two years 
ago. He stopped the show to salute 
■1 someone in the crowd. 

The woman in the audience, Solis said, is a 
journalist with a deep knowledge of Latin music 
and a tireless supporter of the genre, a woman 
who had helped not only him, but countless 
other artists. 

"My friend. Betty Pino," said Soils, motion- 
ing for her to stand up and receive accolades 
from the crowd at the James L. Knight Center. 

Since her earliest days in Miami radio 
nearly 30 years ago, Pino has never merely 
done her job. As a programmer, she not only 
programmed. She weighed in with opinions, 
she listened carefully to multiple tracks, and 
she played songs even when labels were not 
pushing them. 

And if they were, she actually took the time 
to listen. If she heard something there, she went 
out on a limb and played it. As a result, she has 
earned the respect and admiration of many of 
the artists whom she has championed. 

When Mexican crooner Luis Miguel was get- 
ting ready to release his album "Primer Ro- 
mance" in 1991 , for example, Pino did not wait 
for the label to send her a copy. 

"I got it through a contact in Mexico, and 1 
remember I went to the airport at 2 a.m. to wait 
for this plane because they were sending me a 
little cassette," Pino recalls. 

Pino chose to play "No Se Tu," over the ob- 
jections of Miguel's label. 

Pino not only played the music, she actively 
promoted the artists through high-profile, radio- 
sponsored events, at a time when you could 
count on one hand the number of FM Spanish- 
language pop stations. Such events were a major 
breakthrough for the Latin genre. 

"She paved the way for many artists here in 
South Florida, and as a result, in America," says 
Javier Romero, morning DJ at WAMR {Amor 
107.5 FM) Miami, who has worked with Pino 
for years. (Pino is a daytime host at the station.) 

Many people associate Pino with veteran 
Spanish acts. And indeed, she was a champion 
of artists who would become some of the biggest 
in Latin music, most visibly her "compadre" 
Iglesias, who regularly sought out her opinion 
when it came to choosing singles. 

"Her vision with Julio Iglesias was tremen- 
dous," Romero says. "He was one of the biggest 
acts she championed, as she did with many of 
the major Spanish acts of the time." 

But Pino's support extends to more contem- 
porary Latin artists. 

When he was an unknown artist in this coun- 
try, Carlos Vives got his single "La Gota Fria" 
played by Pino, after she heard it via satellite on 
a Colombian station. 

"I called and requested the song, and it hit," 
she recalls. "Because of that song, he was of- 
fered [an international] contract." 




BETTY WNO has helped pronnote the music 
of Latin stars including, from top. 
CHAYANNE. RAPHAEL and RICKY MARTIN. 

Shakira also received early airplay through 
Pino at FMDl Miami (95.7 FM-Radio Ritmo). 

"They didn't want to play her," Pino recalls. 
"I fought a lot for her." 

She also did the same for a young Chayanne 
when he launched his solo career. 

"1 always have the best memories of Betty, 
and my eternal respect and thanks to her be- 
cause she believed in me and supported me from 
the onset," Chayanne says. 

"She is a woman of great talent, and that is 
why she has maintained herself in this indus- 
try for so many years." — • 
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Thank you for everything you have done for me through my career. 

Congratulations for 31 years of success, professionalism and dedication. 
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VInce Gill 

Winner of ACM's 
Humanitarian Award 




Cassandra Wilson 

Taps T Bone Burnett 
to produce new album 



Pretenders Still Rocit 

Frontwoman Chrissie 
Hynde in 6 Questions 




'Gettin' Some' 
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preps for 'Block Music' 
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W!T5T«CT BY TODD MARTENS 



FLAMING LIPS GO TO 'WAR' ON NEW SET 



AUSTIN— Wayne Coyne says he will forever douse his audience with con- 
fetti, but make no mistake about it, the Flaming Lips frontman is angry. 

If the band's last full-length for Warner Bros., 2002's "Yoshlml Battles 
the Pink Robots," cloaked its emotions with songs about Japanese su- 
perheroes and true-to-lrfe androids, the band's forthcoming "At War 
With the Mystics" finds the Flaming Lips putting a greater focus on the 
here and now. And Coyne does not like what he sees. 

"You think you're radical, but you're not so radical," Coyne sings in the 
album's "Free Radicals." "In fact, you're fanatical." 

With its Prince-like feel, the Flaming Lips have never sounded so funky. 
But even more surprising is the sarcasm heard in Coyne's voice. Perhaps 
beginning with 1999's "The Soft Bulletin," the Flaming Lips have earned 
a reputation as eternal optimists, dressing up moments of scKiness with 
grand orchestrations, as evidenced on "Waiting for Superman" and the 
successful "YoshimI" single "Do You Realize??" 

Yet come the release of "At War With the Mystics" on April 4, fans will 
get a glimpse of another side of Coyne. 



"This wasnt t)y our intention, but we've been given this sort of throne of 
opttanism and enthusiasm," Coyne says. "Regardless of the darkness around 
us, the Flaming Ups will find the shining light and sing about it I dkint want 
peopie to think we coukl Just ignore everything else and sing about how won- 
derful the world is when we've got shit like George W. Bush." 

There are a handful of protest songs, including the bouncy "Havent Got 
a Clue" and the space-rock anthem "The WJV.N.D." Yet the Flaming Lips 
seem incapable of going completely negative, and there are moments 
of beauty, notably the swiriing mix of guitars, keytx»rds and flutes on 
"Pompeii Am Gotterdamnwrung." 

As Coyne explains, "You can't sit there and say, 'We'll just sing atx>ut 
the mystical, magical nature of love and existence.' We don't expect to 
change the war. I have no illusions that rock music has ever changed any- 
thing, but if nothing else, this Is like praying. We sing it to the darkness, 
and It makes us feel better." 

"At War With the Mystics" is also the band's most guitar/drums-driven 
album since 199S's "Clouds Taste Metallic." While continued on >>p48 
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»>JUANES BENEFIT 

Rocker Juanes will host a benefit concert 
to raise money for children who have been 
victims of land mines in his native 
Colombia. The Colombia Sin Minas 
(Colombia Without Mines) concert is set 
for May 24 at the Gibson Amphitheatre in 
Los Angeles and will feature Juanes along 
with Alejandro Sanz, Ana Gabriel, Carlos 
Vives, Juan Luis Guerra, Laura Pausini, 
Luis Fonsi and Ricardo Montaner. Juanes, 
who has long advocated against land 
mines, is producing the acoustic concert 
via his "Mi Sangre" (My Blood) foundation. 
Tickets went on sale March 31. —Leila Cobo 

>>>NEW McKENNA DISC 

Tim McGraw and Byron Gallimore are co- 
producing a CD for Warner Bros. Nashville 
artist Lori McKenna. The new set from the 
Boston-based singer/songwriter is 
tentatively scheduled for release this year. 
McKenna first came to the label's 
attention last year when McGraw's wife. 
Faith Hill, cut three of her songs for Hill's 
"Fireflies" CD. —Phyllis Stark 

>>>IRVING GREEN FETED 

Mercury Records founder and producer 
Irving Green will be honored April 23 by 
the Pacific Southwest chapter of the 
National Academy of Television Arts and 
Sciences. He will be inducted into the 
Gold Circle, which honors those with SO 
years of service to the TV industry. Green 
was instrumental in breaking the color 
line on network TV when such Mercury 
artists as Count Basle and Lionel 
Hampton appeared on Ed Sullivan's 
"Toast of the Town." -Gall Mitchell 

>>>ROAD FROM ALVARADO 

The band Alvarado Road Show has been 
signed to Nashville-based Universal South 
Records. The group, originally from 
Alvarado, Texas, is in the studio recording 
its debut CD with Steve Wariner producing. 
Its first single is due In June with an album 
to follow. —Phyllis Stark 
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FLAMING LIPS from »p47 
not nearly as aggressive as that 
effort it nwks a shift to the more 
organic after the electro-pop of 
"Yoshimi," which has sold 
508,000 copies in the United 
States, according to Nielsen 
SoundScan, and stands as the 
act's most successful album. 

••When I first heard the new 
one, I was totally surprised that 
this was a Flaming Lips record," 
says Erik Kowlaski, a manager at 
Milwaukee's Atomk: Records. "I 
like it, but their last one is going 
to be really hard to top. 'Do You 
RealizeT?* was kind of the quin- 
tessential moment where they 
had the formula totally down." 

The success is coming near 
the end of the band's contract 
with Warner Bros. With "At War 
With the Mystics," the psyche- 
delic rockers from Oklahoma 
City will have only one album 
left on a seven-album deal they 
signed in 1990. While the band 
had an alt-radio hit in the mid- 
'90s with "She Dont Use Jelly," 
the Flaming Lips remain an 
anomaly for a major-label act 

"Unless we're selling 10 mil- 
lion records," Coyne says, "per- 
haps we don't belong on 
Warner Bros. But Warner Bros, 
loves us, so we keep fighting the 
good fight. If they'll have us, 
we'll keep going." 

Not all acts affiliated with 
Warner Music Group labels have 
been as lucky as the Flaming 
Lips. Coyne watched Wilco's 
well-publicized fight with 
Reprise over 2001's "Yankee 
Hotel Foxtrot" which was even- 
tually released on WMG's None- 
such, and admits to worrying 
about being dropped. 

After all, Wilco had a more 
consistent sales history, and the 
Flaming Lips had just released 
the four-disc "Zaireeka." That 
album was an experiment in 
which each CD was designed 
to be played at the same time. 
(Band manager Scott Booker 
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says "Zaireeka" did not count 
toward the band's contract.) 

"We have a firm understand- 
ing of what the company is try- 
ing to do and v^rhat we're trying to 
do and where we all meet," 
Coyne says. "When we made 
"Zaireeka,' which is a very diffKult 
record for a company to try and 
market, we didn't hand it to 
Warner Bros, and say, 'Fuck you, 
we're making art' " 

Coyne says the band's rela- 
tionship with Warner Bros, has 
lasted t>ecause of an open line 
of communicatk>n between the 
two. While the act is not willing 
to compromise its recording 
process, the Flaming Ups some- 
times do not expect the label's 
full marketing force in return. 

"We know how to sort of 
market ourselves," Coyne says. 
"We know we can do a lot of the 
work as long as they just sup- 
port us. And they're always like, 
'Of course, fellas, go! Let us 
know if we can help.' " 

Warner Bros. VP of market- 
ing Eric Fritschi says the Flam- 
ing Lips are always providing 
the label with new content The 
barKi released two EPs t>etween 
"Yoshimi" and "Mystics," as well 
as a video compilation in Au- 
gust that highlighted the new 
albt^'s "Mr. Ambulance Driver." 

"They make almost all the 
videos themselves, and they do 
their own artwork." Fritschi 
says. "They have totally bought 
into the idea of having some- 
thing new to talk about every 
six nranths, and that allows for 
the fans to do the word-of- 
mouth marketing." 

Fritschi says the label re- 
leased 'The W.A.N.D." digitally 
in January, and it has already 
become the band's second- 
best-selling online single. A 
video for "Yeah Yeah Yeah 
Song" will be released to Yahoo 
March 30, and those who buy 
the album on iTunes will have 
the option to purchase 
three bonus tracks. 
The Flaming Lips tour re- 
lentlessly and have a reputa- 
tion for boisterous live shows. 
Coyne is wont to come on- 
stage in a giant ball, and then 
there is an assortment of pup- 
pets, fake blood, party toys, 
large balloons and full-body 
animal costumes. The band's 
sound may change from 
album to album, but Coyne 
says the live shows will con- 
tinue to be one massive cele- 
bration. 

"I would never want people 
to think we'd abandon the 'pa- 
rade of freaks' thing that we 
do," Coyne says. 



Ig n Nashvfille Scene 

^ PHYLLIS STARK pstark@billboard.eom 

Gill's Good Works 

Country Star Will Receive ACM's Humanitarian Award 



Long known in the industry for his generous 
spirit and charitable work, Vince GUI will be 
named the winner of the Academy of Country 
Music's Home Depot Humanitarian Award, Bill- 
board has exclusively learned. 

Gill will be presented with the award on 
the nationally televised 41st annual ACM 
Awards on May 23 at Las Vegas' MGM Grand 
Garden Arena. The show will air live on CBS 
at 8 p.m. EST. 

Gill says he is "pretty thrilled" by the honor. 
"I've been fortunate to receive a lot of awards." 
he says. "When they're about a song or a record 
or a performance, it's just really about that mo- 
ment. This kind of award embodies a totally dif- 
ferent spirit . . . These are the things that make 
you feel like you've been a decent human. 

"It's more about life and more about serving 
your fellow man and about the things that really 
do matter," he adds. 

In its fifth year of honoring artists for human- 
itarian efforts, the ACM has completely re- 
vamped the procedure, asking a blue-ribbon 
committee of country music industry profes- 
sionals and local and national philanthropic lead- 
ers to choose the award recipient. 

Previously, fans selected winners by voting dur- 



ing tlie live telecast. Reba McEnlirc, 
Lonestar, Martina McBride and Neal 
McCoy are past recipients. 

ACM executive director Bob 
Romeo says the group decided a 
humanitarian prize was not "the 
right place to have a horse race, 
especially when you have [nomi- 
nated] artists who give so much 
of their time." 

Eliminating fan voting, 
he says, took out any i 
chance of artist popular- 
ity being a factor. "We 
wanted to make it a littl 
more level playing field," he 
says. 

The humanitarian prize includes 
a playground built by the Home 
Depot and non-profit organization Ka- 
boom in the city of the winner's choice. 

In an effort to continue to include fans 
in the voting process, the Home Depot and 
the ACM will this year award a "hometown 
hero" honor to a deserving person not affili- 
ated with the music industry who is commit- 
ted to volunteerism and improving his or her 
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Sparxxx's 'Booty' Bounce Back 



There is nothing like a little 
controversy to reignlte a ca- 
reer. Just ask Bubba Sparxxx. 

A recent posting on Industry- 
ears.com declared the rapper's 
new single, "Ms. New Booty," 
and its Web site as "another 
conduit to sex, pornography 
and misogyny aimed at chil- 
dren." The song's video, set 
against an infomercial back- 
drop, depicts Sparxxx selling 
boxes of "Ms. New Booty" to 
women as an opportunity to en- 
hance a certain physical asset. 

Sparxxx. who burst onto 
the scene in 2001 with "Dark 
Days, Bright Nights"— which 
has sold 629,000 copies, ac- 
cording to Nielsen Sound- 
Scan— quickly faded away 
after his 2003 sophomore ef- 
fort, "Deliverance," sold only 
351,000 units. 

But Sparxxx Is back in a 
big way. 

The track— featuring the 
Ying Yang Twins and Mr. Col- 



liPark-is No. 9 on The Bill- 
board Hot 100, making it his 
highest charter on that tally. 
It is No. 11 on the Hot R&B/ 
Hip-Hop Songs chart, second 
only to "Ugly," which reached 
No. 6 in 2001. 

"Booty" is the first single 
from Sparxxx's third album 
and first for OutKast member 
Big Boi's Virgin-distributed 
label. Purple Ribbon. "The 
Charm" (New South/Purple 
Ribbon/Virgin) is due April 4. 

Sparxxx, surprised at the 
negative posting, says the 
song is more about uplifting 
of the figurative kind and 
about having fun. 

"It's about instilling confi- 
dence and blossoming as a 
person," the LaGrange, Ga.- 
born rapper says. "It's also 
about music as entertain- 
ment. There is so much day- 
to-day stress in life. People 
sometimes want to escape all 
that for a minute." 



Jermatne Dupri, Virgin's 
president of urban music, 
agrees. "People need to stop 
tripping," he says. "We're from 
the South where it's all about 
partying, the booty and other 
things. It was my choice to go 
for this single. It's a smash." 

The brouhaha has not af- 
fected Sparxxx's appearance 
schedule as he promotes the 
album. The rapper (born War- 
ren Anderson Mathis) has al- 
ready taped "CD USA" and will 
appear on "The Tonight Show 
With Jay Leno" (April 18). "Last 
Call With Carson Daly" (April 
24) and "Soul Train" (taping 
April 1). Having wrapped a 75- 
market promo tour, Sparxxx is 
slated for a USO tour followed 
by a European outing. 

Nor has the criticism made 
a dent in Sparxxx's positive 
outlook. 

"It's hard to keep me down," 
he says. "And what's not to be 
excited about? I'm with Big 



Boi, Dupri and a company that 
wants to make an imprint in 
the hip-hop industry." 

"The Charm" sports produc- 
tion by Mr. ColllPark, Timba- 
land, Big Boi and Organized 
Noise, among others. It is also 
a chance for Sparxxx to recon- 
nect with the audience he at- 
tracted while signed to Tlmba- 
land's Interscope-distributed 
Beat Club Records for his two 
previous albums. 

"Dark Days. Bright Nights." 
a "high-energy, uptempo clut>- 
banger" project, Sparxxx say^ 
memorably featured the 
artist in overalls and driving 
a tractor in the "Ugly" video. 
The introspective follow-up 
album focused on the rap- 
per's rural background. 
"With this album, I'm setting 
out to bring those two audi- 
ences together," Sparxxx 
says. "Do the math. If 1 can 
bring them together. I'll do 
just fine." 
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ocal community. 
Gill is involved in numerous 
charitable efforts, including some 
I dedicated to "children's recreation 
1 and education, the terminally ill, 
k the homeless and hungry, cultural 
^ and environmental preservation, 
and the humane treatment of 
animals," according to the 
ACM. Nearly all of his con- 
certs include a local charity 
component. 
Gill has previously won five 
ACM Awards. On the Bill- 
^^^^ board charts he had notched seven 
^^^^ platinum-certified albums and 26 top 
^^B^ 10 singles. 

While this is not part of his ACM hen- 
ors. Gill's philosophy about giving back 
to his community includes performing 
on records by up-and-coming artists when- 
W ever he is available. 

1 A consummate musician, Gill says ofhis ef- 
' forts on other artists" behalf, "I was always more 
impressed with the supporting cast than the 
guy with the big belt buckle. I'm a musician 
I first. I think that makes a difference. I didn't 



sit in front of the mirror with a hairbnish and 
sing along saying. 'I want to be Elvis.' I don't al- 
ways have to be the largest part of the thing to 
feel like I mattered." 

Meanwhile. Gill is close to finishing his next 
album, which he hopes to have out in August 
or September. While he is keeping the ambi- 
tious project's details under wraps for now, he 
promises it will be "quite surprising and eye- 
opening" and also hints that it is something that 
has made him 'feel like a musician again." 

ON THE ROW: Veteran Nashville publish- 
ing executive Woody Bomar has exited Sony/ ATV 
Music Publishing where he was senior VP/GM 
in charge of creative services. 

SIGNINGS: Singer/songwriter Guy Clark has 

signed a recording contract with Dualtone Music 
Group. His first CD for the label. "Workbench 
Songs." is due Aug. 29. 

Songwriter Odie Blackmon has signed with 
Sony/ATV Music Publishing. He is the writerof 
such hits as Lee Ann Womack's " 1 May Hate My- 
selfin the Morning," George Strait's "She'll Leave 
You With a Smile" and Gary Allan's "Nothing on 
but the Radio." •••• 
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The 5th Annual Games S Mobile Forum has been expanded to 2 davs. The 2-day 
event is set lor April 25-26. 2006 at the Museum of Jewish Heritage In New 
York citv. and includes 4 keynotes and 6 panels. 

Over 1,200 senior executives have attended the event over the past four years, 
including senior participants from Electronic Arts, JAMOAT, Glu Mobile, Nokia, 
Sony. I-Plav. MForma. Sprint. Ericsson. OUALCOMM. Virgin Mobile. PlayFlrst. 
Atari. Playboy. MTV. Wired. GameSpot. Zifl Davis. Digital Chocolate. Turbine. 
Microsoft, Gamelolt. Yahoo!. AOL. UBS Warburg. Deloitte, the UK Government, the 
Irish Government. Coca-Cola, and PepsiCo, among others. This Is a "must attend" 
event lor senior decision-makers from online and mobile games companies. 

This year s speakers include: 

KEYNOTES & FEATURED INTERVIEWS 

Greg Ballard ao. Glu Mobile 

Chris Early studio Maidgei. Microsoft Casual Games Group 
David Gosen chief Ixecutw i-Play 

Tammy Robinson Manager. Games Content SP/ogfamm/ng. Verizon Wirelts, 
PANELISTS 

Michael Dowling '^• neralMj/i.tger. Nielsen Interactive Eniertainment 
Jonathan Epstein Agcm. Games & ii:!:-acin .\ united Talent Agency 
Sam Huxley ao. Bounce Interactive Gaming / ySR Brands 
Mike Vorhaus M.mginq Oi.cctoj. Frank N. Magid Associates 
Gabe Zichermanno- ef Marketing and Scaiegy Office .Boonty 
Larry Tanz TO, LivePlanet 
Alex Campbell i n FOMatrinoao. Vibes Media 
Stephen Davis Pmiaem of Mobile i dime Merfra. InfoSpace 
Eric Albert D'lecwi ol Nor th American Opefauot-^. Gameloft 
John Cahlll Genera/ Manager, MoMe Games. Yahoo! 
Paul Condolora 5VP« cm. Cartoon Network New Media 
Shaul OlmertieniO) Di:ecioi. D:g'iai C^^nvr,. Nickelodeon Networks 
Chris Baker A'Aoriaic idinv. wired Magazine 
Alex Campbell Co fumdti S, CCO. Vibes Media 
Ned Sherman CfOiS PuOliiher. Digital Media wire 
Matthew Bellows GM« vPotUaikeimg. Floodgate Entertainment 
Matt Golden iVPofSaiei/Co-founOcf. Tiia wireless 
Scott Jensen VP. liiening S Biand Pannenhipi. MFORMA 
Ken Ruck • .« Domloailalile Comeni & Produa Developmem. Virgin Mobile 
Mike Yuen y-Hor Direaoi. Oaming Croup. OUALCOMM 
George BorkowskI Heart o/ /Pi TerhPiann'-. MS8K 
Greg Costikyan lEa Manifesto Games 
Daniel Hart wco Prevrir'ni. On/me Games. MTV Networks 
Adeo Ressi ; ■ o s fahnder. GameTrust 
Michael Schutzler SVP. Games DimiQ.x RealNetworks 
Margaret Wallace ao & Co-Founriei. Skunk studios 
Suzie Relder WP. iaies/Uktg. Games S Enienainment. CNET Networks 
Teemu Huuhtanen SVP. Sales & Business Oeve/opment. Sulake 
Leo Jun Manager. Games DiVision, HELIO (formerly SK-EarlhLInk) 
Cunnar Larscn emopcan Director ol Mobile Games. RealNetworks 
Sean Malatesta vP American. Business Development. Indlagames ltd. (India & China) 

To register, please visit 

www.gamesandmobile.com 

or call 323-822 0936. 
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Wilson's New Groove 

Jazz Singer Taps T Bone Burnett To Produce Her Sixth Blue Note Album 



Cassandra Wilson needed a 
change. For her new album, 
she wanted support instead 
of self-producing as she did 
on her last disc, 2003's "Glam- 
oured," so she sent Blue Note 
president Bruce Lundvall a 
short wish list of producers, 
with T Bone Burnett's name 
at the top. 

A pioneering jazz vocalist 
whose musical taproot Is firmly 
planted in the Delta blues and 
pop music of her youth, Wilson 
says, "T Bone was right up my 
alley My intuition told me that 
I needed to work with him 
somehow, that I could learn a 
lot from him, that we'd make a 
great pairing." 

As the Mississippi-tx)m, New 
York-based Wilson attests, 
there is wisdom in heeding 
your intuition. Burnett, re- 
nowned for his production 
credits ranging from Elvis 
Costello's "King of America" 
to the roots-music soundtrack 
of the Coen brothers' film "O 
Brother, Where Art Thou?," 
proved pivotal in opening a 
fresh window on her music- 
making sensibility with 'Thun- 
derbird," her sixth Blue Note 
altHJm and arguably her finest. 

"Ttiunderblrd," out April 4, 



promises to be another high- 
water mark in Wilson's career 
that began in the late '80s with 
stints in the conventional jazz 
camp and the experimental M- 
Base creative jazz-funk move- 
ment. In the early '90s Wilson 
broke free of the tradition by 
sidestepping classic standards 
In favor of interpreting pop 
songs of her own generation. 
In the process, she became a 
jazz vocal trailblazer with pop 
crossover appeal. 

Wilson's breakthrough 
came with her Blue Note 
debut, 1993's "Blue Light 'Til 
Dawn," produced by Craig 
Street. She delivered inspired 
covers of material by Van Mor- 
rison, Jonl Mitchell and Ann 
Peebles as well as earthy 
readings of two Robert John- 
son blues tunes. She success- 
fully followed that up with 
1996's "New Moon Daughter," 
another Street-produced, 
pop-oriented outing that 
jazzed up songs by U2, Son 
House, Hank Williams and 
even the Monkees ("Last Train 
to Clarksville"). 

After three self-produced al- 
txjms (including 1999's 'Travel- 
ir>g Miles" tribute to Miles Davis, 
which is one of her biggest-sell- 



ing CDs internationally), Wil- 
son says. "I was ready to try 
something different, to step out 
and work with new musicians, 
new blood, new ideas." 

Recorded largely at Holly- 
wood's Capitol Studios with 
Burnett's A-team of musicians 
—including guitarists Marc 
Ribot and Colin Linden, key- 
boardist Keefus Ciancia and 
drummer Jim Keltner— "Thun- 
derbird" buoys with funky 
grooves, smolders in slide- 
scorched blues, radiates with 
luminous romanticism, muses 
with rapt spirituality and fasci- 
nates with multilayered sourxl- 
scapes, all infused with the free- 
dom and fluidity of expression 
inherent in jazz. 

The first thing Wilson no- 
ticed in the studio was that Bur- 
nett documented everything. 
"I'd never met anyone who rolls 
tape the way he does," she 
says. "I learned from him that 
you can capture gems when 
you allow musicians to be so 
relaxed that they're not con- 
scious of being recorded." 

"We didn't bring specific 
songs to the studio," says Bur- 
nett, who jumped at the oppor- 
tunity to work with Wilson, 
even though he has said he is 




semi-retired from producing. 
"We went in and just started fir- 
ing. Everything happened alt at 
once— composing and record- 
ing. Then we'd go away, work 
on our own and come back 
with new ideas. Cassandra 
wrote some great songs." 

Burnett's easy-going com- 
mitment to probe the depths 
of a song bears fruit on 
"Thunderbird." Case in point: 
the leadoff track "Go to Mex- 
ico," a spirited tune graced 
by Wilson's husky, dark- 
roasted vocals. 

"This song went through 
three or four lives," she says. 
"It started off as a kernel in the 
studio with rrve playing my gui- 
tar with the guys. I took it back 
to New York, sat with it and 
wrote some lyrics. It evolved 
into 'Practice What You Pray,' 
but when I returned to L.A. it 
became 'Go to Mexico,' the 
perfect California song for 
driving the Pacific Coast High- 
way in a convertible." 

Wilson also explores two 
Burnett tunes: the lyrical, Billy 
Strayhorn-inspired "Lost" 
and "Strike a Match" from 
Wim Wenders' film "Don't 
Come Knocking." 

She recalls, "T Bone played 
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Jazz Friend Or Foe? 

Wynton Marsalis Stirs Up Album. Concert Season, Mixed Feelings 



Iittle did the jazz world know 
back in 1981 what a speed- 
ing locomotive and lightning 
^^^^ rod Wynton Marsalis 
I^^B would become. Then, 
while a member of drummer 
Art Blakey's band, the 19-year- 
old trumpeter recorded his self- 
titled debut as leader on 
Columbia Records. Twenty-five 
years later, Marsalis is inar- 
guably the most powerful fig- 
ure in jazz as well as its most 
controversial statesman. 

Marsalis is the artistic direc- 
tor of |azz at Lincoln Center, 
which is also celebrating a sig- 
nificant anniversary — its 20lh 
year presenting jazz. JALC re- 
cently announced its 2006-2007 
season, which will mark its 
third year of programming at 
Frederick P. Rose Hall at 



Columbus Circle in New York. 

A thumbnail sketch of what 
is coming up at JALC next sea- 
son: a series of world-premiere 
performances; a range of guests 
including Paquito D'Rivera. )oe 
Zawinul, |ohn Zorn, Dianne 
Reeves and WIlie Nelson per- 
forming with Marsalis; and sev- 
eral shows featuring JALC 
residency bands Afro- Latin |azz 
Orchestra led by Arluro O'Far- 
rill and Lincoln Center Jazz Or- 
chestra helmed by Marsalis. 

Marsalis is also ramping up 
an album for Blue Note based 
on a new piece, "From the 
Plantation to the Penitentiary." 
The small-group affair with a 
vocalist will be recorded this 
summer, with a 2007 release 
date likely. 

Marsalis has come a long way 



since his rookie year. So, in his 
silver anniversary year, what has 
he accomplished? ltdepends on 
who you ask. Veteran drummer/ 
vocalist Grady Tate says, "Wyn- 
ton has been in a position to do 
other musicians well. I've liked 
what I see." 

Saxophonist Houston Per- 
son agrees: "Wynton has ex- 
posed the music into a big 
arena and uplifted jazz. Given 
how hard it is for a jazz musi- 
cian to make it, I consider him 
a hero and an inspiration to 
younger musicians." 

However, there are also 
Marsalis detractors. Legendary 
drummer Chico Hamilton 
feels miffed because he has 
never been invited to play or 
attend a show at JALC. Hamil- 
ton also has qualms regarding 
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this in the studio and asked me 
to pick up my guitar and do 
something with it. t had to in- 
ternalize it fast. It's such a deli- 
ciousiy dark piece, and I had a 
great time singing it." 

Other covers include Jakob 
Dylan's "Closer to You," Willie 
Dixon's "I Want to Be Loved" 
and a strikingly brooding ver- 
sion of "Red River Valley." 

Blue Note's Lundvall says 
he is "wildly excited" about 
"Thunderbird," which he 
heard in its various recording 
permutations during the last 
18 months. "It's cutting edge 
and contemporary. T Bone 
may be the answer we were 
hoping for in taking Cassan- 
dra to the next level of her 
growth as an artist." 

The label has tagged Wil- 
son's silvery, funk-inflected "it 
Would Be So Easy" as the first 
single, servicing it to smooth 
jazz and triple-A radio. 

"This is the kind of record 
we've been waiting for," EMI 
Jazz and Classics VP of mar- 
keting Zach Hochkeppel says, 
noting that Wilson's previous 
critically acclaimed outings 
did not find a radio home. "T 
Bone came in with an outside 
perspective and freed Cas- 



sandra up, taking her through 
the briar patch like Craig 
Street had." 

Blue Note is advertising In 
such national magazines as 
The New Yorker, Utne Reader 
and Mother Jones as well as 
doing combination ads with 
"The Color Purple" cast 
record (on Angel) for the 
urban market. 

"Thunderbird" will be a pri- 
ority at Borders Books & 
Music stores nationwide, jazz 
buyer Jessica Sendra says. 
"For her first two Blue Note 
albums, Cassandra hit the ball 
out of the park but has fallen 
short since then," Sendra says. 
"This CD promises to reach 
across demos she hasn't hit in 
10 years." 

Borders Is offering a coupon 
for a discount on the album, 
as well as pushing Wilson's 
back catalog. The "Thunder- 
bird" artwork will be featured 
in a large blow-up display at 
the front of Borders' music 
departments. The CD will also 
be a focus of the store's April 
jazz and classical buy-three- 
get-one-free campaign. 
Sendra says that Wilson "Is 
one of the cornerstones of 
the promotion." 



musicianship: "When I was 
16, I played with the Duke 
Ellington Orchestra — the orig- 
inal one with |immy Blanton. 
And 1 know what Duke's 
music sounded like. 1 don't 
hear it in Wynton." 

Chicago reeds player Ken 
Vandermark acknowledges 
Marsalis' contributions, but 
disputes his philosophy. 
"What I find surprising is 
that for someone so con- 
cerned with protecting the 
history of an art form.'" he 
says, "Wynton's focus on cod- 
ifying it has led him to ignore 
one of the main aspects of all 
the artists he admires: They 
were innovators who broke 
new ground. The history of 
jazz is like the history of any 
art form — it survives and de- 




velops through the efforts 
made by groups of individu- 
als who build on ideas from 
the past and bring them to 
someplace new." 

Vandermark adds , " 1 1 seems 
to me that Wynton's efforts (o 
'save the music' through a se- 
lective definition of jazz using 
stylistic elements that are nearly 
50 years old have turned his ver- 
sion of the music into a dead 
language. The truth is that jazz 
is living in another house and 
inlhe21sl century." 

Marsalis declined to com- 
ment for this story. 



THREE DOT LOUNGE: 

The )azz Foundation of Amer- 
ica's fifth annual fund-raiser, A 
Great Night in Harlem, will take 
place May 4 at the Apollo The- 
ater with such performers as 
Abbey Lincoln. Ron Carter and 
Rebirth Brass Band . . . Woody 
Allen will open the fifth annual 
Rochester (N.Y.) International 
(azz Festival with his New Or- 
leans Jazz Band lune 9 . . . New 
York's I PC Recordings will begin 
its exclusive distribution agree- 
ment with Allegro and clarinetist 
Eddie Danids" new CD, "Mean 
What You Say." May9. 
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Anyone who markets products or services to record retailers 
needs the up-to-date contacts and information in the NEW 
2006 Record Retailing Directory. With over 5,000 listings 
covering the entire retailing community this indispensable 
resource will make your job easier and more profitable. 

THE NEW 2006 EDITION PROVIDES ACCESS TO: 

• Major chain headquarters and local outlets 

• Complete coverage of independent retailers 

• Hard-to-find audiobook retailers 

• The booming vrorld of online record retailing 

PLUS THE KEY INFORMATION YOU NEED 

• Store genre or specialization 

• Executives, ovmers, buyers and planners 

• Address, phone, fax, email, web 

ORDER ONLINE: www.opilepblllboard.com 

or call 800-562-2706 • 818-487-4582 

By Mail: Send payment of $215 plus $9.95 shipping 
($14.95 Canaday$24 95 international orders) per directory with this ad to: 
Billboard Directories, PO Box 15158, North Hollyv«)od, OA 91615-5158, 
Please add appropriate sales tax in CA, DC, FL, QA, IL, MD, MA. MN, MO, NJ, NY, OH, 
SO, TN, TX & CANADA. Orders payable in U.S. funds only All sales are final. 

Also availat^le on CD ROM or maiiir>g labels, tor inlo email: mwiesnerOvnubuspubs com 
R>r advertising opportunities, call 800-223-7524 or errwii )sefrene9bilit}oard com 



ORDER YOURS NOW! 
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Trumpeting His Films 

inside Man' Terence Blanchard Stays Busy With Movie Scores 



by MICHAEL PAOLETTA 



With unmistakable vocals, 
deft songwriting skills and a 
cocksure guitar stance, Pre- 
tenders f rontwoman Chrissie 
Hynde has inspired many- 
just as she has surely pissed a 
few people off. 

On March 17, the Pretenders 
kicked off a six-city tour in 
Austin during the South by 
Southwest Music and Media 
Conference. The trek, which 
closes April 1 in New York, sup- 
ports the recently issued, five- 
disc Pretenders boxed set, 
"Pirate Radio" (Sire/Warner 
Bros/Rhino). 

The collection features 81 
tracks and 19 performance 



thought, fuck it, my plane 
hasn't gone down yet. I could 
be misrepresented if I'm not 
Involved. I've done lots of 
songs for film soundtracks and 
things like that— stuff I'm not 
ashamed of, but that doesn't 
represent my Ie9acy with the 
Pretenders. And I wanted that 
represented. I also thought this 
was a chance to present the 
band in a way I'd like it to be 
remembered— and to repre- 
sent the guys I had playing 
with me over the years. Once I 
realized all this, I got com- 
pletely involved in the project 

Q: Does being onstage still 



For ni(\ gonder 
lias nothing to 
do Willi rock. 
'Vhv tiling I love 
abont rock is 
androgyny.' 

—CHRISSIE HYNDE 



videos, many of which have 
never been released. It firmly 
places the spotlight on 
Hynde and the band's fierce 
musicianship as well as its 
ever-evolving lineup. That 
said, early, live footage of 
Hynde and her original band- 
mates— Martin Chambers 
(drums) and the deceased 
Pete Farndon (bass) and 
James Honeyman-Scott (gui- 
tar)— is essential viewing. 

Hynde, a London resident 
who turns 55 this year, says 
she is not giving much 
thought to a new Pretenders 
studio album. But, she says, 
"if I enjoy these few shows 
we're doing, and depending 
how I feel, I may go in and 
write a few songs." 

Q: When you were presented 
with the idea for "Pirate Radio, " 
what went through your mind? 
A: Well, this is one of those 
deals where it's going to hap- 
pen with or without you. So, I 



excite you? 

A: Not really. Which is why I 
only go out there when I am ex- 
cited. I preferred rock when it 
was in the dark, when it was a 
secret between me and the au- 
dience, when it wasn't main- 
stream. I don't go for main- 
stream anything. I'm not trying 
to be like other people. At this 
stage, I don't care if I do shows 
or not. I never intended or 
wanted it to get bigger. I never 
had that "we're gonna be the 
biggest band in the world" mo- 
ment. I'd rather be the best kept 
secret in show business— as 
long as I can get by. 

Q; What is your reaction to fe- 
male rockers who say that you 
have influenced them? 
A: It just means that I'm older 
than them, that I was there be- 
fore they were. I wasn't a pio- 
neer. It's not me being modest. 
The Pretenders were a tradi- 
tional band. I never had 
[arwther] girl in the band, be- 



cause I never wanted it to get 
too emotional. I don't have a 
gender thing. For me, gender 
has rwthing to do with rock. The 
thing I tove about rock is androg- 
yny. So, the minute you ask me a 
gender questions, I squirm. 

Q: Name association time: 
Bridget Bardot? 
A: She didn't crap out. She 
said she prefers her dogs to 
her hust>and. And I read some- 
thing recently where she said 
she's always been the man in 
her life. What's not to like? 

Q: What is your advice to those 
coming up today? 




You can hear Terence Blanchard's latest music at 
your nearest movie theater. 

The trumpeter/composer wrote the score for 
box-office champ "Inside Man. " The Spike Lee- 
directed film stars Denzel Washington, Clive Owen 
and Jodie Foster. 

This is the latest in a successful partnership be- 
tween the two. The Blue Note artist's credits in- 
clude Lee's "Mo' Better Blues." "Malcolm X." "She 
Hate Me" and "The 25th Hour." the last of which 
earned Blanchard a Golden Globe nomination. His 
movie moonlighting also includes such diverse 
R&B/hip-hop/pop outings as "Barbershop" and 
the Mariah Carey vehicle "All That Glitters." 

The latter movie. Blanchard says, "turned out a 
little difTerently" than planned. "That happens." 
He also claimed an Emmy Award nod in 1995 for 
the documentary "The Promised Land." 

But no matter how a film or TV project ultimately 
fares. Blanchard says his job remains the same. The 
story is paramount and the accompanying music 
must help push it along. And like fellow musician/ 
composers Quincy Jones ( The Pawnbroker") and 
Duke Ellington ("Anatomyofa Murder"). Blanchard 
says his jazz background is a decided advantage. 

lazz artists "have broad musical experiences. 
We've checked out a lot of different things. It helps 
in the way we use our cars, how we respond to things 



quickly and our ability to improvise. 1 1 also gives us 
a little more advantage in terms of being flexible." 

That flexibility is crucial to Blanchard's juggling 
act. Hasnng finished the score for the documen- 
tary "Finding Jackson Pollock," which debuted 
in January at the Sundance Film Festival, the 
trumpeter is in the midst of his latest proj- 
ect, director Vondie Curtis Hall's "Waist 
Deep." out in June. 

Then there is Blanchard's day job. In ad- 
dition to touring throughout 2006. he plans 
to return to the studio in June to record the 
follow-up to his 2005 Grammy Award- 
nominated album " Flow." It carries a ten- 
tative fall release date. 

"The band and I are in the process of 
germinating new material," says Blan- 
chard, who chafes at tlie idea of record- 
ing "concept" albums. "We don't like to 
rehearse and record. We like to live witli 
it fora while before going into the studio." 

He also doubles as artistic director for the 
University of Southern California's Thelonious 
Monk Institute ofjazz Performance. "I haveagreat 
class full of talented musicians." Blanchard says. 
"The sad thing is there aren't many bands for them 
now. But they have the fortitude, passion, desire 
and creativity to change the course of music." 
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COX TURNS THE TABLES 

DJ Makes An Artist Album Even He Would Happily Spin 



A: I'm talking about rock here: 
Record your stuff as live as 
possible: bass, two guitars 
and drums. Keep that two- 
guitar thing going as long as 
possible. And keep It basic. I 
would be loathe to advise 
someone because it's only In 
your own mistakes you can 
find yourself. 

Q: At the end of the day, is life 
good for Chrissie Hynde? 
A: You know, I've never asked 
how many points I get or what 
I'm being paid. I don't give a 
fuck. I've got a manager to do 
that. I feel I owe it to my fans. 
I mean, my fans paid me. I 
don't want my fans to think 
I'm making wise investments 
or making any investments or 
trying to save my money. You 
gave me that money. I'm hav- 
ing a good fucking time with 
it. all right? 

For the full interview, log on 
to billboard.com. 



The world knows that Carl 
Cox can DJ. On three turnta- 
bles. At once. With one hand 
tied behind his back. 

But Cox the artist has been 
a harder bolt to trap. His two 
previous original albums— 
1996's "At the End of the 
Cliche" and 1999's "Future 
2000"— sit uncomfortably in a 
compilation-heavy discogra- 



phy, neither reflecting nor ex- 
panding upon the aggressive 
techno style for which he is pri- 
marily known. For fans, booth 
Cox and studio Cox were two 
totally different entities. 

"Second Sign," out April 4 
on Koch, could finally force a 
merger. It is Cox's most consis- 
tent album to date, and boasts 
collaborations that show the 



breadth of his influence: "It's 
the Machines" with acid house 
virtuoso Josh Wink; "On Fire" 
with fellow Latin-tinged techno 
aficionado Misstress Barbara; 
"That's the Bass" with the 
boom-bass-tic man himself, 
Norman Cook (aka Fatboy 
Slim): and "Open Book" with 
the leader of drum'n'bass na- 
tion. Ron! Size. 
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The New Orleans-bom musician's film dossier 
lists yet anotlier teaming with Lee. This time it is 
for Lee's Hurricane Katrina documentary, "Why 
the Levees Broke." 

"It's a mixed bag of tricks there." he says. "You 
marvel at what people are surviving through. 
At other times you're appalled at the slow re- 
sponse to these people's plights." 

Blanchard regards his various musical 
forays as pieces of a larger puzzle. "Most 
musicians have various sides to them 
but they gel pigeonholed into being 
known for one thing. It's hard to 
break out of that. I've been one of 
the lucky ones." 

FAST TAKES: Two Motown vets 
are singing the blues — and jazz. 
Diana Ross" " Blue" arrives lune 20. The 
unreleased 1972 set of jazz standards grew 
out of her portrayal of Billie Holiday i n " Lady 
Sings the Blues." A week prior {June 13), Smokey 
Robinson's "Timeless Love" bows. The set fea- 
tures jazz, big band and pop standards from the 
k '20s- "408 . . . Twelve-year-old Kdte Palmer joins 
^ the Atlantic roster. She appears in Lions Gate's 
upcoming "Akeelah and the Bee" and sings "All 
I My Girlz" on the 61m's soundtrack. • ■ ■■ 



Each track is undeniably 
Cox-ian, but with a iittte some- 
thing extra that links him to 
the respective collaborator's 
specialty genre. 

Fronting the collection is 
first single "Give Me Your 
Love," a full vocal that sounds 
as if Cox the DJ is effortlessly 
riding a poppy a cappella over 
an unrelated instrumental 
track (not entirely impossible 
with him at the decks). 

The combination of tough 
beats and bright, radio- 
friendly vocals is unique, and 
Cox knows It. "I love it," he 
says. "It isn't an R&B track, it 
isn't a hip-hop track, it isn't 
primarily house, it's not ex- 
actly progressive, and it isn't 
trance. So if you take it all 
away, in the end, you're just 
listening to a good, well- 
rounded dance track." 

THE DFA DEALS: Remixes 
become more than promo- 
tional tools when James Mur- 
phy and Tim Ooldsworthy— 



aka the DFA— make them. 
They are odes to past styles, 
aesthetic collisions, infer- 
ences, references, musicology 
lessons. And they are pretty 
darn catchy, too. 

The pair is the unlikely en- 
gine powering the dance re- 
vival that is happening right 
now, beyond the genre's bor- 
ders. The work of Murphy's 
Grammy Award-nominated 
band LCD Soundsystem, the 
DFA label and the DFA remix 
team— which will be col- 
lected on two separate re- 
leases, "The DFA Remixes: 
Chapter One" (out April 4) 
and "Chapter Two"— might 
be resonating more with 
the indie rock community, 
but perhaps that is just be- 
cause the children of the 
dancefloor are not up on 
their history. 

"As people who like to go 
out and dance, [Tim and I] k>ve 
music in a simple, primal, pri- 
mary way," Murphy says. "But 
we're also deep lovers of the 



history of music, whether it's 
Van Morrison or Pink Floyd or 
Larry Levan or Carl Craig. We 
try to take whatever it is we're 
working on and make some- 
thing functional, but also 
something that works on a 
bunch of levels. We try to 
make music for people who 
really know a lot about music, 
but at the same time make it 
kind of immediate." 

So while the DFA mix of 
the Chemical Brothers' "The 
Boxer" could be the sound- 
track to a 20-something 
hipster walking the down- 
town streets. iPod In pocket, 

it also sounds tike a Par- 
adise Garage-era Peter 
Brown record. 

Don't buy the parallels? 
Murphy reports that when 
he and Goldsworthy walked 
into a recent Loft party in 
New York, Loft creator 
David Mancuso was playing 
their remix of Gorlliaz' 
"Dare." At least someone is 
paying attention. 



Real Talk 



HILLARY CROSLEY hcrosley@billboard.eom 

Shawnna's Hidden Gem 

Rapper's 'Gettin' Some' A Burgeoning Hit, Courtesy Of Lu(iacris 



hese are hard times for female MCs. 
Ur Kim is in jail. Foxy Brown's "Black 
Roses" album has been pushed back for 
health reasons. And Remy Ma is mad at 
her label, SRC, for what she claims to be 
poor promotion of her recently released album, 
'There's Something About Remy." 

Fortunately there is a bright spot: A sleeper 
hit called "Gettin' Some," courtesy of Ludacris' 
good friend Shawnna, who also happens to 
be the daughter of blues guitar great (and 1993 
Billboard Century Award honoree) Buddy Guy. 

Shawnna (born Rashawnna Guy) appeared 
on the 2000 Ludacris single "What's Your Fan- 
tasy" and in 2002 was featured with Ludacris 
and the rest of his Disturbing Tha Peace label 
crew on its first collective album, "Golden 
Grain," along with Tity Bol, 1-20, Jay Cee and 
Lll' Fate. Shawnna's own solo debut, "Worth 
Tha Weight," arrived in 2004 from Disturbing 
Tha Peace and reached No. 5 on Billboard's 
Top R&B/Hip-l-lop Albums chart. 

Six years later, Shawnna has a burgeoning hit 



from "Ludacris Presents" and is No. 18 on Bill- 
board's Hot R&B/Hip-Hop Songs chart; it en- 
tered The Billboard Hot 100 at No. 96 last week 
and rises to No. 85 this issue. The label is releas- 
ing a few remixes for "Gettin' Some"— Shawnna 
has already received verses from Busta 
Rhymes, Rick Ross, Twista, UGK's Pimp C and 
Too Short himself. No word yet on how she will 
distribute the upcoming remixes. 

Shawnna's second solo album, "Block Mu- 
sic," is slated for a June release on DTP/tsland 
Def Jam. Its first single, "Candy Coated," will 
feature Academy Award-winning rap act Three 
6 Mafia. For her second single. It is still a tossup 
between "Donkey" featuring Field Mob's 
Smoke or "Take It Slow" featuring Ludacris 
and crooner Bobby Valentino. Shawnna will 
also do club dates in various markets for "Get- 
tin' Some," as well as shows with the Disturb- 
ing Tha Peace crew. 

SIDE NOTE: March 22 brought the release 
of "Tha Heart of Tha Streetz. Volume 2," the 



SHAWNNA'S second solo 
album. ■Block MusicW 
due in June. 




from DTP/lsland Def Jam in "Gettin* Some," 
which nabs its chorus from 1993*s "Blowjob 
Betty" by Oakland, Calif., MC Too Short. And 
though local Chicago producer Xcel craftily 

produced the bass-heavy soundtrack, it al- 
most missed the light of day. 

"My manager John Monopoly called me at 2 
a.m. tike we got a hit" Shawnna says. "But even 
Ludacris said there's no way we could go to radio 
with the song because of the content But in good 
faith I laid it, John took it to radio and it's been 
playirkg since then. And that was in October 2005." 

"Gettin" Some" is hidden within the "Lu- 
dacris Presents . . . Disturbing Tha Peace" 
album, which is No. 30 in its 15th week on the 
R&B/hip-hop chart. It is the last single release 



10th solo effort by B.G. It is the New Orleans 
MCs last project for Koch Records. Rumors 
swirl that the former Cash Money Records 
artist might sign to SO Cent's G-Unit Records. 
Stay tuned for his decision. 

Meanwhile, B.G. says he and fellow Hot Boys 
members Juvenile and the incarcerated Turk 
are planning a reunion tour. (We are told Turk 
will be released in time for the outing.) No- 
ticeably missing from the bunch is Cash Money 
Records executive Lil' Wayntt, a former Hot 
Boy himself. 

HELLO: Allow me to reintroduce myself: I am 
Hillary Crosley, Billboard's new R&B/hip-hop 
writer. E-mail me! 
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Sivam Scholarships Keep Mexico Musical 



As part of its ongoing outreach throughout Latin America, the Latin 
Grammy Awards and Latin Recording Academy president Gabriel 
Abaroa traveled to Mexico City on March 24 to give out its first Pres- 
ident's Award. (Notas was there as part of an outreach committee.} 

The recipient was Pepita Serrano, a philanthropist who founded 
Sivam (Internationa! Societ>' of Mexican Arts Value), a privately 
funded nonprofit dedicated to promoting music education for chil- 
dren and the development of opera and zarzuela (Spanish operetta 
popular in Spain and Mexico). 

Serrano announced a 2{X)6 initiative she calls For a Musical Mexico, 
which seeks to offer masical education in schools.The program's "god- 
father" is classical tenor Rolando ViUazon. who studied voice thanks 
to one of Sivam"s scholarships. During the past 10 years, Sivam has 
doled out 42 scholarships to Mexican singers seeking to study abroad. 

The foundation also treated zarzuela company Domingo Embil 
and hosts annual galas and master classes with international acts. 

" It isn't just about classical music." Serrano says. " 1 1 is about mak- 
ing music available to everyone, at every level. We dared to dream of 
a Mexico with music." 

In other Latin Grammys news, this year's awards will take place 
Nov. 2. Sources say possible host cities are New York and Las Vegas. 

ALO? We have long known that in Latin America, ringtone pref- 
erences are often local in content, we just never knew how local. Ac- 
cording to Christian Leon Ihieba. director of mobile licensing for 
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wireless content provider Cydelogic, traditional song " La Cucaracha" 
accounts for 32% of all ringtones downloadtxl in Mexico. 

"It's a category all on its own." says Leon Tmeba. who spoke at the 
Contenido Movil Americas 2006 conference held March 15-17 in 
Miami Beach. 

Local, however, does not always reign. In Colombia, the most de- 
sirable downloads are related to 'The Simpsons," according to 
Cyclelogic data. 




EDITED BY TOM FERGUSON tferguson(a)eu.billbodrd.com 



I n the United States, the Hispanic market for ringtones is ripe for 
activity, but not as much as many may think. 

According to a mobile benchmark report put together by Billboard's 
sister company Nielsen Interactive Entertainment, 69% of Hispan- 
ics. compared with 90% with African-Americans , have either down- 
loaded a ringtone or are interested in custom ringtones. MP3 players, 
streaming multimedia or FM radio. 

Among those who have not downloaded a ringtone, 30% of His- 
panics say they are interested, but 55% say they are not because they 
find ringtones too expensive. 

When asked about using their mobile phone as an MP3 player. 
28% of Hispanics expressed interest, and 75% of those interested 
said they woidd listen to music on their cell phones if the phones had 
more storage capacity for songs. 

IN BRIEF: After heading the entertainment law division at Green- 
berg Traurig's Miami office, on April 3 attorney Leslie Zigel will open 
his boutique law firm on Lincoln Road, Miami's hub for the Latin 
music industry. The practice will focus on music, TV, film and new 
media as well as consulting for touring, endorsements and brand- 
ing. Oients include UBO. DirecTV Latin America, Belo Cuevas and 
Chayanne . . . Mexican management company Westwood Manage- 
ment (Sin Bandera. Natalia LaFourcarde) plans to open U.S. offices 
this year. A Los Angeles division of Westwood should be running be- 
fore the end of 2006. 



THE HERD TACKLES ANTI-WAR SONG 



Five years into its underground 
career, Sydney-based hip-hop 
nine-piece the Herd is reaching 
a wider audience Down Under 
with an unlikely cover of a 1980s 
anti-war song. 

The Herd initially recorded 
folk-rock act Redgum's 1983 
ARIA chart-topper "I Was Only 
19 (A Walk in the Light Green)" 
(Epic) for national youth radio 
network Triple J's momir>g show 
"Morning With Mel." 

The show features a weekly 
slot with guest bands perform- 
ir>g a cover of their choice. 

"1 Was Only 19," written by 
Redgum's John Schumann 
(Sony/ATV Music Publishing), 
tells of Australian teenagers 
serving in the Vietr\am War and 
the emotional and physical 
problems they faced on their 
return home. 

"Australian peace-keeping 
forces in Rwanda, East Tlnxir and 
the SokxTKDOs are now facrr>g the 
same issues," the Herd's MC 
Urthboy says, "as their tours of 
duty were [similarly] not classi- 
fied as wars. The track also taps 
into Australians' unease about 
our involvement in Iraq." 

The Herd is self-managed, 
self-published and runs its own 
Elefant Traks label, distributed 
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through Sydney-based Inertia. 

Fan reaction following the 
over's inrtial Sept 8, 2005, broad- 
cast convinced the act to add it 
as a bonus track to third album 
"The Sun Never Sets," first issued 
in October 2005. The expanded 
album was domestically reissued 
March 20, and the t>and Is now 
seeking international licensing. 

—Christie Eliezer 



PLATINUM THANKS: Uni- 
versal Music Italy is aiming 
high with pop-rock vocalist Gh 
anna Nannlni's latest album 
"Grazie" (Polydor). 

The 10-track set is Nannlni's 
15th studio album and has been 
a fixture on the top 10 of the FIM I 
chart since its Jan. 27 release. 
"Her last album, the 2004 com- 
pilation 'Perle,' sold 100,000 
units; this has already passed that 
mark," says Stefar>o Zappaterra, 
Universal Music Italy marketing 



and promotk>n director for local 
product "We see multiplatinum 
as a realistic target— it's her best 
record in yevs." Platinum status 
in Italy is 80,000 shipments. 

Nannini released her debut 
album for Ricordi/BMG in 1976, 
before moving to PolyGram 
(now Universal) in 1994. She has 
enjoyed success In Germany, and 
Zappaterra says the label is dis- 
cussing release plans with conb- 
nental European affiliates, "al- 
though precise dates have yet 
to be set." 



Nannini is published by her 
own company GNG Musica. 

-MarkWbrden 

NEW DILLON: Northern Irish 
vocalist Cara Dillon brings a 
radk>-friendly touch to folk and 
traditional Cettk idkxm on third 
album "After the Morning" 
(Rough Trade). 

The critically acclaimed set 
mixes tradttional songs with orig- 
inals penned by Dillon and her 
producer Sam Lakeman, pub- 
lished by EMI Music Publishing. 

"After the Morning" was is- 
sued by Rough Trade Feb. 27 
in the United Kingdom and 
Ireland; Germany followed 




March 17 and a U.S. release is 
pending. Licensing deals are 
being finalized for other Eu- 
ropean markets. 

The album's first single, the 
Di lion/La keman composition 
"Never in a Million Years," had a 
U.Kyireland release Feb. 20 and 
has gained support from AC sta- 
tion BBC Radk> 2. "It's the most 
mainstream song we've writ- 
ten," Dilkxi says. "We really en- 
joyed introducing other influ- 
ences into the new material, 
especially bluegrass." The 
album's traditional material in- 
cludes "The Streets of Derry," a 
duet with veteran Irish singer/ 
songwriter Paul Brady. 

Northtem Ireiand-bom Dillon 
lives in southwest England, htav- 
ing sung professionally sir>ce she 
was a teenager, she met future 
hust^and Lakeman in 1995 when 
she briefly Joined folk "super- 
group" Equatk>n. She released 
her self-titled det>ut on Rough 
Trade in 2001. 

Dilkxi is booked by YorksNre- 
based Mor>eypenny Music, and 
her current U.K. and Ireland tour 
(endir^ April 12) precedes Ger- 
man dates. She headlines Lon- 
don's Queen Elizabeth hiall May 
14 ahead of summer festival 
appeararKes. —NickKetfy 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and/or Billboard chart potential. 




PINK 

I'm Not Dead 

Producers: various 
LaFace/Zomba 
Release Date: April 4 
Leave it to Pink to 
poke fun at the Jessica 
Simpsons and Paris 
Hiltons of the world on her new single, the 
wickedly fun "Stupid Girls." The feisty jam 
showcases a singer who is not as 
concerned with getting the party started 
as she once was. That said, the girl's not 
dead yet. In fact, Pink's sound is more 
aggressive this time and owes more to '80s 
pop/rock than contemporary hip-hop— 
with dollops of folk and blues. Lyrically, it is 
as if she has pulled pages from her diary. 
"The One That Got Away" and "Leave Me 
Alone (I'm Lonely)" find Pink at love's 
crossroads, while the glitzy " 'Cuz I Can" is 
equal parts Joan Jett and Peaches. And 
with the unplugged "Dear Mr. President" 
(featuring the Indigo Girls) and the 
orchestral "Conversations With My 13 Year 
Old Self." Pink lets listeners know they are 
far from alone.— MP 

MORRISSEY 

Ringleader of the 
Tormentors 

Producer: Tony 
Vi scant i 

A ttack/Sanctuary 
Release Date: April 4 
Perpetually 
romantically cursed, Morrissey sure sounds 
like he is in love on his ninth solo album 
since the Smiths' demise. Either thanks to 
indulging in pleasures of the flesh or 
hooking up with David Bowie producer 
Tony VIsconti, the Mozzer has also finally 
revisited the glammier rock elements that 





~~ ] MARY J. BLIGE 

Enough Cryin* (4:20) 
^^^^ Producers: Rodney 

^^^m Jerkins, Sean Garrett 

_^^^mi Writers: M. Blige, 

J^^^^^^^^ ^- Jerkins. S. Garrett. 
M—jIM^M S. Carter 

Publishers: various 
Geffen (CD track) 
Mary J. Blige follows her triumphant chart- 
topping top 40/R&B airplay smash "Be 
With You" with "Enough Cryin'," the 
second single from rejuvenating No. 1 
platinum album "The Breakthrough," The 
soulful track embodies everything that 
Blige is renowned for: She is aching 
something fierce over love gone wrong, 
she sings her kaboodle off with 
recognizable, razor-sharp chops and even 
raps (via "alter ego" Brook). Even so. it is 
kind of a shame radio is not being handed 
"One." Blige's Bono duet on the U2 classic 
(the second single around the rest of the 
world), but all in good time, we hope. The 
queen of the urban scene is on a major roll, 
proving that this three-time Grammy 
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always enliven his best work. Indeed. 
Visconti's ear for sonic detail (perfectly 
weepy strings on "Dear God Please Help 
Me," rain and thunder on the seven-minute 
epic "Life Is a Pigsty") helps make this 
Morrissey's most interesting work since 
1994's "Vauxhall and I." Brimming with 
confidence and wit ("On the Streets I Ran" 
makes reference to his talent for "turning 
sickness into popular song," while "In the 
Future When All's Well" preens like vintage 
T. Rex), "Ringleader" proves Morrissey does 
not need to be miserable to make 
memorable music— JC 

RASCAL FLATTS 
Me and My Gang 

Producer: Dann Huff 
Lyric Street 
Release Date: April 4 
Rascal Flatts' fourth 
album finds the trio 
true to form and even 
scaling new heights. The Flatts" sound 
revolves around Gary LeVox's vocal 
range, sterling harmonies from Jay 
DeMarcus and Joe Don Rooney and 
accessible, earnestly rendered country/ 
pop built for radio. It is all here in spades, 
brilliantly steered by Dann Huff on 
soaring opener "Stand" and the lush 
"Pieces." LeVox has a voice made for 
ballads, and he really brings it home on 
lead single "What Hurts the Most." The 
guys venture off their beaten path 
effectively with the driving, totally clever 
"Backwards" and even flirt with hillbilly 
reggae on standout cut "Yes I Do" and 
backwoods funk on the title track. 
Another winner is the atmospheric "Cool 
Thing." On "Gang," Rascal Flatts serves 
up an improved version of the sound that 
already is taking It to the top.— RW 



Award winner is a survivor and an enduring 
force that continues to evolve.— CT" 

CARRIE 

jr~ UNDERWOOD Don't 

^ J^i^^R Forget to Remember 
Me (3:14) 

Producer: Mark Bright 
Writers: M. Hayes, 
K. Lovelace, A. Gorley 
Publishers: various 
Arista Nast)ville (CD promo) 
"American Idol" winner Underwood has 
become country's newest darling. 
Heartwarming ballad "Don't Forget to 
Remember Me" looks sure to continue the 
momentum started by "Jesus, Take the 
Wheel." The song sounds like it could have 
been ripped from any young girl's journal 
as she leaves home and begins to make her 
way. And it is a perfect vehicle for 
Underwood's sweet, angelic voice. She 
sings each line with conviction and an 
earnestness that draws listeners into the 
well-written lyric. Sure sounds like another 
home run for this "Idol" alum.— DfP 



THE FLAMING LIPS 

At War With the Mystics 

Producer: David Fridmann 
Warner Bros. 
Release Date: April 4 

□ On "At War With the 
Mystics," the Flaming 
Lips are angry. Politics and 
pop culture fall under the 
absurdist attacks of front- 
man Wayne Coyne, and the 
Flaming Lips match this 
newfound lyrical directness 
with their most organic- 
sounding album since 
1995's "Clouds Taste 
Metallic." President Bush is 
target of the bouncy 
"Haven't Got a Clue" and 
the psychedelic freakout of 
"The W.A.N.D." And 
whereas recent efforts have 
favored grand orchestral 
arrangements or electronic 
experimentation. "Mystics" 
finds them bringing back a 
heavier drum sound and 
even getting a little funky. 
"Free Radicals" is a mix of 
toy-like sounds and some 
Prince-inspired guitar work, 
and "The Sound of Failure" 
taps '70s soul. Yet as 
evidenced by the slight 
protest opener. "The Yeah 
Yeah Yeah Song." the Lips 
still tackle the bizarre with 
more ease than the here 
and now.— TM 

ROB ZOMBIE 
Educated Horses 

Producers: Scott 
Humphrey. Rob Zombie 
Geffen 

Release Date: March 28 

□ Since his last proper 
album, 200TS "The 
Sinister Urge," Rob Zombie 
has been better-known for 
directing a pair of horror 
movies. So has Zombie 
gone all Hollywood on us? 
Not exactly, but there are 
some new influences 
creeping into his signature 
sound, the biggest being 
'70s glam rock. "The 
Scorpion Sleeps," and first 
single, the N.E.R.D.-cribbing 
"Foxy Foxy." ooze with a 
sexy, retro swagger. Other 
songs, like "Let It All Bleed 
Out" and "American Witch." 
return to the electro-metal 
sound that informed his 
two previous solo albums, 
with former Marilyn Manson 
guitarist John 5 adding to 
the mix. While unlikely to 
bring many new fans into 
the fold. "Educated Horses" 
is more memorable than his 
last release. It is a shame 
Zombie already titled an 



album "American Made 
Music to Strip By" since that 
describes this one 
perfectly.— ST 

QUEENSR^CHE 
Operation: Mlndcrlme H 

Producer: Jason Slater 
Rhino 

Release Date: April 4 

□ Instead of the 
powerful, linear sound 
that infused 
Queensryche's 1988 
concept album "Operation: 
Mindcrime." different 
textures continue the story 
of Nikki, an addict 
manipulated by anarchist 
leader Dr. X into murdering 
dozens of people. As 
exciting as the 17-song 
record can be. some tracks 
are puzzling, When Nikki 
swears vengeance against 
his nemesis ("One Foot in 
Hell"), the slinky beat 
undercuts his conviction. 
Conversely, there is killer 
rock afoot: the incredible 
deep grooves of 
"Hostage," fresh, snappy 
hooks on "The Hands" and 
a duet between singer 
Geoff Tate and rock icon 
Ronnie James Dio. Some 
will scream bloody murder 
for "Operation: Mindcrime 
11" vastly deviating from 
the original. But most 
fans should appreciate 
the sad, gorgeous finale 
"All the Promises," which 
caps the band's best 
album since 1994's 
"Promised Land."— Ci.r 

THE VINES 
Vision Valley 

Producers: IVayne Connolly. 

the Vines 

Capitol 

Release Date: April 4 

□ While the Vines 
introduce their third 
disc with a hand-clap- 
dusted riff-rocker that 
imagines Brendan Benson 
fronting AC/DC, they 
hardly keep up that pace 
throughout, adding strings 
to the so-so title track and 
even recalling Pavement's 
great "Range Life" on the 
strummy "Take Me Back." 
That is good and bad. They 
clearly want— and probably 
need— to grow and take 
chances with tempos and 
melodies as they do here on 
songs like the pile-driving 
"Gross Out." But one wishes 
they would spend a little 
more time plowing through 
the album while kicking 
amps and knocking over 



mic stands rather than 
changing things up. Not 
surprisingly, the Vines are 
at their most fun when 
they turn a blind eye to 
musical evolution and 
getting songs on the 
radio. -WO 
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ALEJANDRA GUZMAN 
Indeleble 

Producer: Loris Ceroni 
Sony BMG 

Release Date: April 4 

□ Although Alejandra 
Guzmdn's music treads 
the fine line between rock 
and pop. her attitude and 
raspy voice have long 
placed her in Latin music's 
"rock diva" category. 
"Indeleble" finds Guzman 
writing more extensively 
than before. More 
noteworthy is the 
straightforward, guitar- 
based rock sound (think of 
Heart) that is less produced 
and more spontaneous than 
her recent albums. The 
lyrical content is still limited 
to iove (or. in this case, 
songs about heartbreak and 
breakup). Nothing is terribly 
original, but these are, for 
the most part, really fine 
songs, which have become 
somewhat of a rarity in the 
genre. "Volverte Amar," 
which kicks off as a slow, 
guitar-accompanied ballad, 
is the obvious single choice, 
but it also happens to be 
one of those anthemic tunes 
that, aided by a plaintive 
performance, could strike a 
wider chord. —£C 

TITO "EL BAMBINO** 
Top of the Line 

Producers: various 
EMI/Televisa 
Release Date: April 4 

□ The solo debut by Tito 
"El Bambino" 
(formerly of the duo H6ctor 
y Tito) is remarkable for 
straying from the beaten 
reggaeton path, not by 
simply adding different 
tropical rhythms, but by 
inserting an R&B and pop 
element. There is plenty of 
dance-happy, in-your-face 
reggaeton here, as well as 
collaborations with the 
usual suspects, most 
prominently Don Omar and 
Daddy Yankee. But there 
are also several more lyrical 
tracks such as "Secreto," 
with an underlying piano 
line that brings out vocals 
that can continued on »p5ft 
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do more than rap. Later, 
"Sera" introduces a 
religious theme with choral 
accompaniment while "Me 
Da Miedo" achieves a 
pop/reggaeton hybrid 
thanks again to a chorus 
that forgos rap for melodic 
line. It is reggaetdn when all 
is said and done, but Tito is 
clearly looking to move 
forward.— /.C 

KIERAN HEBDEN & STEVE 
REID 

The Exchange Session Vol. 1 

Producer: Kieran Hebden 
Domino 

Release Date: March 7 
As Four Tet. Kieran Hebden 
has become one of the 
foremost acts in the laptop 
electronica set. But he is 
also adept in a live band 
setting, as evidenced by his 
earlier work with Fridge. 
Here, he collaborates with 
veteran free-jazz drummer 
Steve Reid on three tracks 
without any real rhythmic 
structures to latch onto. 
Although there are many 
instances of back-and-forth 
exchange, when the pace 
starts to quicken, Reid 
really takes over Hebden 
does all he can to keep up, 
as on the last six minutes of 
"Soul Oscillations," where 
his electronic fuzz imbibes 
the track with a dark, eerie 
feel. This is not happy music 
by any means, and it is 
definitely challenging. But 
the artists seem to have 
brought the best out of 
each other, and the result is 
much better than just 
hearing them go through 
the motions.— MO^ 

SONYAKITCHELL 
Words Came Back to Me 

Producers: JeffKrasno. 
Steve Addabbo 
Velour/Starbucks/Hear 
Release Date: April 4 

□ In the gently clipping 
"Think of You." Kitchell 
melodiously muses, "You're 



like a breath of fresh air," 
which is an apt description 
of her rookie outing of 
folky. rootsy originals. At 16, 
Kitchell already possesses 
the refined elegance of 
singer/songwriters twice 
her age. Her songs go deep 
(the mystery in the 
storytelling on the 
easygoing "Train" and the 
country-inflected "No 
Matter What") as well as 
sweetly skim the surface 
(the breezy "I'd Love You" 
and the breathy "Simple 
Melody"). Kitchell has an 
appealing voice, at turns 
wistful, lightheartedly 
gleeful and spiked with the 
blues. Her jazz-informed 
phrasing is particularly 
impressive. A few missteps 
mar the otherwise 
delectable proceedings, 
such as the "love is like a 
drug" cliche on "Can't Get 
You out of My Mind" and a 
saccharine hidden track 
about her younger 
brother— DO 



RADNEY FOSTER 
This World We Live In 

Producers: Darrefl Brown, 
Radney Foster 
Dualtone 

Release Date: April 4 

□ Since his debut as half 
of late-'80s country 
innovators Foster & Lloyd. 
Radney Foster has 
delighted in demolishing 
stereotypes, pulling much 
of the genre along in his 
wake. That influence has 
never been clearer than on 
this head-spinning 
collection. Foster remains a 
top-notch tunesmith and 
stunning lyricist. "Drunk on 
Love" swaggeringly echoes 
early, electric-era Bob 
Dylan, while numerous 
others ("Big Idea." "Half of 
My Mistakes") show what a 
pronounced effect he has 
had on contemporary 
country. With live, off-the- 
f loor excitement and edge, 
as readily tender as tough, 
Foster strikes a perfect 



balance between clean 
mainstream and 
adventuresome 
alternative. Foster has not 
moved an inch toward the 
middle. It is the middle 
that has gradually, but 
surely, stretched itself 
onto turf he tilled years 
ago, and over which he 
continues to show himself 
a master— G£ 



WARREN BARFIELD 
Reach 

Producer: Marshall Aitman 
Essential Records 
Release Date: March 7 

□ A lot has happened to 
Barfield since his 
impressive 2003 debut. 
His label closed, 
postponing the release of 
his sophomore set, and his 
sister was seriously injured 
in a car accident that killed 
a family friend. All that 
pain and confusion, and 
the questions that 
accompanied it, have 
found their way onto this 
amazing new disc. 
"Closer" is a potent ballad 
about searching for 
answers and »i i vh. iii i. i .mj. i j. i , 
finding a THIS WEEK ON 
renewed faith 
in God, while 
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"Unleashed'* 
is a 

confessional 
look at 
believing 
one's own 
hype then 
regaining 
proper 
perspective. 
Producer 
Marshall 
Altman 
captures 

Barfield's soulful vocals 
so that the listener feels 
like he or she is in the 
same room. It may have 
been a long time in the 
making, but this project 
was definitely worth the 
wait. It is good to see this 
gifted young artist back 
on track.— DEP 



ADDITIONAL 
REVIEWS: 

• Herb Alpert S 
the Tijuana 
Brass, 
"Whipped 
Cream & 
Other Delights 
Rewhlpped" 

(Shout! rttctofy) 

• Glenn Kotche, 
"Mobile" 

(Nonesuch) 

• Islands, 
"Return to the 

Sea" <Eau*tor) 



EDtTED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 

CONTRIBUTORS: Mrchael D. Ayers. Ed Christman. LQila 
Cot>o, Jonathan Cohen, Gordon Ely, Todd Martens, Wes 
Orshoski, Dan Oueliette. Mrchael Paoletta, Svon Philipp. 
Deborah Evans Price, Chuck Taylor. Bram Teitelman, 
Christa L Titus, Ray Waddeil 

WCK > : A new release predicted to hit the top half of 



the chart in the corresponding format, 

CRITICS' CHOICE *: A new release, regardless of chart 

potential, highly recommended for musical merit. 

All albums comrr^ercially available in tfw United States 
are eligible. Send album review copies to Jonathan 
Cohen and singles review copies to Chuck Taylor (both 
at Bttltioard. 770 Broadway, Sixth Floor New York. NY 
10003) or to trve writers in tt^e appnapriate bureaus 



MARIAH CAREY Say 
Somethin' (3:44) 

Producers: The Neptunes 
Writers: M. Carey. 
P. Williams, C. Hugo. 
C. Broadus 
Publishers: various 
Island (album track) 
Just as we are singing 
mighty praises over 
Mariah Carey's sterling 
new gospel ballad 
release. "Fly Like a Bird"— 
in which the re-crowned 
diva delivers a 
consummate vocal- 
Island Def Jam distracts 
radio with a second, 
simultaneous single 
intended for rhythmic top 
40. "Say Somethin' " is 
apparently meant to be 
an event record, a 
collaboration with 
Pharrell Williams and 
Snoop Dogg. 
accompanied by a glam 
videoclip that follows a 
Louis Vuitton-draped 
Carey traipsing across 
Paris. But underneath the 
surface, the scantly 
produced drum'n'bass 
album track is simply a 
series of gimmicks, the 
kind employed to boost 
lesser artists' careers. The 
melody line is palpable 
and Carey's vocal is 
appreciable, but 
"Somethin' " is mostly a 
reminder of a time when 
Carey required others to 
boost her chart heft. 
Those days are over. "Fly 
Like a Bird" is a classic; 

why muddy the water 
with this release?— C7" 

CHEAP TRICK Perfect 
Stranger (3:39} 

Producer: Linda Perry 
Writers: L. Perry. R. Zander, 
T. Petersson. R. Nielsen. 
B. Carlos 

Publishers: Famous/Stuck 
in the Throat, ASCAP: 
Z-PN&C/Sony ATV, BMI 
Cheap Trick Unlimited/Big3 
(CD promo) 

□ Coming up on the 
band's 30th 
anniversary as America's 
greatest purveyors of 
power pop, Cheap Trick's 
latest single displays all 
the ingredients long 
associated with the band. 
The rhythm section 
propels the song from the 
get-go. while yet another 
quintessential melody is 
embellished with a Beatles- 
esque coda to every verse. 
Rick Nielsen cranks out a 



riff to kick the song into 
high gear and then 
doubles back to sprinkle 
his falsetto fairy dust over 
the top of vocals by Robin 
Zander, who effortlessly 
proves yet again why he is 
one of rock's great voices. 
Cheap Trick delivers the 
goods time and again, but 
it has been nearly two 
decades since radio 
noticed,— EC 

FEFE DOBSON This Is My 
Life (3:51) 

Producer: Howard Benson 
Writers: J. Alexander. 
B. Steinberg. F. Dobson 
Publishers: various 
Island (CD promo) 
FeFe Dobson's previous 
brush with fame. 2003's 
"Take Me Away," was a 
highly stylized "TRL" girly 
pop anthem that delivered 
a great hook with a 
modicum of gritty vocal 
personality from the 
Canadian singer/ 
songwriter "Don't Let It 
Go," which launched 
second album "Don't Let It 
Go to Your Head" last 
summer, was a dreadful 
encore and now, seven 
months later, it remains 
hard to imagine Dobson 
extending fame with "This 
Is My Life." The song itself, 
well-written with veteran 
Billy Steinberg and craftily 
produced by Howard 
Benson (Cold, Hooba- 
stank), is oversung to the 
point of being grating. This 
track would probably work 

well for the likes of Ashlee 
Simpson and has the 
qualities of a hit— without 
Dobson's overwrought 
performance. Add her 
scary ripped-clothing and 
eyeliner-gobbed image 
and it feels like Island 
needs to rein in its artist's 
"individuality" and 
regroom her for 
mainstream acceptance. 
The individual elements are 
there, but on the whole. 
"Life" could be a death 
sentence for Dobson's 
tentative career— Cr 



JAKE OWEN Yee Haw 
(2:40) 

Producer: Jimmy Ritchey 

Writers: J. Owen, 

C. Beathard. K. Marvell 

Publishers: various 

RCA Records (CD promo) 

This Florida native turned 

to country music when a 



shoulder injury ended his 
budding golf career. If this 
personality-packed single 
is any indication, it sounds 
like Owen is more suited 
to the applause of a rowdy 
honky-tonk crowd than 
the polite approval of a 
hushed 18-hole green, 
"Yee Haw" is the first 
offering from forthcoming 
RCA debut "Starting With 
Me," and it is a fun 
uptempo number about 
blowing off steam on the 
weekend at his favorite 
watering hole. Owen 
sounds like he is having 
the time of his life, and the 
fun is contagious. He has 
an unabashed Southern 
drawl that is immensely 
appealing, and he does 
not seem to be taking life 
too seriously on this feisty 
little tune that seems 
tailor-made for country 
radio as well as the 
nearest bar.— DEP 



YELLOWCARD Rough 
Landing, Holly (3:16) 

Producer: NeilAvron 
Writers: Ryan Key. 
Yellowcard 
Publisher: not listed 
Capitol ( CD promo) 
With its latest album 
"Lights and Sounds." 
emo-punl< band 
Yellowcard has put on 
some weight. Sure, the 
act's "TRL"-ready sound 
still has California written 
all over it, but the sun- 
drenched hooks and 
razor-edged guitars are 
thicl(ened with almost 
existential concerns. It 
nearly works on this hard- 
hitting song. While the 
title is a knockoff of Fall 
Out Boy's "Sugar, We're 
Goin' Down." Yellowcard 
wisely eschews mascara 
and teenage giddiness. 
Instead it focuses on a 
serene uptempo flow of 
power chords and long 
melodic lines that 
conjures Foo Fighters and 
will melt straight into 
modern rock radio. Too 
bad the hopelessly 
generic singalong chorus 
leaves one wishing for a 
much rougher landing. 
Maybe it is time for 
multiplatinum punk-pop 
acts to look beyond 
plane-crash metaphors to 
get over their ex- 
girlfriends. How about 
burning palm trees?— SP 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 
ACHIEVEMENTS 



Vataran singar/songwriM 
Ban Harpar, who dabutad on 
Tha Billboard 200 In 1997, 
aarnt h)t first top 10 album at 
No. 7 and hli bast Nialtan 
SoundScan waak with 59.000 
sold. Downloads and Intarnat 
ordara accountad for 27% 
of that total. His prior bast 
rank: No. 19 for 200S titia 
"Diamonds on tha Intlda." 



Tha first Latin outing from 
tha "Now That's What I Call 
Hustcl" Una bows at No. 1 on 
Top Latin Albums and 
Top Compilation Albums. 
At No. 36, "Now Latino" 
bacomastha highast-charting 
all-Spanish compilation on 
■Ulboard 200. 





Taka Six ands a four- 
absanca from Top Gospal 
Albums as "Faals Good" 
bows at No. 10, Its savanth 
appaaranca on that chart. 
This marks tha vocal group's 
first top 10 sinca 199S, whan 
"So Cool- hit No. 6. 



Prince Completes Circuit; Country Looks Healthy 



As Prince celebrates his first No. 1 album 
in 17 years, it occurs to me that the man 
who sang "Around the World in a Day" 
has traveled to alt comers of the music 
world in the past decade. 

V 




With Universal's release of his "3121" 
selling 183,000 copies in its first week, 
his r^sum^ now includes at least one 
album through each of the four major 
music conglomerates, with five others 
sold through independent distribution. 

After exiting original label home 
Warner Bros., Prince had EMI handle 
"Emancipation" in 1996; prior to the 
merger of Sony Music and BMG, he had 
turns with both of those companies. 



BMG's Arista worked the 1999 set "Rave 
Un2 the Joy Fantastic." while his last 
album, "Musicology," arrived through 
Sony's Columbia in 2004. 

Given that Prince has long challenged 
music induslr>' convention, his grand 
tour of the various label groups makes 
sense. It had been, after all. his stated in- 
tention to release "Musicology" simul- 
taneously through each of the existing 
majors before he settled with Columbia. 

That album will more significantly be 
remembered for a marketing strategy 
that saw the automatic purchase of a CD 
with every ticket sold for his 2004 tour. 
Nielsen SoundScan included concert dis- 
tribution with that album's sales, but 
Billboard and SoundScan quickly 
amended that policy. Albums bundled 
with concert tickets now only count as 
sales if the consumer has the option to 
buy tickets at a lesser price without ob- 
ligation to buy the album. 

The first-week sum for "Musicology" 
was 191,000, which stands as Prince's 
best SoundScan week, but 6% of those 
were CDs distributed at a concert in Co- 
lumbia, S.C. If those 12,600 concert- 
distributed copies had not been 
included in that total, this new album 
would own the larger opener. 

"Musicology" bowed at No. 3, its chart 



rank unaffected by the ticket /album bun- 
dle. Even without the concert-distributed 
copies, that album would have opened 
at the same rank. 

"3121" is Prince's fourth No. 1 on The 
Billboard 200, but his first since the 
" Batman" soundtrack of 1989. This also 
marks his fifth top 10 out of the 20 al- 
bums he has released since SoundScan 
signed on in 1991. The new set is also 
No. 1 on Top R&B/Hip-Hop Albums, 
his third trip to that chart's throne. 

FIRSTS: Aside from an independent 
release that spent a week on the regional 
mid-Atlantic Heatseeekers chart, the bow 
at No. 8 on The Billboard 200 by Co- 
lumbia rookie Teddy Geiger marks his 
first ink on an album chart. 

The list-leading start on Top Heat- 
seekers by Swedish band the Sounds 
marks the first time the New Line label 
has been No. 1 on that chart. New Line 
did have four weeks at No. 1 in 2000 on 
Top Independent Albums with the 
soundtrack to "Love & Basketball." 

CASH AND CARRIE: At the close 
of the first quarter, country is the only 
major genre to show album sales growth. 
The country category has scanned 16mil- 
Uon copies in the first dozen weeks of 



2006, up 10.4% in a year when overall 
album sales are down by 3.8%. 

By contrast, competing with the strong 
sales posted during first-quarter 2005 by 
50 Cent and the Game, R&B/hip-hop al- 
bums are off by 22%. Modern rock al- 
bums trail last year's pace by 14%. 

No country album released this year 
comes close to the opening frame of 
311 .000 established in February 2005 by 
Kenny Chesney's " Be As You Are: Songs 
From an Old Blue Chair," so why does 
the genre stand taller.^ 

Give some credit to "American Idol" 
champ Carrie Underwood. Of the 2.5 
million her "Some Hearts" has sold, 
869,000 were posted this year. Remove 
her ft-om the equation, and country sales 
would stand only 4% ahead of last year. 

The continued influence of the }ohnny 
Cash biopic "Walk the Line" also plays a 
role. The anthology "The Legend of 
Johnny Cash" has sold 622 ,000 copies in 
2006; the film's soundtrack adds 394.000 
to country's year-to-date numbers. 

Cash's catalog has also seen a lift. Last 
week he became the first artist in the 1 5- 
year history of Top Pop Catalog Albums 
to hold the top three titles. His "16 
Biggest Hits." which has been No. 1 on 
that list for four straight weeks, has sold 
173,000 units this year 



Market Watch 

WEEKLY UNIT SALES 





ALBUMS 


SIOHE 
SINGLES 


DIGITJU. 
TRUCKS 


This Week 


10,662,000 


65.000 


10,698.000 


Last Week 


10,461,000 


71.000 


10,533.000 


Change 


1.9% 


-8.5% 


1.6% 


Thii Weak Lnt Year 


12,291,000 


90,000 


6.419.000 


Change 


-13.3% 


-27.8% 


66.7% 



A WMkly National Music Sales Rapoft 

YEAR-TO-PATE 



WEEKLY ALBUM SALES 

35 mitllon units 




JFMAMJJASOND 



^nU5 Zm CHANGE 


OVERALL UNIT SALES 


Albums 


134.832.000 


129.643.000 


-3,8% 


Digital Tracks 


69,046,000 


133.606.000 


93,5% 


Store Singles 


1,013,000 


835.000 


-17,6% 


Total 


204.891.000 


264.086.000 


28.9% 


Albums w/TEA* 


141.736,600 


143.003.800 


0,9% 



'Includes trick sQirtvilsnl llbum Miei (TEA) wIDl 10 trick dowlHoidt 

cqulvalBnl to one allwm sale 



Album Sales 
■05 
■061 



For weak «niflng March 2S, 2008. Flguree are round- 

ad. CompHad from a rtational aampte of retail store • * Nielsen 

and lacM sales reports collected and provided by SoundScan 







CHANGE 


YEAR'TO-DATE SALES BY ALBUM CATEGORY 


Current 83.049.000 


78.133.000 


-5.9% 


Catalog 51,784,000 


51.510.000 


-0,5% 


Deep Catalog 35.542.000 


35.819.000 


0.6% 


Current Album Sales 







Catalog Album Sales 
05 fiU mUltoni 



Nielsen SoundScan counts as current only sales with- 
in the first 18 months of an album's release (12 
months for classical and jazz albums) . Titles that stay 
in the top half of The Billboard 200. however remain 
as current. Titles older than 18 months are catalog. 
Deep catalog is a subset of catalog for tiUes out more 
than 36 rrmnths. 
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CHART 
BEA:r 

read fred bronsonv 
every week at ■ 
billboard.com/fredJ 

> >Th« numbers add up (or 
Prince, who earns his 54th week 
at No. 1 on The Billboard 200 wilh 
an album that sports the numeric 
title ■'3121." Since 31 ♦ 2 • 1 equals 
34, it may make these numbers 
more mysterious than the curious 
digits on ABC's "Lost. " 

>>Speaking of math, seven bad 
days add up to one great week 
for Daniel Powter, who is ttie 18th 
Canadian artist to have a No, 1 
pop single in the rock era and the 
first Canadian on the Warner 
Bros. Imprint. 

>>Fred Bronson also reports on 
the return of Netl Sedaka to the 
U.K. albums chart, the high debut 
of Kenny Rogers' -Water ft 
Bndges" CD on two charts and 
Mary J. Blige moving into a lie 
witti Deborah Cox and Mariah 
Carey for a record on Hot RftB/ 
Hip-Hop Songs. 



S«e Chans Legend (c rules wd explanaUons. c 2006. VNU Busine^ MMia. inc and Ni*lsen SounaScan. inc Al) ughis reserve 



i! 




ii 


SB ARTIST 

ikS 'i' 4 '.-.vasfi 1 DisiBiBUTwe label [pricej 


Titl« 


id 


OJ 




1 


, BHI PRINCE 


3121 




o 




3 


SOUNDTRACK 

.-.■i:', ,12 981 


High School Musical 


¥g 


s 


2 


2 


Q JAMES BLUNT 


Back To Bedlam 


■■ 


o 


24 


21 


a ITl'iVtU BARRY MANILOW 


The Greatest Songs Of The Fifties 


■ -J 


B 


4 


5 


fl NE-YO 


In My Own Words 




o 




a 


Q ..J, ^DCH 117 Ml ^* °' Streelz. Vol. 2 (1 Am What 1 Am) 




o 


■ 


a 


H BEN HARPER 


Both Sides 0' The Gun 




o 


1 




^ TEDDY GEIGER 

"^^ ■ ■■ .M VUBiC .:1S8S1 B 


Underage Thinking 




o 


u 


13 


fV ALAN JACKSON 


Precious Msmories 




10 


6 




U 5 


lite 


6 


7 


i,flHHIt UNUfcHWUOD 

lU • ilB 38) 


Some HeaMs 






tt 


11 


MARY J. BLIGE 


The Breakthrough 


■ B 


If 


11 


a 


SOUNDTRACK 


Walk The Line 




o 


E 


a 


KENNY ROGERS 
iic . ■ ... 'u 1I94I 


Water & Bridges 




1> 


s 


1 


JUVENILE 


Reality Check 




IS 


10 


10 


VV JACK JOHNSON 


Curtous George (Soundtrack) 




IT 


r 


4 


U ; - 5:'iy MUSIC ^I3B!l 


Youth 




18 


13 


14 


^ ANDREA BOCELLI 


Amore 




IS 


15 


15 


9f\ EMINEM 


Curtain Call: The Hits 


■H 


SO 


11 


16 


n NICKELBACK 


All The Right Reasons 




SI 


3 


- 


||E.40 


My Ghetto Report Card 




22 


9 


42 


. FALL OUT BOY 


From Under The Cork Tree 




a. 


17 


17 


Q THE BLACK EYED PEAS 


Monkey Business 


■B 


o 


21 


19 


' ■ JOSH TURNER 


Your Man 


*P 


o 


E 


a 


g FROM FIRST TO LAST 


Heroine 




S8 


19 


20 


P'l KELLY CLARKSON 

isjS ~ .-. -';i t598, 


Breakaway 




sr 


25 


28 


n SEAN PAUL 

llJ ,1 A-.M.- :. -^rss- *s lie 9Bi 


The Trinity 


•1 


28 


23 


28 


m THE PUSSYCAT DOLLS 

ilJ AIM CC-Siri mfOSCOPE (11 41! 


PCD 


■ |. 




29 


41 


Q PANIC! AT THE DISCO 


A F«v6f You Cam Sweat Out 


1 




E 


a 


MY CHEMICAL ROMANCE 


Ule On The Murder Scene 




SI 


20 


ie 


H HAWTHORNE HEIGHTS 

. '1 : Dvoi • 
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The Way It Is 
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Feels Like Today 
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The Emancipation Of MimI 
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Monster Ballads: Platinum Edition 
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Hillbilly Deluxe 






78 


72 


66 


m DADDY YANKEE 

U ' IHT;. : !\:ERSCC*t (13 98 CD 'JVDl ♦ 
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Slow Motion 2 
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Tyler Perrys Madeas Family Reunion 
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Sweatsuit 
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Duels: The Final Chapter 
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Flyleaf 
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Hypnotize 
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The Road To Here 
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Hero 
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l^te Registration 
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Aim Nobody Worryin' 
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Oral Fixation Vol. 2 
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★*** 

"All hail Prince's royal return" 

- NEW YORK POST 

★ ★★* 

"...undiminished rock, pop 'n soul 
brilliance. His greatest album 
since Diamonds and Pearls." 

★ DAILY MIRROR / UK 
**★* 

"...the most gifted popular 
musician of our era" 

- ROLLING STONE 

"Prince's best work in nearly 
two decades" 

- NEW YORK NEWSDAY 

***1/2 

"...Classic 80's Prince.." 

- PEOPLE MAGAZINE 

"...back to his dazzling best..." 

■ OBSERVER MUSIC MONTHLY I UK 

★ *★ 

"Prince can still run the musical 
gamut with awe-inspiring ease." 

- PHILADELPHIA INOUIRER 





\ 




"...a masterpiece..." 

- STRANGE OA YS MAG / JAPAN 



***1/2 

- USA TODAY 

"reclaiming the crown for the 
funky genius" ■■■oston herald 

"Prince returns to his funky, sexy 
roots on the gratifying 3121" 

- DETROIT FREE PRESS 



***1/2 

"...the new record is simply irresistible" 

- TORONTO STAR 



★ *★* 



THE TIMES /UK 



"...a consummate comeback...sexy, 
inventive, it exudes class... 
3121 deserves to be #1" 

- THE SUN / UK 
★ ★★ 

"Entertaining? Is the rain purple?" 

- LOS ANGELES TIMES 

"Hallelujah"- newsweek 

"Prince is back In the game." 

- boston globe 



2>)2> 



#1 DEBUT...MAKING HISTORY. 



UNIVERSAL 

O 2006 Urwf»l Hecofds, a O-vlson d UHG Recnrdrigs, mc 



Sm Charts Lsgand tor mlM and explanabons. & 2O06. VNU Businats Media. Inc. and Ntelsan SoundScan. Inc. All nghts leservod. 



•I i*ri 



SALES DAT* COMPILED »» 



m 


3s 


!s 


is 


ARTIST 

IMF'HIKT & NUUBER ' IMSiniAUTltlG LABlL (PRICE) 


Title 


gal 


|ioi 


91 






DISTURBED 

- I- .■.A-il.-B f(Rr;.s (ID U8i ♦ 


Tan Thousand Fists 


■t* 










GREEN DAY 

■ :,:.-:u\H BROS (18 SBi 


Ainarican Idiot 


U 1 










JASON ALDEAN 


Jason Aldsan 


*■ 










CASCAOA 


Evefytime We Touch 


■ 
■ 


pos 


79 


74 




YOUNG JEEZY 

,---r.-i[.i-: T.-,.„T-F ijv ■>rii!,-i*..o.'Ma(i39B,' 


Let's Get II: Thug Motivation 101 






60 




ii 


MARTHA MUNIZZI 


No Limits. ..Live 


■ 


Eh 


M 

m 


1 


D 


THE SOUNDS 


Dying To Say This To You 


■ 


b;. 
»■ 


84 


99 


D 


SHE WANTS REVENGE 


She Wants Revenge 


■1 

■ 






100 


Q 


10 YEARS 


The Autumn Effect 


■ 


W" 


t(M 


SO 




YELLOWCARD 


Ltghis And Sounds 


*■ 




97 


OS 


□ 


JUANITA BYNUM 

li II 'i:i- ir: m 


A Piece Of My Passion 


. mm 
•■ 


B" 


96 


79 


ES 


FAITH HILL 

i,--.r,i~ LiRCi ifiaifVILlEl »8"f9*WRN |ia?Bi 


Fireflies 




■3 


106 


110 


B 


STAIND 


Chapter V 




8? 


110 


107 


B 


AVENGED SEVENFOLD 


City Of Evil 


*■ 






73 


Mj SOUNDTRACK 


Hustle & Row 


■ 




136 


t31 


□ 


RBD 


Nuestro Amor 


u ^ 


F 








HIM 

'. '■■ I'.-J'lNfH BROS lis 9Bj 


r^arb 1 inKt 

uarK Ligni 


■ 




102 






VARIOUS ARTISTS 

■ ■ ■'i!6C ;OMH* !19 Ml 


WOW Gospel 2006 


*■ 








1^ 


SOUNDTRACK 


Dave ChappeMe's Block Party 


■ 




125 




n 

m 


VARIOUS ARTISTS 

VAdmiHtGCHOWOIMl 


Nickelodeon Kids' Choice Vol. 2 


■i 

n 


■■i 


lis 


lis 


□ 


CREED 

■ r;i).-:fVt)) +■ 


Greatest Hits 


■ It 




96 






BLACK SABBATH 


Greatest Hits 1970-1978 


n 


ms 


124 


127 




PAUL WALL 


The Peoples Champ 




WP* 


101 


86 




ENYA 

liEfHt^E IWr* WAflNEH BROS (IB tlB.i 


Amarantine 


■I 




106 


54 




NEKO CASE 


Fox Confessor Brings The Flood 


wm 
m 


■». 


111 


111 




rVm*^v 'r. ^'^^^iMtTfj m • Ludacris Presents... Disturbing Tha Peace 


•1 




122 


120 


c 


DANE COOK 

■ii .1 OBSeCDOVDj ♦ 


Retaliation 


■■ 




526 






IL DIVO 

>ONT MUSIC {ISMt » 


II Divo 


■i 


Ei» 


133 






CASTING CROWNS 

.' HLtlHKIW |U 94) 


Ufesong 


. R 
• B 


130 








JOHN LEGEND 

■ i>:)Nr MUSIC tissai *:* 


Get Ufled 


B 4 


t— 

n3i 


10^ 






OWEN STEFANI 

■ ■■ ■jw; 


Love. Angel. Music. Baby. 


_ wm 


132 








YiNG YANG TWINS 

f 98 CO UVOl ♦ 


U S A. Still United 


r 


t. 

{laa 








SLHGIO MENDES 

■■■ ■! : .IB 9Bi 


Timeless 




1 ^_ 

[■134 








SHERYL CROW 

(I3ttei • 


Wlldflower 






130 






ANDREA BOCELLI 

-.11 iice'W UNIVERSAL L*IIVJ ilH VHi 




■ 




113 


'3? 




D4L 


Down For Life 


m 




129 






SOUNDTRACK 

■ .'HBMI 


Get Rich Or Die Tryin 


■■ 


fl3B 








VARIOUS ARTISTS 


Radio Disney Jams 8 


II 






12t 




DEATH CAB FOB CUTIE 


Plans 


*■ 


140 




• '4 




TOBY KEITH 

- v^LtM0N|«39SI 


Qrealesl Hits 2 


n m 
■H 


||41 








BILLY CUHRINGTON 


Doin' Somelhin' Right 


*■ 


1 142 








TRAIN 


For Me, Ifs You 


W 




126 






BO BICE 

I,'., ' - '.-1 0 


The Real Ttiing 


*■ 


i® 








THIRD DAY 


Wherever You Are 


■ 














144 






RBD 


Rebelde 


ml 


i® 








DAMIAN -JR. GONG" MARLEY 


Welcome To Jamrock 


•■ 


l« 


120 


94 




JUELZ SANTANA 

" rnm- iDJiiiO(l3eB.'B98)it-' 


What The Game's Been Missing' 


• T 




150 


t45 




ROB THOMAS 

. ' :]3.*G (IB 98 OOl 'S' 


...Something To Be 


■ 1 




121 


137 




HINDER 

:0SNIVUIMG (9 n» 


Extreme Behavior 


■ 


ISO 


138 


122 


y 


VARIOUS ARTISTS 


WOW Hits 2006 


■1 




OVD release 
ol animated 
flm sparks 
206% jump 
(M album. 
Re-entets Top 
Soundtracks 
at No. 9. 



• roup's 

iLi^pofted by 
-Rapture- 
single, whicb 
rises 18-17 
on Billboard 
Radk) 
Monitors 
Airtive 
Rock chart. 



L 



Del Leppard 
set gets new 
liie at retail, 
up 65%. as 
act preps 
new covers 
album, due 
May 23. and 
summer tour 
with Journey. 



periOfTTiancc 
on March 19 
episode of 

"ExlTf^nie 
MtkMrive- 
Humt; Editiuii" 
ignites 21% 
gam for 
abum 



SB 
Ef 


iiliii 


ARTIST Tint 

lumH] k NUMai.R mstninuiiNG iaak iratcEi 


IB 




E 




THE GAME r, A M F 


■ 








CHRIS BOTTI y , Annln. Tha n,.MB 

. , ™i»Y»usic|llMl» TO Lo™ Agmn. Ttie Duels 


m 
m 




IM 


123 


T..l.l„ 

■ : ,., .:( M, 






141 


143 i. 


HILARY DUFF „„, „„,^ 




166 


140 


144 0 


WISIN & YANOEL p,,, u,,nHn 




160 


151 


141 


MONTGOMERY GENTRY Something To Be Proud Of: The Best Of 1999-2005 

■iLiiMPt ,!.'..'; -r-.-L-". r75i;,'SaKY MUSIC (issei 




isy 


1S3 


151 Q 


Tli^ •^P^!'*''''' Live Like You Were Dying 






163 


177*" 


CHRIS TOMLIN . 

. ■ . ; ft' -17 9^1 ' 


# 39 


160 


136 


192|JJ| 


BIG & RICH i„. T„v„, - , 

..,.L, .'.. ..w«N(.B9«i Comin ToYom 1,' 


■ 1 


W 


179 


170 i'^ 


GRETCHEN WILSON .„ 

iis.9B)« AllJftCked Up 


H H 


(Hi 




SOUNDTRACK rhi,-».»n i ,tii<. 
. ■ , 1 . . 1 , ■ ■ yd| Ctilcken Little 






M-mTBT a 


^EF LEPPARD — i, r\t awu- t>u r\Afirtit>i.« /^#..jiA^«;nr. 

, I,j9jl HOCK oi Ages. 1 fw uertnitive uoiieciion 






ie9 


156 Q 


MARY MARY ua™ u-»rv 

■.'•HI . : .i:MF.:r7,jSOWYMUSiC(l89«l Mary Mary 






167 


168 Qj 


RAKIM & KEN-Y n^Bf^MHi****^. uii<M4a#A /^Km ii^cF-t*.^ 
i'lw ' ' Mji I'M'.^H-*!. lAiiNo (IS 9(| Masterpiece: Nuesira uora Maesira 






147 


isoQ 


^ON OMAR r\ UUman DraeAnte DMnBA>An 1 .ilirtf^t 

(.M.CMii .ui.ioLUTO iijMi °= "I""" "ssenB Resgaslon Lalmo 


s 




H 




"""^t.iECIIO. .»..;• IDMI Murray. Revenge 






154 142 J2 


"EEZER u,^„ R„,„.„„ 
1 % i :rminanmm Make Believe 




w 




ROCIO DUHCAL ._„, 


o ^1 


100 


155 


.48 □ 


JOE NICHOLS ,„ 


A Hi 


W 


B 


1 


CANNIBAL CORPSE 
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1^ ijour auto loan rata 
weak and wimped 
or kulg pimped? 



Now xjou can get a rate as low as 




so ditch any other loser loan and 
hop aboard. Your new car is waiting. 



Friend, if you've been fantasizing about a new set 
of wheels, you can stop your dreaming and slip into 
overdrive. Apply for on auto loan vflth a truly fly rate 
CIS low as 4.99% APR.' Want to buy a previously- 
owned ride? No problem. Our rotes are as low as 
5.75% APR' for thot. Is your current auto loan rate, 
in bonker's terms, lame? Apply for an outo loan to 
refinance" it and save some serious green. 

Our team at First Entertainment has chopped, welded 
and tricked out the ultimate auto loon. Act today, 
there's never been o better time to get into o new ride. 

Applij now. 888.800.5S26 

Instant loan decisions 24/1 
Offer ends Matj SI 2006. 



First Entertainment 
mwmm Credit Union 

An AHemative Way to Bank. 



' nrtm. Ml loan aJaimS to ind* onpnivd. 



. SIS-S^p-SUnotH 
6 79% dKOUnt lor ouWrmtic pa^wK MdKoncH fo 
' Offc Mo, 31. TOW "toOtng ' 



Yes, you're eligible to join! Apply today! www.firstent.org • 888.800.3328 
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JHE #1 SOURCE OF VENUE INFORMATION 

#OR PROMOTERS, PRODUCERS, AGENTS, MANAGERS AND EVENT PLANNERS. 

Complete data on over 4,400 venues worldwide, 
including Amphitheaters, Arenas, Stadiums, 
Sports Facilities, Concert Halls and New Constructions. 

YOU GET DETAILED VENUE INFORMATION 
INCLUDING: 

> CONTACT INFORMATION 

> FACIUTY CAPACITIES 

> STAGING CONFIGURATIONS ^ 

> MARKETING POPULATION ^ ^ ' 

> TICKETING RIGHTS 

> PLUS, the complete FACIUTY BUYER'S GUIDE listing 
those who supply and service the arena industry. 

ORDER ONLINE: www.orderbillboard.com 

or calf 1-800-562-2706 • 818-487-4582 

Or send payment fof $99 plus $9.95 S&H ($14.95 CQnada/$24.95 for international orders) with this ad to: 
Billboard Directories, Attn: Subscription, P.O. Box 15158, North Hollywood, CA 91615-5158. 

Ploose odd appropriole soles tox in CA, DC, Fl, GA, IL, MD, MA, MN, MO, HI, M, OH, SC, TN, TX & CAIvlADA. Orders poyobie in U.S. funds only. All sales ore final. 
Alio ovoilabl. on CD ROM or mailing labels, for information wnoil: mwiwnwOvnubu(pub>.corn For advailiiing opparluniN«, call 800-223.7524 or Mnail jswrMrtbillbaqrcl.com 
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TOUCH IT Busta Rhymes 
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DIRTY LITTLE SECRET The All-American Rejects 
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>..•..[■■:•. '.'.'I ■■fCKtLBACK.C t(flOEG£fli © fiO^Oaj-iriEFi in.UG 


■ 


2 


■ii 


39 


34 
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WHEN YOU RE MAD Ne-Yo 
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TOUCH THE SKY Kanye West Featuring Lups Flasco 
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LIVING IN FAST FORWARD Kanny Chasney 
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YOUR MAN Josh Turner 
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his first top 
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Hoi 100, 
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exclusively at 
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version is the 
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Hot Digital 
Songs 
(No 56), 
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GET DRUNK AND BE SOMEBODY 
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UPSIDE DOWN 


Jack Johnson 
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WHEN 1 GET WHERE I'M GOING Brad Paisley Featuring Dolly Parion 
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BETWEEN THE BULLETS Silvio o billboard [ 



POWTER'S 'BAD DAY' MAKES GOOD 



Daniel Powler's "Bad Day" jumps 2- 
1. becoming The Billboard Hot lOO's 
fifth new No. 1 in the last six weeks 
and Warner Bros.' first topper since 
Madonna's 'Music" in 2000. 

Powter follows James Blunt. Ne-Yn 
and Sean Paul to the top of the page, 
the first lime since 1988 that male 




artists have placed four successive 
chart-toppers on the Hot 100. 

Powter also replaces Blunt's 
You're Beautiful" at No. 1 on the 
Adult Top 40 chart, the first time in 
ihat chart's 10-year history that solo 
males claimed back-to-back No. Is. 

— Silvio Pietroluongo 
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B.G.'S NEW BILLBOARD 200 HIGH 



B.C. rolls up at No. 2 on Top R&B/Hip-Hop 
Albums while scoritig his first No. 1 on Top 
Rap Albums with "The Heart of the Streetz, 
Vol. 2—1 Am What I Am." 

It snatches No. 6 on The 
Billboard 200. his best show- 
ing yet on the big board, 
beating the No. 9 peak by 
"Chopper City in the Ghetto" 
in 1999. 

"Vol. 2" marks B.G.'s long- 




awaited reunion with one-time Cash Money 
comrade Mannie Fresh. "Move Around." pro- 
duced by Fresh, bullets at No. 54 on Hot 4 
R&B/Hip-Hop Songs, it is " 
B.G.'s best standing since 
street anthem "Bling Bling" — 
also helmed by Fresh — peaked 
at No. Bin 1999. 

Best Buy and Circuit City 
priced "Vol. 2" al $9.99. 

— Raphad George 
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MOB FIELDS BEST CHART START 

Rap duo Field Mob steps on Hot R&B/Hip-Hop since "All 1 Know" peaked at No. 77 in 2()0}. 
Songs with its best start ever as "So What" enters The group from Albany, Ga., is busting out of 
at No. 66. the South with airplay at KMFL San Francisco; 

Recently singed lo Disturbing Tlia ||||(ih^U|||| WZMX Hartford. Conn.: and WPWX 

Chicago; with 4.7 million in audi- 
ence. "So What' is the first track 
from "Light Poles and Pine Trees," 
due this summer. — Raphaci George 
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Peace, the group bowed with "Georgia" 
featuring Ludacris and |amie Foxx in 
December 2005. This track, featuring 
Ciara, is Mob's first headliner single 
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Horse Of A Different Color B 


1 


38 


33 


26 




RE8A MCENTIRE 




Reba: #rs B 


3 


37 


29 


26 




JOHNNY CASH & JUNE CARTER CASH 


16 Biggest HH^ 


26 


38 


26 


20 




TRENT TOMLINSON 

:.-[. ; S7HiEt ln:06D HfL(VW(9l3Il 1 15 98i 




Country Is My Rock 


29 


© 


44 


44 




GARY ALLAN 

r.li.3 '(JSHVILLE 31)3711 L'WG). (13 98 




Tough Alt Over # 


1 


G 


43 


41 




BLAKE SHELTON 




Blake Shelton's Barn & Grill # 


3 


41 


36 


37 




ROSANNE CASH 




Black Cadillac 


It 


42 


39 


34 




MARTINA MCBRIDE 




Timeless B 


1 


43 


38 


27 




HANK WILLIAMS III 




Straight To Hell 


n 


44 


41 


40 




GEORGE STRAIT 

'.' ■. ■ L ii;C lS9 UVIbN ai 981 




SO Number Ones B 


1 


o 


46 


47 




VAN ZANT 

■ ■ '71 =1'; (18 94) « 




Get Right With The Man 


2 


48 


47 


42 




CHRIS CAGLE 




Anywhere But Here 


4 


47 


42 


63 




WAYLON JENNINGS 

.17, 1 . .:SYBMGSrRAI{GlCM(kfll(Et(NC GROUP III 98) 


16 Biggest Hits 


42 


© 


52 


55 




LARRY THE CABLE GUY 

7 ■ ,■.7--,- i - 7 ,. ,;i ARM lis 9St 




The Right To Bare Arms # 


1 


48 


46 


45 




SHANIA TWAIN 




Greatest Hits B 


1 


© 


S3 


50 




GEORGE STRAIT 




Somewhere Down In Texas B 


1 


81 


45 


36 




KRIS KRISTOFFERSON 




This Old Road 


36 


S2 


49 


46 




JAMEY JOHNSON 

f-r.A 7369D RIG 111 9SI 




The Dollar 


20 


83 


50 


46 




TOBY KEITH 




Honkytonk University B 


1 


© 


54 


53 




LEANN RIMES 




This Woman • 


2 


88 


51 


43 




TRISHA YEARWOOD 

71 - ■:■ .III ■ i(C4?0?7UMGN 113 94) 




Jasper County # 


1 
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ARTIST THI* H 
17 1 r & MUUSER 7 t)tSra)aU1INB LABEL (PRICE) HP 




o 


57 


5J 




KEITH ANDERSON ^ ^ Three Chord Counlry Antl American Rock & Roll 




57 


55 


52 




TRACY LAWRENCE ^hen & No«: Th, Hi., Collection 


e 




56 


51 




JOHNNY CASH . A 
.■ LuiaciSjOTMiOvo.i. TheLogend^. 


i 




55 


56 




CRAIG l«ORGAN_ My Kind Ol U.in' 


7 


© 


CI 


60 




The vary B..1 0. Dwight Yoakam 


W 


SI 


60 


57 




ALISON KRAUSS * UNION STATION ^000!^ ^oth Way. • 


e 


© 


62 


5S 




VARIOUS ARTISTS ^ ^, 


II 


83 


58 


«9 




SHANNON BROWN _ Com Fed 


M 


64 


66 


59 




MONTGOMERY GENTRY ^0 You. Thing ■ 


'l 


ea 


69 


65 




BROOKS i DUNN The Grealas. Hits ColleCion II • 


2 




67 


61 




RANDY TRAVI^S^^^^ ^^^^ ^ ^ q,^^ j^^^^. j^^^j q, p^i,,, y,o,sh|p p,j|sg 


0- 


«7 


Q5 






COWBOY TROY , „„ „„,. 

: i ..«.), (UH) Loco Mo.™ 


I 


68 


I'U 


66 




VARIOUS ARTISTS -_..„ « 

1 HLGMSM) Totally Country Vol- 4 • 


i 


88 


63 


64 




SHOOTER JENNINGS p„, q ,„ 


a 


© 


o 




JOHNNYCASH ,„.,.„„„.,„ „| Golden Leaends: Johnny Cash 1 


1 


© 


75 


69 




RANDYTRAVIS Th. Very Best 01 Handy Tram 


w 


72 


74 


62 




LEE ANN WOMACK ^^^^^ ^her.'s More Where That Came From .!» 




73 


73 






JOHN DENVER ^^^^^^ ,is ,„ De.ini.r.e AILTIme Greatest Hits 


1 


© 






KENNY ROGERS ^ Golden Legends: Kenny Roger. 


It 


© 






S.A^'^il iffi" Be As You Are: Songs From An Old Blue Chair ■ 


1 






TOP 

BLUEGRASS ALBUMS . 


!i 


iiii 


ARTIST Title 


1 


1 






7a 


E 


si!^;"*"" * Loh.1, Run. Bo», Ways 


•1 


2 


2 




J4 


""^1^^'- Why Should The Firo D(e' 




& 


1 


1 


1 


KELLER WILLIAMS t THE KEELS q^^jj 






4 




6 


SARAH HARMER Im A Mountain 






! 




2t 


M*'^'.'?"^ ARTISTS Q,j^ Grass: PtcWn' On Btnn Day: A Bluagrass Tnbule 




O 


9 




24 


CHERRYHOLMES ri,.,~i,^~.. 

..1,1, ..Mil- (V1..C51KIII 99101. w.iniooo Chctryholmes 




7 


3 




55 


RHONDA VINCENT AND THE RAGE 




o 


10 


6 


MOUNTAIN HEART ma.Oa^ 

7.u,i,.i7Mii.L-»7 .■«iiist.>o,6H.:a«)vK;3 wwoopen 




• 


? 




9 


."^.''.SEED DIXIE AHolP,acoO,Gra.. 


i 


© 


12 


r 


M°i''"" i,"°"''""' "O""""" T,a"» ™u"i« - 




11 


9 


2 


BR SUTTON p,, 




© 


14 


37 


1^°^';"':^°';!"'' com"'"* ""f 




13 


11 


7 


MARTY STUART AND HIS FABULOUS SUPERLATIVES Hy^„ 




14 


e 




5 


DOYLE LAWSON i QUICKSILVER „^ jj^^^ 


IP: 


© 


15 


27 


JERRY DOUGLAS Tha Basl K.p, S«:ret 





BETWEEN THE BULLETS ivl(!550n 0 billboard com 

ROGERS CROSSING 'BRIDGES' 

With Hot Shot Debut roses at No. 5. crossover issue. That album takes the Pacesetter trophy 
icon Kenny Rogers' "Water & Bridges" opens with a 43% gain, rising 2J-16. 
wit]i 44.000 copies — his second-largest Nielsen A round of TV appearances during the 
SoundScan week and his highest position on tracking week fattens the debut, including 


Top Countr)' Albums since "The 
Heart of the Matter" began a sbc- 
weck reign at No. 1 in December 
1985. The album also bows at 
No. 14 on "I'he Billboard 2{K). 

In the Nielsen SoundScan 
era. Rogers has thrice peaked at 
No. 6. most recently with "21 
Number Ones" in the Feb. 11 


i 


stops at "Good Morning 
America." "CBS Early Show" 
and on USA Network's "Nash- 
ville Star." Lead single "1 Can't 
Unlove You" spins at 114 sta- 
tions monitored by Nielsen 
BDS for Hot Country Songs, 
where it jumps 29-26. 

— Wade jessen 



Go to www.blllboard.blz for complete chart data 



Data for week of APRIL 8. 2006 I CHARTS LEGEND on Page 74 
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Artist 

lUPRIRT « NIttlKR / PROMOTION lA&EL 


ill 


9 


2 


3 


14 


KIWHAT HURTS THE MOST 

ri MUFF iUSCU FLAnS IJ STEELE S FtOflSMI 


Rascal Flans 

a LVniC STtltFT 


1 




3 


7 




TONIGHT 1 WANNA CRY 


Keilh Urban 




2 


3 


1 1 


LIVING IN FAST FORWARD 

• '.v. ■ "L'"!P[OnOi 


Kenny Chesney 

© r.; 




1 






WHO SAYS YOU CAN T GO HOME Bon Jovi Duel Willi JennilBF Nellies 

■ ■. vj ., •( LmVVC ;.l euN .IO«l H SAMBOFUl 9 ISLAKD IP.H."-, 




4 


■ 




SHE DONT TELL ME TO 

1 - I'M rtmCHT nif^KDISHAPIRORRUIHEHfORDt 


MontQormry 0«ntry 

• COlUWii:^ 




6 


■ 


7 


8 




NOBODY BUT ME 


Blake Shellon 

O AAHNtR HROS 'iVHN 




I 


■ 


e 


10 




GET DRUNK AND BE SOMEBODY 


Toby Keith 




7 




5 


4 




YOUR MAN 

rflPlETDN C mjBOISJ EVERETTi 


Josh Turner 

© MC.I fin;.lt'( v.[ 




1 




9 11 


CHEATIN' 

1 .yii M ijnUiHT (B JAMES D SCHLim 


Sara Evans 

© F^-; 




g 




n 


12 




BELIEVE 

<.H !/'!, H [IIIFVN K VKiy^y^ ift nilRIFC WIStMAMi 


Brooks & Dur\n 




10 


11 


12 


9 




JESUS. TAKE THE WHEEL 


Came Underwood 

© »qi jli lUI'sr.': W ■tv, . .1 


• 


1 


® 


13 


13 




WHEREVER YOU ARE 

■ .ui :i >J -..iC.'Eil.i BOI^Oi 


Jack Ingram 

© ;. 1 I'.i 




12 




14 


15 




WHY 


RiCHVMCGEHE.nCUWSONI 


Jason A!dcan 

•■■,[■ .', 




13 


o 


16 17 


THE LUCKY ONE 

'.-1 ■ ■ .'.'J^REN.J JOVMI 


© i\u ■ 




14 




1S 


IS 




SETTLE FOR A SLOWDOWN 


DifV'. 1 . II. , 




15 




17 


19 




SOMETHING S GOTTA GIVE 


LeAnn Rimes 

© *;-Yil!i,i-C;!'iH 




16 


® 


20 


25 


4 


AIR 

POWER 


WHEN THE STARS GO BLUE 

S GALLIMOHE 1 MCGRAW D SMITH (R.ADMIS) 


Tim McOraw 
• «m 


17 




te 


21 




SIZE MATTERS (SOMEDAY) 


Joe Nichols 

©O lHllViOS*! SMll'M 


18 




21 


22 


t 


AIR 

POWER 


THE SEASHORES OF OLD MEXICO 


George StraK 

0 UCA NASHvniE 


19 


® 


22 


23 


14 


AIR 

POWER 


EVERY TIME 1 HEAR YOUR NAME 


Ketth Andefson 

0 AfltSTA NASMVIILE 


21 




24 


27 




LAST DAY OF MY LIFE 


Phil Vassar 

© Jfl .MV :., 


21 


at 


23 


24 




I'M TAKING THE WHEEL 

; LiUNHs (K 05«0«h.J SlUNHSl 


SheDaisy 

© vi. -.r i 


22 


© 


2S 2S 


1 GOT YOU 

.. v.Hi^iNF'v'nntiKKL iCMORG*** PO DON NEIL I OWENS) 


Craig Morgan 


29 


o 


27 


29 




POLITICALLY UNCORRECT Grelchen WMsofl Foalurlng MetlB Haggard 

1.^; ■ i Ht'^,0SIE*GAll.,BHE»<0fRSON| © iPiC 


24 


o 


37 




2 


M:IJ:\i 


ii THE WORLD 

■ >»:.. lU PAiStEY.K LOVELACE,!, tIMXCR) 


BradPatotoy 

• MUSU NASHVIUE 


25 


o 


29 


34 




1 CAN T UNLOVE YOU 


Kenny Rogers 

© CiPlTQL 




26 


® 


30 


32 




LIFE AIN T ALWAYS BEAUTIFUL 


Gary Allan 

© MrJ NJ.rtVILii 




27 


© 


31 


33 




1 LOVE MY LIFE 


Jamie 0 Neal 

© UP! 101 




28 


© 


32 


35 




IF YOU RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) Rodney Atkins 




29 


© 


34 


3S 




HOW BOUT YOU 

.1 JUYOt |£ CfUfiCM.i CHHU^H B elAVEIlS) 


Eric Church 

© C*P1I0L 
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Mipowerin 
14th ctiart 
week with 
1i3niilion 
audence 
knprsssions 



One ol foot 
new tracks 
from group s 
second lite 
album, wtiicti 
flits stores 
May 9, 
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TITLE 

rROOtiCEfl (SONGWRITER) 


Artist 

WPmiT t NUWUR / PROUOIION im. 


1 


1 
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Q 


33 


37 




BRING IT ON HOME 

'A MRKPiVTRirK IITia ^IG TOWN |W KINKPAIRICK G SIECK T H BSC'i 


Little Big Town 

9 fQuiTy 




ifi. 


© 


39 


39 




WHY. WHY. WHY 

1 M,U*FlT1!A S iB Cl,n-1JNGI0N T MABTIH M NE SLERl 


Billy Currington 

© MERCURY 
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33 


28 


31 




NOT GOING DOWN 

1 ,.M,if.(.ii,l ■ '.<i.\/: ■ -MiVIGAft S BOlTONj 


Jo Dee Messina 

© CURB 


Si 

1 


I 


34 


3b 


36 




NEVER MIND ME 

,■. iM' ■■ t.LlNYv niCtl t ClA«-SONI 


Big A Rich 

© WAANER BROS .'WRII 


■ 


■ 


© 


40 


43 




DOWN IN MISSISSIPPI <UP TO NO GOOD) 


5u0v1arKt 
• UERCunv 


■ 


I 


© 


36 


40 




ON AGAIN TONIGHT 

1 - ii.i f," -■ Hi .1 MHIDN.PB WWTE) 


T^anl Willmon 

© 'if.'-:^ 




M 




42 


44 




YEE HAW 


Jalte Owen 

© ^L,> 
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© 


44 


47 




FAVORITE STATE OF MIND 


Josh Gracin 

LTBiL STREET 


1 




© 


46 


46 




DON T FORGET TO REMEMBER ME 


Carrio Underwood 

© ARtSIA-'ARISTA HASMVILLF 




V 


40 


36 


54 




NOT READY TO MAKE NICE 

■■ ■.. ■ I^WllSONl 


Dixie Chicks 

COlLJMKi.1 




31 


41 


41 


41 




THE LAST OF A DYING BREED 

■,-ii ; .'I.I '■; 1 ,■:>. ■'■mi 


Neal McCoy 

© MUSIC 
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42 


25 


26 




LOVE WILL ALWAYS WIN Garth Brooks A Trisha Yearwood 

' ,., .1. . ■. . . 1 ft»fli.LVniC STREET 






© 


45 


45 




AIN T WHAT IT USED TO BE 


Megan Mulllne 

BROKtN BOW 


i 


S 


© 


48 


49 




THAI S HOW THtT 110 IT Ifl UIXIE Hank WHamt Jl VWl C 


kalchen msoa Big & Ricti & Van Zani 

© .■, ^1 M 1 ■ i I' 




44 


© 


53 


59 




FINDIN' A GOOD MAN 


Daniollc Peck 

© ^11. vy..m'. 
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40 


43 


42 




WAL-MART PARKING LOT 


Chris Gagle 
© csciroi 


n 


© 


47 


51 




1 DON T KNOW WHAT SHE SAID 

- >. R L f;;. ,[ batten ■ BLAa'VL tuihebi 


Blaine Larsen 

© GIANTSL«VtRS^.l 


© 


49 


50 




BRAND NEW GIRLFRIEND 

1 '.-II 1 1 H 1', v'ljim d &i LU»Nii ,1 sit-f If t 


Sieve Ho(y 

© f;iiH 




4t 


© 


50 


48 




GOOD TO GO 

.1 ■.'..,>■■. v'iCK (INlCHOtSRCLAWSOhi 


John Corbell 

© h 1. f M 




43 


© 


51 


57 




SATISFIED 


Ashley Monroe 

© Ml-'.-. 
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© 


54 


55 




THIS TIME AROUND 


Cross Canadian Ragweed 

© .IMVI I-.' ..' 






BZ 


52 


53 




CHICKEN FRIED 


The Losl Trailers 




St 




1 


g 


, GOD ONLY CRIES 

M D CLL 1 1 LUAMOND RtO (T JOHNSON! 


Diamond Rio 

ARISTA NASHVIUE 


»| 


© 


58 




EASY DOES IT 


Hot Apple PlO 

© UvA Ni;MV11.Lf 
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50 


55 


52 


JUST THIS SIDE OF HEAVEN (HAL-LELUJAH) 


Hal Ketchum 

© a^vLuM ciihe 




■ 


© 


B 


a 


1 VE GOT FRIENDS THAT DO 

'/IIH 10 3(AVEHS,B WARREN BWASfltN 


Tim McGraw 

UCGnAWi CURE 




■ 


67 


60 




BEFORE HE CHEATS 


Carrie Underwood 

© iHi^'«,.*i^i:-.it M,:- ffvii , ! 




m 


58 




56 


IF 1 DON T MAKE IT BACK 


Tracy Lawrence 

© Vlftr 
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© 


D 


COUNTRY MUSIC LOVE SONG 

- .■fA^. 1 ■■ 11 .f / ■. 1 1 i.fl BOnni 


Bomshel 

0 . 






ao 


59 




LOCAL GIRLS 

• .(i .,*LL IB [W'ltHOH flUIMlRiOflOf 


Ronnie Mitsap 
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Don't miss another important 

Visit www.BiHboardRaclioMonitor.com to sign up to register fOT' 
your free Country Radio Blast. j 



BETVfTFN ■»-HF RtH.l FT*; 



' bi!lhoF.Trd rn 



BillboardRadioMonitor.com 



HOT COUNTRY SONGS: 123 country stations are electronically monitoied tiy 
Nielsen Broedcasi Data Systenu, 24 hours a day. 7 days a week. Airpower award- 
ed to tongs appearfng m the top 20 on both the BDS Airplay and Audier>ce charts 
tor the flfM lime with ir>creases in both detections arxl SLKlience. C 2006 VNU 
Business Media, inc. All rights reserved 

HITPREOICTOR: e 2006. Promosquad and HitPredlctor are trademarks of Think 
Fast LLC. 

ALL CHARTS: See Chart Legend for rules and explanations. 



RASCAL FLATTS 'HURTS' SO GOOD AT NO. 1 



Rascal Flatts clocks its fifth Hot Country 
"What Hurts the Most" attracts 36.8 million 
sioiiii (2-1). 

Flatts owns the distinction of bein^ 
tlic only group to lead this chart since 
Lonestar's "Mr. Mom" held a two-week 
reign in November 2004. Since then. 
Rascal Flatts has topped the chart for 
nine weeks, including five weeks willi 
"Bless the Broken Road," starting in 
the Feb. 12, 200S, issue; and three 



Songs loppcr as 
audience impres- 




weeks with "Fast Cars and Freedom" lust june. 

The 14 weeks it took "Hurt" to hit the summit is the format's 
fastest rise since the Oct. 22. 2005, is- 
sue, when Keith Urban's "Better Life" 
needed only 1 3 weeks to lop the page. 

"Hurts" is the lead single from "Me 
and My Gang," which starts scanning 
April 4. The trio will be the focus of a 
Billboard Stars spotlight next issue, 
including an exclusive in-depth inter- 
view with the group. — Wade jessen 



Data for week of APRIL 8, 2006 I For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data i 69 



HOT LATIN SONGS: A panel of 102 staliona (29 Lalin pop. 12 tropical. IS Laiin mytnrn, 51 f»g<onal Mexican) art eiectroncally rnonliorsd 24 hours a day. 7 days a waeh c 2006 VNU Buslr>tss Media, kic 
All nghis ratierved TOP LATIN ALBUMS: Sm Chaitt LtgwKl tor rutes «fx) ex(3tanaiions. & 2006 VNU Busirtess Meoia. inc. and NieiMn SoundScan, Inc. AH rights reserved 



120061 



® HOT 

I LATIN SONGS. 







TITLE 

^Rri[)uCffl (SOMWRITEni 






Artist 
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KMUAME PA' VERTE 

HRH^ L UHY TUKtS (WISM VANDEl ) 






Wisin & Yandel 
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e 


S 


I 


MACHUCANDO 






Daddy Yarkee 

El [A3IE. ■STEf''.'JUr^ 




o 


11 


31 


4 


QEEBSi ^ QUE l-AS COSAS 
RlimH S GEORGE i RUFF»£MGO a A UAAOUEI) 






Anala 

UKTVISION 


3 




2 


1 




ROMPE 






Daddy Yankee 

El CMTEl /iNTERSCOPf 


1 




■ 


■ 




LO QUE ME GUSTA A Ml 

GSMTAO.*!!* JUANES (JUNES f 






Juanes 

SURCO /UNIVERSAL .ATIND 


3 


i« 


1 


i 


g 


EUAY YO 






Avenlura Featuhrtg Don Omar 

PREMIUU .AI!N 


2 




ALGO DE Ml 

J GUILLEN 10 VILLAFIREA1.J 






Conjunto Prlmavera 

fONOWSA 


7 


O 


21 


23 




DOWN 

MAUBO KiHGS ( J CRUM VlLSOllEf.JNIEVESt 






Rakim & Ken-Y 

MM .iNr.if:..".! ..■.III;. 


8 


9 


7 


4 




NOCHE DE SEXO 

NtLLV A ■( ■■-HDn t. r,I.UtO^: SriLVi 




Wlsln & ^ndel Featuring Aventura 

MACHETE 


4 


10 


10 


13 




COMO SI NO NOS HUBIERAM08 AMADO 

CVALLi 




Laura PausIni 

WAHNER LATINA 


10 


11 


12 


9 




NA NA NA (DULCE NINA) 

A B 0UIN1AMLLA -CK* MAHIWE^ lA H Ol/:NIANIlLA 


A.B. Outntanilla III Presents Kumbia Kings 
11 C *CK' UARTINfM GiIULQOi EMi iATIN 


1 


12 


15 


14 




ALIADO DEL TIEMPO 

M SAflflA ■.' !■■■ 






Mariano Barba 

THREE SajND 


12 


13 


> 


7 




CONTRA VIENTO Y MAREA 

i' ■ ■."■'-■iiun iJ E HURai* M L *Rfii*GA( 






Iniocable 

EMI LAIIN 


2 


14 


6 


6 




UN BESO 






Avenhjra 

PREMIUM ...1 


s 


o 


22 


24 




CHULIN CULIN CHUNFLY (THE RATTLESNAKE SONG] 

'.! 1 h f iC[: [ FPAOILlA ft C.DMES eOLANOi,! 


VbWo Featuring Calle 13 

WNPTE LICIH EPIC EjNV ei.' , ' "; 


I 




17 


21 




PGR UNA MUJEfl 






Luis Fonsi 


16 


® 


16 


15 




S( YO FUERA TU AMOR 

OgKBihA ■■ ■ iviltv, 






Alacranes Musical 


14 
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BEEP 

THE fUSSrCAI DOLLS FT WIU 1 AM AAW.'miER£COPE 


4 


2 


EL MUNDO BAILANOO 

Bfiit Ptnu iFK 




a 


PUMP IT 

THE BUCK EYED PEAS A&M iMER^CGPE 






PLACEBO 

HDS VIRGIN 


8 


2 


ANDREA BOCELLI 

AMORE ^-ULOGR 




3 


KELLY CLARKSON 
•KAUWAT Hi.X 




5 


COLDPLAY 

lAY r-^ J!t-':'iE 


6 


24 


PRINCE 

im NPauNTvERSAi 



ARGENTINA D 


!i 


ss 

33l (CAPIFl IUUICM21.»0I 
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, RICARDO ARJONA 

ADENTRO SDNV BMO 


8 


^ VARIOUS ARTISTS AHQ 

nSSAHtTOIItSt''MFiV.,IC BROKERS 


m 


4 "2 

HOW TO DISMAIITU AM ATOBC Dm UNIVERSAL 


4 


, ANDRES CALAMARO 

' a RE««so one 


• 


. MADONNA 

' CONFESSIONS ON A DANCE FLOM WARNER BROS 
' THE BCST Of 1BIB ' IBM IS4 AND 




c IL DIVO 

' ANCOHA ■ BMG 
wru. JOAQUIN SABINA 
IBOIASYSOBMKKSARIDLA 


10 


g JAMES BLUNT 

BACK TO BEDUM ATLANTIC 

HEW 

^ ' THE BEST or 1M - tMB ISLAJKO 
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EUROCHARTS 



SINGLE SALES 



TOP 

CHRISTIAN. 



IHIS 
WEEK 
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EUROCHARTS ARE COMRILEO lY SILLROARD EROH IRE KAIIONAl SIHfiEES AND ALBUM 
SALES CHARTS Of ZO EUROREAN COUNTRIES MARCH 24. I00« 
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SO SICK 

AEYO"^! 




2 


10 


STUPID GIRLS 

PINK . ii'LE ;aM&* 




3 


, SOBRy 


4 


i 


LOVE GENERATION 

BOB SINCLAR EI GABT FINE VlLLdM PRODUCTION 


a 


20 


TEMPERATURE 
SEAh PAUL . 


a 
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1 BELONG TO YOU 

EROS RAMAIZOITl AHASIACIA APIOLA 


7 


11 


LE PAPA PINGOUIN 

piBLIMI ! :: i.i>.- irirtfiACIiONS 


a 


2 


PUMP IT 

THE BLACK EtED *A« lIlTERHCOPE 


9 


9 


LA BOULETTE 
DIAM'S CAPJOL 


10 


HEW 


NATURE'S LAW 

EMBRACE iTit^n.nifME 


11 




BAILA MORENA 

EUCCHERD ' - 


12 


6 


RETTE MICH 

TOKIO HOTEL :' -"-i-l 


13 


s 


NO TOMORROW 

CHSOK 


14 


13 


BECAUSE OF YOU 

KILITCIARASOHHLA 


IB 


12 


BEEP 

THE mSTCAT DOLLS ET WU 1 AM A&IA IRlERSCOPi 








ALBUMS 




II 


ii 


MAncH It im 


1 


1 


PLACEBO 

WfOS L '. 


2 


3 


ANDREA BOCELLI 

AMOHf !" ■■('DC 


3 


2 


DAVID GILMOUR 

C'lAI. ISLAND ■ 


4 




KATIE MELUA 

P;iCE B( PlfCE i -■■•M---\:[^ 


S 


4 


KELLY CLARKSON 


6 


5 


CORINNE BAILEY RAE 

coftiKHi ftiiiCT BA( i..r'i">rj 'j-iO<ivE fmi 


7 


ncn 


BEN HARPER 

BOTH SIDES Of THE GUM vlHGl^ 


8 




PRINCE 

l!?t . .. MVEHSAL 


S 




MADONNA 

CllNKSSiUNS 0» A DANCE FIOOR A;.flri£R BROS 


10 




JAMES BLUNT 


11 


10 


ROSENSTOLZ 

CAStliQSSE LEflEN ; 


It 


HEW 


JOURNEY SOUTH 

JOUHNEl' SOUTH L'L;; 


13 


HEW 


ANDY ABRAHAM 

IHE tHPOSIMLE mum PHONOCiMC 


14 


15 


COLD PLAY 

lAY i;."i : S- 


IS 


13 


JACK JOHNSON 

CUHiaUS GEOHGE iSOUHOTUCKI JACK jO^II^SOM'SniiSHFIRE'UNIVEilSAl 




RADIO AIRPLAY 
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MOM} AmnHf nFOMUTIDH tMm IT lUMFUN COWnulS *l HOWTOK 
TAIUTU rr KIELSCH MUSIC CONTML 
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MARC 


n mi 


1 


1 


SORRY 

MADDNNA AiVnSfn BHDS 


2 


2 


SO SICK 


3 


< 


STUPID GIRLS 

Piwii . ■ ;rii.(-.i 


4 


6 


BECAUSE OF YOU 

HELty CLAflKSON - " 
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3 


ADVERTISING SPACE 
f>aSBIE WILLIAMS CHRYSALIS 


a 


a 


PUMP IT 

inf BiA'.l irltr «AS a^lAtHTItiSCOPt 


7 


10 


PUT YOUR RECORDS ON 

rapihtE E*ii[t lAf i.M>n oiOOvt'fMi 


8 




STICKWITU 

nu PUSSTCAt ODUS AAMri)lT£HSCOf>[ 


0 


12 


SOS 

RlHAhNA ' t)£l .'HU 


10 




CHECK ON IT 

BlTONCE n SLIH IMUC CDLUHBIA 


11 


9 


TALK 

COLDPLAY -=iLHi^njr(f 


12 


11 


BE WITHOUT YOU 

MART J fiLIQ-C ' 


13 


14 


NASTY GIRL 

THE NOiaRlCUS B 1 C liAD eOViATLAHTIC 


14 


17 


TEMPERATURE 
SEAN PAUL Vf .■.ii.'.'jn: 


18 


22 


LA BOULETTE 

OIUMS CAPMAt. 
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ARTIST 

TITLE IMPRWT A IHIinER ' OISTRIBUTWQ LUEL 
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THIS 
WEEI 
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ARTIST t 

TITLE iMPRiKI A MMIBER / DISTFtlBUnW LASG. 5 
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Kl ll'IfiVtU ALAN JACKSON 
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TAKE 6 

FEELS liOOD TAtYt e 301S Bl 


o 
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i 


KUTLESS 

HEARTS OF THE INMOOMT GEC 3SK'E*KIK i> 




87 


21 


21 


CECE WINANS 

PURIFIED Hl:,:'Rltili'- liRSOEi.INO M34;PflOVIDENt-lll(IEGmTV ^| 




4 


13 


FLYLEAF 

KfllAf r 111-.! ':'i.i:^fRDVIO[Nr.lNIEGniIV 








20 
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GAITHER VOCAL BAND 

GIVE II AWAY -■>'.•■ '.1.1' - iiRlIuP ^UB'EMICMG 




2S 


KIRK FRANKLIN 

HERO' ■ i . .. i ;mt- . ■. if^:j|QENTINTEDHiry 


• 




■0 


22 


44 


NICHOLE NORDEMAN ^1 

BRAVE 1 ' 
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2 


MARTHA MUNIZZI 

NO LIMITS LWl : ■■ Rg'/ID£NI-INIE6HIIY 
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47 
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VARIOUS ARTISTS WM 
AaSOLUX WOQEHN WORSHIP lYELLOW) IfRVENT SUDt.lAiOflO-CURB ^1 
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30 


CASTING CROWNS 

LUESONC L" : S fOr70.'P*IOVlDEMI-mlEtif«TV 
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K-«iirr 


NORMA JEAN B 

0 MO. THE AFTERMATH SOLID SIATE.'IOOTH A HAIL S3«MMICM6 l£ 
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THIRD DAY 

WHEfltVW rau ABE -_ L ^.-i -l ■ J75S.PRDVI0ENT-IMltCfllT¥ 






& 
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AMY GRANT H 

nOCIDFAGES HYMHSSFAmiWORD'ClIflSSBJdl 








VARIOUS ARTISTS 

WWHUS KM FF,'. Mm t^- iViT: NI-iHIE&RH* WORD-CURB 1)47 
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31 


76 


TOBYMAC H 

WELCOME TO DIVERSE CITV FGREFRONl 6<t7.<EWiCUG 
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P.O.D. 

ItSTtfT /.UAHIlC tUi,! *0HO-CU«B 
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70 


SMOKIE NORFUL H 

h0THiNCWITH0UTYaU:ViG05PE;. r;9SiEMICMG <* 
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79 


CHRIS TOMUN 

ARfllVIBC iiKilEPE SPAflROW ««.EMICMG 


• 




98 


25 
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CAEDMON'S CALL 




11 


36 


MARY MARY 

MARY MARV -..l: > STIDRITY OOSRELCO.UMBIA JH7 PnO¥lOEKI-INr(GRn\ 
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36 


35 
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UNOEROATH H 

THE>R£ OhlT CHASING sum SOLiD STATt'TaOIH A HAIL SISATMICMG 
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BUILDING 429 

RISE r-:il* 






37 


36 


56 


KUTLESS wM 

STRDMG TOWER <'i: v.'liMICMO 
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R 


1 


HELIENT K 

MMHyw L- -ii IDL ?953'EUiClllfi 
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37 


26 


TODD AGNEW WM 

RiflECIiON OF SOMETKIM ARDENT.'SRE ?mPflOVIQENI-mTEGRIIV B 


IF 
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n 


JEREMY CAMP 

RISTURFDf- -1 -V'CVI, 
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BE 




SELAH 

MIOIhG PLACE ■ ■ ii /'OP.D-ClRS 




12 


3 


SHAWN MCDONALD 

H ptd '-t-. [Mirwr, 






40 


29 
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BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 

CAKAOIAN HlWECOMlKG jiUH^si MMSC' GROUP 2K*t. tMICMn 






MORMON TABERNACLE CHOIR 

TMES ilhBS MY SDUL V-BVDN TiSERNAC'.l CHOIR 70036 
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26 


VARIOUS ARTISTS 

■MKu irr rn ci«ma» v iMwA nt im M ma md iw mmnm •iiftt^ t«;fim 
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27 


31 


SELAH 

dREATEST HTHNS CURB :B8M W0RD-CLW3 
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36 


13 


HILLSONG 

LtimM(WWmKlilMMMVlmnni«LM-Aiiai.A.fIM.MC!^ rWaOCWIMWY 




32 
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NATALIE GRANT 

AWAHii m 7iBf,c wsna cure 






43 


34 
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VARIOUS ARTISTS 

THE lltT WORSWP SOHBS tVERf V^'OHSHIP ICaiHERVlRERIY :U!/mCUG 


10 


lb 


22 


ISRAEL & NEW BREED 

A; IN SCUTH HFRsCA II^EGRITV QO^EL'EPIC 3647 1' PRO VIDE KT-INTEOIUTV 
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39 


13 


CHRIS TOMLIN 

LtVE FHOM AUSTIN MUSIC WU SaSIf PI SPARROW 74*t/t»Km 




23 


26 


BARLOWGIRL 

AHOniER JOyRHAl EKTBY M-1VE'J1 Bf.-llfi WORO-CURB 
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24 
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WATERMARK 

A GRATEFUL f'lOPLL 1 rKETDWft ? 00*4 .-PROVIDE NT- WTEGRfTY 
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JESSY DIXON 

TOUCH Mf LORDJtSUSI.i ■I'tl- V.-.:' .HM Mii-'EMICMG 
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13 
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VARIOUS ARTISTS 

OPEN THE EYES OF MY HEART INO.'EPK 3M9i»-R0VWtHl-WT!&HlTY 
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43 


51 


VARIOUS ARTISTS 






CHAOTIC RESOLVE . -<<'[1 7a«a2i'AORQ'CURe 
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17 


26 


SWITCHFOOT 

NC THING IS JOl'iiO . 'iLUMBlAi'SMRROW ISO'lMlCMti B 
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13 
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BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 

GAITHER HOMECflMlhC TOUR LIVE FROM TORONTO ^»'-'J< f.'V:-i ■J-.'..:''' I'Al IWIJi^ 
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DAVID CROWDER BAND 

A COLUSlON OH p . 4 - 7) SIXSTEPS 'SPARROH T2;9'EUlCWG 






40 


30 


16 


REBECCA ST JAMES 

IF 1 HAD ONE CHANCE TQ TELL TOU SOMETHIW FC-^EFRONT li^atUICMG • 
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JEREMY CAMP 

LIVE UHPLUG&tO FMIIKIH, n SEC ri>&r !WK:WG 
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KIkirk franklin 

ttfflS HEflO 
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JEFF MAJORS 

SAtumCHAPIERBM.i^li: OFJEiEPlC «3.'*3;EOS' MU-.ir 
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2 


MARTHA MUNIZZI 

MHWrTS LIWE :,'vt.RITy [[il.L«BlA 770WsONY MLSn: 






27 


24 
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J MOSS 

IHI J KOSS PHOJECl 1 I'^iPQCENFfllC lOOttlOVbt. 
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t1 


JUANITA BYNUM 

A PIECE OF MT PASSIM (LOW 9JDI 
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OLEVIA WILLIAMS 

NO LIMITS T, . ■ y-:2 PGE 
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VARIOUS ARTISTS 

wow cosPEi ?ooi !'.' :.m aoro-curb tstbczomba 


• 




w 


35 
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FRED HAMMOND 

SOME^MI^ BOUT tmvE .1 ni;v .IIVE »*;44,rOMBA 
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36 


MARY MARY 

MARY MARY M. [) . 0!! f. 'Cti.LlMBIA TTTJJ'SOFiV MU51C 
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31 
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ISRAEL & NEW BREED 

llY-f FROM AHOTKEfl lEVil '.ri i.Kr r OOSPELIPIC 9i;e3^S0NY UVSIC 
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26 


SOUNDTRACK 

THE GOSPEL mm* 






31 


28 


53 


KURT CARR PROJECT 

QSI CHURCH ' 'I'- :'i '.^ lOmH 
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7 


30 


YOLANDA ADAMS 

DAY HI D«Y ■ :■ '.'flS AG 






32 


29 
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TYE TRIBBETT & G-A- 

LlfE Ill 'I'l 1 . ■■. jDS49iS0NY MLJSiC 
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ISRAEL & NEW BREED 

Ai:VF IN SOUTH AFRICA ll.il 'iHII- (iOSPtl.fPIC 9*BS3 SOS> W'JbU' 
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VICKI YOHE 

M[ S BEEN f»ITHFUl i ■. m ■■ i ■ .CSriL 6fi3;iEVI GG^Pi I | 
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JESSY DIXON 

TOUCH ME. Umo JUUS CAlTHER MUSIC MOUP *StS6 
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LISA MCCLENDON 

JVF mOM THE HIXISFOt BUlEi NEW OHHAW iFJtl'.JU'V IJP*^L<fl WMt" 
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FEELSfiODO -• > iMB 
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35 


LEE WILLIAMS AND THE SPIRITUAL QC S 

TELL THE AMGELS KVE IN MEMPHtE 'u: 1 VIVLACO 
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CECE WINANS 

■■umFliG • GDSPEL 'SO 9J997 SOSV MU^IT 
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SOWETO GOSPEL CHOIR 

BLiSStO Mil ■■■ :.b 
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SMOKIE NORFUL 
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40 


43 


LYNDA HANDLE 

GOD QH TbiE MClUIFAlM n MUilL Gl'iUHp iitV 
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l1j5iV'tli SHEKINAH GLORY MINISTRY 
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27 


16 


NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE B 

IWE HEUdtOtl .Hi Vif^iTV -i{,33.:[iM0* f 


14 


11 


17 










44 


51 


THE GOSPEL MIRACLES 

BIQAK TMROUGH IVUi 15D-: 


IB 


13 


S2 


DONNIE MCCLURKIN 

PSALMI HTMNS A SPlHITUAi SONGS VERlTv 6*117 7DMBJ 
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36 


52 


MICAH STAMPLEY ^ 


ia 


16 


g 


KAREN CLARK-SHEARD 






41 


34 


M 


GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES 

otif VOTE ■' .■ ■ ■■ . oaoj i 




17 


26 


HEZEKIAH WALKER & LFC 

7CBS THE EUPElilENCE , " 






42 


32 


2 


PAPA SAN 

HIAI A flMSHHAi . : CENTRIC 71?Mi20M«A 
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5 


eiSHOP EDDIE L LO«G PRESEHTS NEW SHTH TOTAL PRAISE CHOIB 

A NEIW BEC^HHMG lU' LiLlSPEi .Tl.'DIl 
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JAPHIA LIFE 

rr -.liii. i ■ ; M "K'T 4010 


10 


19 


3 


GRITS 

I i.i.'lLl 






44 
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VAniOUF, ARTISTS 

1.: ■.'. .(.^.Li i n .a ?IMTEfiRlTY G0SP*LGOSP0 CENTRIC ?l)07t7OMeA 
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ie 


29 


SHIRLEY CAESAR 

1 Know THE THKIM - - 1! ' ■ 
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RICKEY PAYTON 

CHURCH IT Ul" I'-. ■ ' ■■■( ^tSZZiWAOACY 


>1 


22 


49 


BISHOP G.E. PATTERSON & CONGREGATION 

SINGIHG THE OLD TIME BEAT F „ V jj 






40 


41 


30 


DORINDA CLARK-COLE 

LIVE FROM HOUSTON THE ROSE OF GOSPU f.05Pl"i Cf NIHiC ' W.I 1 !?.V6>. 
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VARIOUS ARTISTS 

wow tlClS^il !m .'..■IIEl-CUfiaEMTCW&'VfRlIY 653AA70UBA 
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47 


43 


24 


GEORGE HUFF 

MIRACLES .-. ■ " ■ ■ "I'lf: PI 


23 


20 


26 


VARIOUS ARTISTS 
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BEN HARPER AND THE BLIND BOYS OF ALABAMA 




COnA HAYE GOSm S r.-t:-r.|-v i:,:^J^iYNTtl«T*«]SrD CBITBDtPlC 94E26SEWYIAJ9C 






IHI RE WILL 8( A U6KT UiR(i>K ri?06' 


24 


25 


3S 


SOUNDS OF BLACKNESS 

UHITT ■ . t- IVi. 1 1 r-tl MiJ 






40 


14 


3 


ANTHONY EVANS 

LEniNG GO .no COLUMBIA 'B0J3 SONY MUSIC 
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3S 


26 


THE BROOKLYN TABERNACLE CHOIR 
IM AMAJEO LIH n.f V,. n: 
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DA TR.U.TH. 

THE FAITH C WCTVEWEIil 30UI ,' 
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Sales data compied from a comprehesive pool ol U.S. music mwchanis by 
SoundScan. Sates data hx RAB tiip-twp retail ctians Is complted by Nletaen 
SoundScan from a national subset of core stores Ihal speoiabze in those genres 

0 Albums wrth the greatest sales gains this week 



I Where indudad. this award Inocales the true 
I wtti the chart's largest unit increase 



I Where Included, ihts award indicaies the tiOe wffh 
I the chart's biggest percentage growth. 



Indicates album entered lop 100 erf The BitltxMird 200 
and has tieen removed from Heatseekers chart. 



PRICING CONFIGURATION 

CO/CaaseHs pricea are suggested (Isl or ecfurvatoni pnoes, which are profected 
from wholesale prices. afler price indicates album only available on DualOisc. 
CO.'DVD after pnce indicates CD.DVD comtx> only avaitabte b OualOisc avaM- 
aMe. ■* CD 'DVO combo available * ndicoles vlr^l LP is availabte. Pncirrg and 
vinyl LP availabtlity aro nol included on all cf%ail5 



Compiled from a national sample ot data suppAed by NMsen Broadcast Oatt 
Syatams. Charts are ranked by number o( grosa audlanca impre sa tortt. compul- 
ad by croaa ralerardng exact times of airplay wAh Artjitron Hsianer dala The 
e»oepBo r tB are Itie Rhythmic Top 40. Adult Top 40. AduA Contamporary, Modem 
Rock artd AduR R&B charts, which are ranked t>y Iota! detections 

9 Songs showing an irKrease tn audience (or detections) 
over the previous week, regardless ol chart movement. 



Songs are removed Irom the Hot 100 and Hoi 100 Airplay charts simullaneoualy 
1 (hey f>ave t>een on the Hot 100 (or more man 20 weeks and rank bekiw 50. Songa 
»e removed from the Hot RABIHip+top Songs and Hot R&BHip-Hop Airplay Charts 
simultarwousty It ihey have been on the Hot Riawip+top Singles A Tracks tor mere 
than 20 weeks and tar* balow SO. Songs are nmoMvd from the Pop 100 and Pop 
1 0O Airplay charts simultaneouely it Ihey have bean on the PDp1 raior mora than 30 
weeks and rank bekM 3a TMbb are removed from Hot Country Sorto> t'wy haw 
been on the ctwt (or mora than 20 wveks and rank below 1 5 in detections or aucf- 
ence. provKM thai Ihey are not stIH gaining enough audience points to bullet Songs 
are removed from the AdiA Top 40. AduK Con t emporary. AduR R&B. and Hot DanOB 
Awplay charts if tt>ey have tieen on the chart lor more than 20 weeks and rank bekiw 
1 5 (20 lor Modem Rode arxl LaUn) or it they have been on the chart for more than 52 
weeks arx) below 10. 

SINGLES SALES CHARTS 

The top selling ainglee compiled from a natiorul sample ot retail store, mass 
merchant arvl intenW sales reports collected, complied, artd provided by 
Nielsen SourxlScan. For R&B/Hip-Hop Singles Sales, sales data is compiled 
from a rxationaJ subset panel of core R&B'Hip-Hop stores t>y Nielsen SoundScan. 
0 Singles with the greatest sales gains 



9 CD single available. @ Digital Download avall^iie O DVD single avalltfite. 
O Vinyl Maxi-Singie available. O Vinyl Single available- O CD Maxi-Single 
available Conftguratnns are not included or all singles charts 

■ - ■ i : I OR 

^ Irxlicales tftle earned HitPredidor status in ttiat particular format based on 
research data provided Promosquad Songs are blirKl tested Offline by 
Promosquad U5ir>g muRlple iMens and a nationwide sample of carefuify profied 
music oonsurrMTS. Sor>gs are rated on a 1 -5 scale; final results are t>ased on 
weighted posNMS Songs wnh a score of 65 or more (75 or nwre lor counUy) aro 
tudgad to have W Potential: although that benchmark number car tluctuale per 
formal baaed on the strength of availabte music. For a complele and updated list 
of current songs with HR Potential, commar wa ry. polls and more, plaase visit 
wwwhilpfedtetor.com. 

DAfjcr CLiji-i ''I 

Compiled trom a national sample ol reports from dub DJs. 

# Titles with tfw greatest dub play Irtcreate over the prevWus week. 



# Recording Industry Assn. Of America (RIAA) certification for not sfupmoni ol 
500.000 albums (Gold). ■ RIAA certification tor rwt shipment 

for 1 million units (PtaUnum) ^ RIAA certificahon for net shipment of 10 mrflion 
units (D ia mond). Numeral within PlatlrHjm or Diamond symt»t indtcates aRxim s 
muRi-ptatinum level. For boxed sets, and doutde albums with a running tlnte of 
too minules or more, the RIAA multiplies shipments by tfw numtMr ot discs artd' 
or tapes. Certification for net shipnwnls ot 100.000 units (Oro) . CertrAcatlon 
ol 200.000 units (Ptatino). « Cedrflcation of 400.000 units (Multt-Plalmo). 

SINGLES CHAnrs 

• RIAA cef«ficdion kx iraxxx) paid downloads (Gold). ■ RIAA certification tor 
200.0ro paid downtoacls (Plabnum). Numeral wlhin platnum symbd Irxlicalea sortg's 
munplalinum level. RIAA certification for net shipment of 500.000 sinffiei (GoU). 



• RIAA gold certificalion tor net shipment ol 25,000 units for vxleo singles. 
-. RIAA gold certification lor net shipmani of 50.000 units for shortform or 
longtorm videos. ■ RlAA plattnum certification lor net shipment at 50,000 unKs 
lor video skigles. □ RIAA platinum certWcatlon tor sales of lOO.OOO units for 
shorOorm or longtorm videos. 

OVD SALES VHS SALES VIDEO RENTALS 

• RIAA gold oarMcaton tor net shipment of 50.000 units or $1 million In sales al 
suggested retail prica ■ RIAA pMlnun carMcaAon lor sales ot 100.000 unite or $2 
million in sales at luggatted lattM prtce irma goU certification tor a minimum 
sale ol 125.000 unite or a ddar volume of S9 mrflion at retarf for theatrically reloQaod 
programs: or of al least 25.000 units and SI milUon at suggested retail tor non- the- 
atrical tmes. I IRMA platinum certrfKalion kx a minimum sale of 2SO.O0O urvts or a 
dollar voli«ne ol $16 mifton at retail for tTteatncaffy released programs, and ol al 
least. 50,000 urwts and 52 minon at suggested retail lor non-ttroaincal Utles. 
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INDEPENDENT. 



ARTIST j 

TITLE m '^lM i HUIMER WSTflMUTtHG l*ll(L | 
BO. 

TT€l€WT(lfTHI>tTHgn.WLITlWIWIM«tOCrTT>aTY5fl<91COT{Tr)^ 
FROM FIRST TO LAST 
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2 


26 


Limifil PANIC! AT THE DISCO 1 
IniMlH IfMRnuCmtllllCA0Utl]fCATWIC{IV74UiH)9rnMei(n9S| 1 




1 


4 


HAWTHORNE HEIGHTS 

IF OMIT TOUWRf UIMU.T k'lCTOr^V I'GS & itil ilS 9B CD'DvDi *■ 






3 


r 


ARCTIC MONKEYS 

WIHHItVEH PEOPLE SAT 1 Ul THATt Wlt«I m NOT DOUIHO 0S6- 11396; 




''e 


4 


7 


RON WHITE 

TMt MNT Ftl SIUP10 v^vE 3061 |169B| 




7 


5 


2S 


LITTLE BIG TOWN 

IKE flOIkO ID HIRE - ...''V >31D <I3 98) 


• 




7 


35 


JASON ALDEAN 

JASON AtUlAN 1 ■■ - 1 'i !iOW ?6S? (IJ 98) 






E 


1 


THE SOUNDS 

UTIttC 10 lAT IHIS TO TOU SCfUICHIE 390WREM LINE (11 98) 




10 


fi 


10 


JUANITA BYNUM 

H PIECE OF MT PUSIM f LOW »01 (17 98) 




tel. 


8 


3 


NEKO CASE 

FOX COHFESSOR MMSTW FIOOD KNTI- 867 EPITAPH M6 M) 




tt 


9 


39 


DANE COOK 

RETAIIATIOH COilEDV C'KtRAl 003J (tg 9S CO'QVDl 


■ 


&»>■ 


10 


13 


yiNG YANG TWINS 

USA STltl UWTtD C^ali-Afl* 279&7VHH 9« CD'TJVDl * 




1^ 


HE 


w 


THE GAME 

CAKE ti',- LIfE 't^ lis 9a,i 










m 


MURS 

MunUY'S ntVINGC KICDAD COIIFCTION (9417' (13 M| 






HEW 


CANNIBAL CORPSE 

mil '.! ■.' ■ .'. ■.-■■■c ,13 9111 




17 


11 




HAWTHORNE HEIGHTS 

tM£ i l[>iC( Ih 6lt.lt, AHO tMm V1CI0«1' ?70 l'3 9il 


• 


IB 


13 


71 


BONE THUGS-N-HARMONY 




iO 




BI2ZY BONE 

m i-:ihi .. . .i: lii 




ao 


IS 


7 


BELLE AND SEBASTIAN 

L'lf Punsmr -..H:- ''5981 •■ 


■J 


m 




EDITORS 

rxE BACK ROOM KiTO'EhAAIvE 0905. FADER Ml 9S| 


I 




H 


19 


PITBULL 

MHETISSmiAMAJOR ISSUE |::a: BROIHEHS 7f5(MVI |M OA CftOVOl * 




El 


E 


a 


DEAD PREZ PRESENTS Ml 

COMiOfNIIAl .I ' ■■■ I', H- > ■ •\S nil |> 






2S 


g 


JENNY LEWIS WITH THE WATSON TWINS 

BABBIT F'JR COAT " . .i ■ ' -ui. 




Q 




MORMON TABERNACLE CHOIR 

TtlFIM SIKCS MV iO,JL ■■ i '.' " ■. 1 ; ■ fi.'. . : i. t-MB 73036 11 6 981 






22 


0 


BULLET FOR MY VALENTINE 

THE POISON ■■ ■ ■■ ! 




tr 


17 


19 


VARIOUS ARTISTS 

CHUMH hllS .1 ■ ■ ■ • 




28 


20 


9 


CAT POWER 

TI'E GilEMEST ■.■ ■ i-:>j' |I599! 






19 


1 


IN FLAMES 

COI«E ClAWIY rh-' 1 ■ ■■ ■ ■ ^(.'i . 




ao 


16 


e 


MATCHBOOK ROMANCE 

VOICES ^I'.-.^'i 








V 


BAND OF HORSES 

E«PITTMI(«G ALL Il-E Time ■ "OSSC ■ ■ ! 3 9a 1 




32 


24 


56 


RAMON AYALA Y SUS BRAVOS DEL NORTE 

AMTOLOCIA D£ UN Rfr ' ■ ■'-^■I6 98l 




33 


26 


26 


VARIOUS ARTISTS 

nn wcMK' 4 muxi -atfc f^tt u M»i MoflooiMViinianuinauHmPDiUB 


t 


o 


E 


1 


LOOSE FUR 

BURN AGAIN IN THE USA!IKAfi ClIV 30»' |t&9B| 






E 


a 


MATES OF STATE 

BdlNG IT BHC» L- ■■ ..: ■ ' 39i 




O 


32 


19 


THE ACADEMY IS., 

AiH'JSi HEftt ■ ■ ■ ■ ■ ■ 1 ;. 1 :i Ml 9»1 






IB 


3 


KRIS KRISTOFFERSON 

THIS OLD RDAQ \: :■ ■■■ r^ SOoB 1 17 98) 






E 


1 


MADLIB 

BEAKONaunA VOi 1 7 KTWfS tHItOW 2IJ3 <IS 9Sl 






27 




ANDY ANDY 

iHOhiA ., ■ - n 1 OflO URBAN BOX OfflCE (9 96 COiUVD) *i 




o 


E 


a 


TAKE 6 

FEtiS CDOD l'.hE ^ iriiB il5 981 




o 






BOYSETSFIRE 

THE NISEHT IMMI HOttS FFIOM THE PlMUt TtAJtt ECUAl VISION 116 (17 98) 




42 


29 


3t 


SILVERSTEIN 

UISCOKEHING HIE *ATfnFltONT .H ■ iHl 1 1^ Sfli 






23 


S 


SCARFACE PRESENTS... THE PRODUCT 

HUhJIl 1 :. :;-.^((,..,Mi - til HiJiH J«7H*,'K0CH |1/ 9li) 




44 


30 


47 


ATREYU 

tHc cuxsi v>r.TOflv Its Its sei « 




m 


12 


2 


NOFX 

hi VER TRUST A mm Fit WRECK CWR»S 7D8 |7 98) 




4a 


21 


3 


MOGWAI 

MR BEAST MlJAKMl fiS'" |1SMI *- 




47 


36 


13 


VOZ A VOZ 

EN PRESENCIA DEI FUtURO ,,H^ih SDK OFFICf 1019(13 9Bi 




o 




JEDI MIND TRICKS PRESENTS iUWV OF THE PHARAOHS 

IHl 1QHIUNE PAPERS " .i [iVrTfi.lN:; ; 9?" |ir 9SI 




411 


31 


9 


BAD BOY JOE & JOHNNY BUDZ 

UlTRADthCE 117 ' . 'i^, 


M 


■0 


26 


5 


VARIOUS ARTISTS 

TAKE ACUOMI VOlltkU i :>ua CiTY 03? )£ 96) 







TOP INDEPENDENT ALBUMS: tndependem Albums are current titles that are soM 
via IndepefKlenl distribution irx:lLiding those that are fulfilled via maior txar>ch dtstrit>- 
utors. TASTEUAKERS: Top selling afoums from a core panel cA trend-setting inde- 
pendant and small-chain stores WORLD: Soo ctiarts loger>d lor rules and oxplana 
bons. FROM BILLBOARD.BiZ: A we^ty spotlight on one of ttie charts that are 
updated weeKly on txllboard biz. ir>cluding ones that are sxclushre to Bjllboard's wsb 
sites k: 2006, VNU Busir>ess Media. IrK arnj Nielsen SoundScan. Inc. AN rights 
reserved 



74 I Go to www.billboard.biz for complet* chart data 
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ARTIST H 

TITLE 11.11 ii ij ILWUMUCflJOIIiniBUHIL UUKt ^| 

in PRINCE 


o 


1 


i 


BEN HARPER 


lb 


1 


2 


E-4Q 


4 


2 


3 


MATISYAHU 

YOUTH : n L^-iC ?7D95"'SONy MUSfC 


o 


E 


a 


B.C. 

TKf WART OF THA STKETl . HOC | fl AM WMf 1 AM) CHOf PA CIIV MA9/K0CH 


s 


3 


3 


DAVID GILMOUR 

ON AN IStAMO r ?'\ N^VHIA S0?M'^OHV MUSIC 


7 


4 


3 


JUVENILE 




9 


3 


NEKO CASE 




t 


r 


JACK JOHNSON 




6 


IS 


JAMES BLUNT 

lAII TO BiOLAM U^ii AILANUC 97iSO AG 


mi 


7 


9 


ARCTIC MONKEYS 

WMAIiVtA PEOPLE SAT t AM. THATS WUI IM NOT DOMIM} DM* 


12 


S 


2 


DONALD FAGEN 

MOflPM THE CAT flTPRISi (937S'WAHNEII BUOS 






MURS 

H-vfHOE ntCOflO COAlECIiON AMI!* 


o 


B 


a 


TEDDY GEIGEfl 

JNDIFUCf THINNiM THtn COLUMBIA ,M9GA/S0lr' UUSiC <B 1*^ 




E 


1 


THE SOUNDS 

OTINO TO SAT THtS ID TOU SCRATCHIE 3906Q<A{n LINE 



TOP 

WORLD. 



SS a5 ARTIST 

Sat S5 TITLE M t'fliNTtltUMBEH/DISTHIBLlTlllG LABEL 

1 sF RICELTIC WOMAN 



o 

■ 


S 11 
» 9 

1 n 


MARY DUFF 

WHEN TOUR DLO WEDOING HIHC WAS NEW li:';' 


LADYSMITH BLACK MAMBAZO 


■L T,' 


CIRQUE DU SOLEIL 




JORGE SEU 

THE LIFE AQUATIC ST1IB*0 IE8S»tlS HOLETWOOO IE2STE 




6 


11 


CHLOE 

WALKING IN THE AIR l.l,i>.><niTAN 42961 




9 


9 


VARIOUS ARTISTS 

CUTUMA10 PHESENTS BKAilLIAH LOUtWE POIUUATD 247 




B 


9 


DANIEL O DONNELL 

ROCK K ROLL SHOW ' . '.' ■ I: 


L 


2 


4 


THE CHIEFTAINS 

THE ESSENTIAL CHMTIAWS LtGALY. RCA VICTOR TSS9B/ttMG 




12 


11 


LISA 

LLSA 11,11 *?9*» 






SOVIETO GOSPEL CHOIR 

eifsssD T.: 


12 


14 


2 


THE CELTIC TENORS 

REMEMBER ME ' i -.a: 


o 
a> 

P 




CESARIA EVORA 

HOUAMAR I'll 


K-mvr 


MAIREAD 

RAIhrlhG IIP '.! 1.' 


13 


14 


ALI FARKA TOURE t TOUMANI DIABATE 




TOP COMPILATION 

WALBUMS 


laEWr 1 


■.Hi is 


TITLE ^^^M 
ADTIST IIMPmNI t7IS-Il:fllJTi^'^ llBE'.l ^ ^^^^^^^ 


o 


BTMnOW IESTO ES MUSICA! LATINO 1 
|]fi3«ANCVt < oR.MArWBBNWMBEIMmftam 1 




1 


9 


NOW #VS 

VAMOUS AITTISTS ' Mv. "...'i ^L^l .■■yn .'ljMBA.UM[| 




3 


21 


now 20 

VAfNOUSAXTimiSIIM' RMLi70A>HA'EWLUME| 




2 




TOTALLY COUNTRY 5 

VANIOUS AJITItTt ' MI'SlC ' :iP'SON< BMG Ul;!ilC>S0NT MUUCi 




4 


a 


MONSTER BALLADS: PLATINUM EDITION 

HAAIOUS ARTISTS A 1 


i 




1 

s 


SLOW MOTION 2 
VARIOUS ARTISTt 4 1 IE) 
WOW GOSPEL 20M 


O 


6 

r 


2 
7 


NICKELODEON KIDS' CHOICE VOL. 2 

VAPiDUS ARTISTS . ■. i ! V 1. . 1 1 i. i L j.' L-A'TAETlNG {iBOUP( 


RADIO DISNEY JAMS 8 

VARIUJS ARTISTS . ' : ' VtVl 




8 


25 


WOW HITS 20O6 

VARIOUS AITTISTS iMl MG PROVIDENT iNTTGftlTT 'WOnO-Cllfla.'SPARROnn 


P 


9 


> 


20E» GRAMMY NOMINEES 

VARIOVS ARTISTS l.PilUVV lirjv BAN! STFWTEGK MAMEITII6 GROlIPl 


■■''12 


13 


3e 


NOW 19 

VAAIOUSAfmSn lll[ EMI GROItP/OWVEHSAlSONY BUC^'ZOMBIL'CAPITOLI 


i» 


11 


19 


CRUNK HITS 
VARIOUS ART1JT1 IVI, 


14 


12 


5 


FIRED UP! 3 

VAJIIO JS AUTIlTt Ra;0R4TIE1 




il 


» 


BOY WONDER t CHENCHO RECORDS PRESENT! EL 
DRAFT 2005 



Data for week of APRIL 8, 2006 



, TITLE 

^J^HE DISIHIBUTIWi LAflEl t MUM8EB (PRICEi 

I WE ARE... THE LAURIE BERKNER BAND 



Pnncipal Perfofmers g 
The Uune Bertcner Band 





FREAK N' ROLL... INTO THE FOG 


Tne Black Crowes 






70 


GREATEST HITS 

'ill'' " , - 'i ' ] u ' ■ n ' 31 1 1 3 98 CO 'DVD 1 








116 


PAST. PRESENT & FUTURE 


Rob ZcHTiDie 






,....'11 <,-> ;i 1 iMvt HSJtl UuSIC & VIDEO OtSt 00104 ■ [ISM CD-tlVDi 








19 


BULLET IN A BIBLE 

''" 1 " ■ II ' < iVJ^I^NER UUSIC VISION 494U (24 96 CIXiOVDI 


Gram Day 






1 


ARSENAL OF MEGADETH 


Megadelh 






41 


THE SILENCE IN BLACK AND WHITE 


Hawthorne Hetgiits 










8 6 


41 


FAREWELL 1 TOUR: UVE FROM MELBOURNE 


Eagles 




|o 7 


9 


ENCORE 


II ij ,'ii 




£ 10. 


THE BEST OF JESSV DiXON 


Jessy L ■ 






20 


TOUR GENERACION; RED EN VIVO 




■ 




S- 


LIVE AT MONTREUX 1994 


JOlinny C?sr] 


■ 






LIVE AT DONINGTON 




□ 












fW 11 


ID 


CAUGHT IN THE ACT 


Micfiaei n ' ■ 




HI" 


105 


NUMBER ONES 

. i.ii . . .!■■.< WUSIC ENTERlAINMEtir S6999<14 9ft DvQi 


Michael ■■■ i 


D 




31 


CELTIC WOMAN 

-u' ■, ■ ; ■ iuu MUSIC viaEO mai ii9 sa Dvoi 


Celtic Woman 


■ 




21 


LIVE AT WOODSTOCK (SPECIAL EOlTtON) 

UtFfilJ Ml!','- , ■ ■ , ■ pvDl 


Jlmi Henflrw 






19 


VERTIGO 2005: LIVE FROM CHICAGO 

iMKC:.(:::-t , ■ ■■ -- '.'I , ■. d VIDEO PiSI ;rD909 lj:9iPVDi 


U2 




19 


19 


ROCK OF AGES: THE DEFINITIVE COLLECTION 


Oet Leotard 


■ 




52 


FAMILY JEWELS 

; u I .1 VI ' triitKIAiHMtM wa-13 (19 9S UViii 


AC/OC 


I 


mi 




LIVE AT THE RAINBOW 

r,.-\ ■ i;..'i ■..■,■.! vintOmSI 824M(«MOVO| 


Bob Marley And The WaBers 


I 




17 


GREATEST HITS 1978-1997 

■. ■ ■'■ -.iitiMENI i603! iMMOVDi 


Journey 


■ 


23 


71 


QUEEN: LIVE AT WEMBLEY 86 

■. .i&EOOISI t62<0O(I938.'l998\ 


Queen 


■ 




2 


SYMPHONY FOR THE DEVIL THE WORLD OF TYPE 0 NEGATIVE 


Type 0 Negative 






2^ 


LED ZEPPELIN 

AtLAfHIC VIDEO'AARfJER UUii'^ VlilDN ^70198 |Z9 9B OVD' 


Led Zeppelin 









WTWT (IWPftlWl / PROUOIION lAKL) 


•> 

m 


1 


9 


Rl SO SICK 1 

iir.ni Off JAU'IOWG 1 


7 


3 


WHAT YOU KNOW 


m 






CONTROL MYSELF 

u COOL J lujuma ^nifeu lopcz def jAutojMG 






■ 


YOU RE BEAUTIFUL 

JAMES BLUHT :"r:ji ATLAhTIi: 








TEMPERATURE 

SUN PMIL VP. AILANIIC 








TOUCH IT 

iUSnniTHES AFIERUAIH1MIERSC0PE 


m 


2 


WALK AWAY 

luii ciJiiftsoH - M Kua 




It 


< 


POPPIN MY COLLAR 

IHREI S MWU tO-'NOIIZE MINDS.'C0LUUB1« 




■ 


■ 


BE WITHOUT YOU 
MRTJ BLieE G((HU 


m 


16 


9 


LOVE 

ll[*SHIJ>tOLE ' W IM(^-.r.OPE 






16 


YO (EXCUSE ME MISS) 

CliniS BROWN .'I'll /'LiMUA 


m 


E 

2 


B 

8 
2 


SAY 1 

CHIUSTINt tnMH FEJtTUniNG TOUW JEETT tSUND'lQJMQ 
UNWRITTEN 

BEDINCriflD '1' 

K LrrUE LiSS SIXTEEN CANDLES A UTTLE MORE TOUCH W 

FAIL OUT 8(Jt 1 . i 1' ■ ■ ■"■1.1: : iMAhQ.IQjMG 


m 


E 

14 


■ 

7 


HIPS DON'T LIE 

SHANIU FEATURING WYCUF JCAM EflC 


STUPID GIRLS 




19 


5 


WHO SAYS YOU CANT GO HOME 

ni)H JI)VI DUn WITH J(NN1FiH H(tUES ISl AH:).'IDJU(i 




18 


2 


BEEP 

IMC PU&SrUI OOliS f bUURWG WILLIiM A&M'KTEnSCOPE 


fm 


E 


1 


THE REAL THING 

to BiCt l-.i A RMG 


20 




LET U GO 

*SMLIf PAMER MSa SlACXGnOUMDUMVEFtSAL UOTOAN 




11 7 


MOVE ALONG 

THE ALL AMEHICM DUECTS OOGHDUSE/INTEnSCOPE 


fa 




RODEO 

JUVENILE ..TP ATLANTIC 






4 MINUTES 

AKAF.T M,' ■ ■.■^■■■1 ;:.[Fr:i, 




25 


10 


LEAN WIT IT. HOCK WIT IT 

DIM mwota Bcrr; hk im. nmjt a OUfur h.\ m m WJi 


M 




ALWAYS ON YOUR SIDE 

SHERTL CROW t STIMO AAM iH7ERSC0»>E 





VIDEO MONITOR 



T.I., WH4I TOU KMW 

NE-YO. IDIIU 

BUSTA RHYMES. lOIKN IT 

LL COOL J. CONIflOL MTSELf 

KEYSHIACOLE. lOVE 

THREE 6 MAFIA. POPPIM MT coilitll 

JUVENILE. HODID 

CHRISTINA MILIAN, sn i 

AVANT, . HINDUS 

UL WAYNE, KUSlLuaiusn 



HAWTHORNE HEIGHTS. SkyiND S0RH1 

PANIC! AT THE DISCO. I wnilE SINS NOT TlueiaifS 

ALL-AMERICAN REJECTS. »ovt HIDNS 

AVENGED SEVENFOLD, aiASI 1 THE uniOT 

FALL OUT BOY. « tITTtE lISS SIXTEEN CANDLISO 

FRANZ FERDINAND. 1HE EUlla 

THE BLACK EYED PEAS. PDMPII 

MOTION CITY SOUNDTRACK, HOID HE DOWN 

DEATH CAB FOR CUTIE. CBon.toiEliM 

FALL OUT BOY d»hce d*nce 



cl£ic 



BLONDIE. UPTURE 
PARLIAMENT, GIVE UP THC FimK 
BLONDIE. HEIflT Of GLASS 
CLASH. ROCK THE CASBAH 
CLASH. THIS >S HADIO ClASH 
ACiDC. TDD SHOOS ME All NIGHT LONG 
THE ROLLING STONES. iTAKI HE DP 
EAIimiMNDiRnWfTHEmOTnNS. gooOE 

THE CLASH, LONDON CALLING 
BLONDIE, HANGING OH THE TELEPHONE 



Data for week of APRIL S, 2006 I For chart reprints call 646.654 4633 
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TOP 

HEATSEEKERS. 



Bf ARTIST 
5 I mi & mmm oisnoBumo lAsa (PRicti 

n I^HE SOUNDS 

HINDER 



Tttit I 

Dying To Say This To You 



2B 



ULtC IID5)9I!;UMR& |9 98l 



Extreme Behavior 



Maslerplece: Nuestra Obra Maestra 



o 


D 


MURS 

.ILLTI0NIMI2* 113 981 




Murray's Revenge 


o 


9 S 


ROCIO DURCAL 

■! 1 IE rjlii Its 98)1*. 




Amor Eterno 


» 


HEW 


CANNIBAL CORPSE 

K ! ■ 1550 '1 J 9Bl 




Kill 


o 




HURT 




Vol. 1 


8 


2 5 


EVANS BLUE 

■ ■ ■ ■ LAiPonrts*! 




The Melody And The Energetic Nature Of Volume 


a 


5 12 


REGGAETON NINOS 


1 n 9H > 


Reggaeton Ninos Vol. 1 



11 



1 

i 

a 

1 



URBAN MYSTIC 



Ghetto Revelations: II 



GOLDFRAPP 

■ 1 1 S 9gj 



JOSH ROUSE 



Supernalure 

Faktion j| 

Subtitulo mi 

5 



The Back Room 



IB 


s 


33 


ANA GABRIEL 

'.■ . t: . '.: 5iso; ,15 9Bi 


Hlstona De Una Relna 


ie 


ti 


21 


IMOGEN HEAP 

■■"r32(I10B1 


Sp*ak For Yourself ' H 


17 


11 


3 


SHAWN MCDONALD 


Ripen 


1 


7 


2 


GILBERTO SANTA ROSA 


Directo Al Corazon :'9 


m 


n 


7 


YURIDIA 

■|.,,v ^,u,, ,,l HIS rtiV) (1? !I8 CDOVOI * 


La Vbz De Un Angel 




41 


52 


IH^i'JHi NATALIE OIUNT 
[iTiinilM cufie 7MB« iw g«i 


Awaken 




10 


< 


JOSE JOSE 


La HIsloria Del Principe 






CEDARMONT KIDS 

lLj:. .1 . ..LiHV MUSIC ISBSt 


CedarmonI Worship For Kids 2 | 


■ 


14 


6 


THE VERONICAS 

.> L J :,*HNEB BROS (13 98 


The Secret Lite Of... 


a* 


13 


6 


BULLET FOR MY VALENTINE 

-n :.rhlLL M .13 98, 


The Poison ^ 




■n 


JESSY DIXON 

■3AlTH:a MUEiC GR3JUF 4:'.3f 1 1? 93 


Touch Me. Lord Jesus , ^ 


m 


mm 


BAND OF HORSES 


Everything All The Time J 




a 


4 


PLUMB 


Chaotic Resolve 


w 


18 


36 


RAMON AYALA Y SUS BRAVOS DEL NORTE 


Antologia De Un Rey j 


■ ' :|. ' ■ III .11, ^fl, 




18 


2 


MAGNATE 8, VALENTINO 

. . 1 -'iK 113 95 


Before & After 






LOOSE FUR 


Born Again In The USA ^ 




29 


5 


THE DEREK TRUCKS BAND 


Songlines >^ 


32 


KW 


MATES OF STATE 


Bring It Back ,| 




mm 


THE ACADEMY IS... 

iUELtD 6, RAMEN 0~' ,1' 881 


Almost Here 


34 


H 


TK 


TONO Y FREDDY 

mSA ??«,'." nn ■)«; 


Morenita Labios Rojos 


35 


•fW 


MADUB 

;.T.3N£s lltflO* ?13J nS BBI 


Beat Konducta: Vol. 1-2 


m 


21 38 


ANDY ANDY |^ 

.•.F.-'iS IlifiC UFiBUN flOl OFFICE (9 9B CO DWDi "winw 


P 


NEW 


BOYSETSFIRE 

(Ql £1 VIMHN llfi t\7 m 


The Misery Index; Notes From The Plague Ynrt 


as 


36 


11 


SIA 

■ ■ ■ /;E^«,Sil6 98) 


Colour The Small Oltt 


s» 


25 


6 


LAURA PAUSINI 

. K SBl 


Escucha Atento 


40 


12 


3 


MOGWAI 


MrBeaal 


W' 


33 


14 


VOZ A V02 


En Presencia Del Futuro 




E 


1 


JEDI MIND TRICKS PRESENTS ARMY OF THE PHARAOHS Torture PapWB 


SP 


20 


11 


MORNINGWOOD 


Momingwood 




23 


39 


AOUALUNG 

;.- ..■,':.r ^ii-i. »u%>C |IB 9B| « 
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CLAP YOUR HANDS SAY YEAH 
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Clap Your Hands Say Vaah 
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KING & ENTERING 

■"The Back Room" by U.K. band Editors enters Top Heatseekers at No. M, Discover 
developing artttts nuking tt>elr inaugural Billtx>ard chart runs each week in Breaking & 

Entering on billboard.com. 



The besl-selling aJbums Dy new and developing acts defined as Ihose vino have never appeared in the top 1 00 ol I he tkllpoard 
200. If a Heateeekers title reaches that level, it end Itie act's subsequeiit albums aire iinmediaiety ineligible to appear on t^e 
Heatseetiers chart. See Chart Legerxl (or rules and explanations c 20O6. VNU Business Media, tnc and Nistsen SoundScan. Inc. 
AllrtghtsrManwd. 




Go to www.billboard.biz for complete chart data i 75 




SINGLES & TRACKS 
SO^SG INDEX 




Chart Codes: CS (Hot Couniry Songs). H100 (Hoi 100 Songs). LT (Hoi Latin Songs); POP (Pop 100 Song 

__, _ and RBH (Hot R&B/Hip-Hop Songs), TITLE (Put)<ishef - Licensing Org ) Sheell^usic Disl, Chart. Position. 
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iHt KtNAISSANCfc WAVtRLY • ATLANTA 



^WrtfirW^ THE ^feAT^ TO THG %T^66r^ 




Join Billboard for the premier event to 
network, share knowledge, make deals and; 
discover new talent with the key industry 
players in the R&B Hip Hop community! 




-COC¥-rk\l rk9-TiB% 

THt irtW^T^M: artist, A&R reps, label execs, 
managers, producers, songwriters, media execs, 
publishing rights organizations, filmmakers, radio 
programmers, Internet companies, DJs, booking 
agents, touring companies, distributors & more! 

''THE ^\llWk9-V C0t\¥B9-BtiCB \% OAB THE MO^T A&CE^^A^I 
W¥0 \%, if4 AMI V^AI ^etAre^ rO the MUViC 

— JERMAINE DUPRI, So So Def/Virgin ^^^H 
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REGISTRATION & QUESTIONS • Kelly Peppers • 646.654.4643 
SPONSORSHIPS • Karl Vontz • 415.738.0745 
SHOWCASES • Margaret O'Shea • 646.654.4698 
7 • Renaissance Waverly • 800.468.3571 

RESERVE BY AUG 1 1 FOR DISCOUNTCO RATE OF $149 




CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



BillbMd 




For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds a blllboard.com or fax 646-654-4798/99 



HELP WANTED 



REAL ESTATE 



VNU Business Media publishes over 44 business publications, stages over 60 trade shows and 70 conferences and operates 
more than 150 business-to business electronic products. We operate around the globe, covering some of the most powerful 
industries in the world in entertainment, marketing, media and travel. Some ofour brands include Billboard. Adwetk. The 
HoUyiwwd Reporter. National Jeweler and Architecture 

We currently have rewarding career opportunities for experienced professionals to join Billboard. 

Event Registration M anagg 

We have an outstanding career opportunity for an Event Registration Manager m our New York office. TTiis position will work 
with the Executive Director of Events and will manage all aspects of attendee event registration from sales, to implementation 
of process including database management, on-line system, marketing partnerships and on site logistics. 

Responsibilities include management of attendee registration sales with a goal to increase registration year over year; provid- 
ing reports to management concerning registration tracking & analysis to improve processes; conducting competitive event 
analysis and incorporating new techniques into the Billboard system; maintenance and management of database and registra- 
tion lists; telemarketing to potential attendees; negotiation of industry trades & partnerships for cross-promotion; providing 
excellent customer service and answering conference registration inquiries; revenue management and reconciliation for each 
event; on-site logistics and management Tor registration; coordination of pre-event logistics. 

Qualified candidate must demonstrate proven success in managing rt^istrations systems for hi^-end events; excellent cus- 
tomer service and ability to work with conference attendees; proven ability to provide creative solutions to increase attendee reg- 
istration year over year. Must be energetic, highly organized and an aggressive self-starter. Will need 2-3 years of registration 
experience, preferaoly in the music industry. A college degree in a relevant area of study is required. Travel required within the 
US. Events are currently held in Miami, ^anta, LA, NY and Las Vegas. 

Event Sponsorahip Sales Manager 

This New York based position vrill work with the Director of Sponsorships to generate new sales rewnue for Billboard Events. 
We are seeking someone who is a strong sales jierson with proven success in making major sales presentations, developing 
agreements and executing sponsor deliverables, and cultivating relationships with high-level clients. 

Qualified candidates must have 3 to 5 years of sales experiences, preferably in the event or music industry. A coll^ desree in a rel- 
evant area of study is required. Travel required within the US. Events are currendy held in Miami, Atlanta, LA, NY and Las Vegas. 

M^^l^ting Brand Managor 

In this exciting New York based role you will be primariTy responsible for managing the overall brand essence as it relates to 
Billboard and Billboard Radio Monitor. You will work with the Promotion Manager on the creative development, production 
and implementation of all promotional collateral, including media kits, brochures, rate cards, house ads, one sheets, direct mail 
packages, trade show flyers and other materials. In addition, you will work with the Executive Director Marketing and Brand 
Development on sales proposals and promotions, sponsorship development and collateral, customer development, and in 
exploring new business opportunities. 

A minimum of 3-5 years of creative management experience in Newspaper/ Magazine Publishing, or at a Creative Agency/ 
Design Firm /Publicity Firm required. Knowledge of digital ande-media platforms preferred. Some exposure to the entertainment 
industry preferred but not required. A degree in a relerant area of study is necessary. 

Please send r^um^ and a cover letter indicating which position you are interested in and including salary requirements to: 
Email: entertainrecruitig) vnubusp u bs.com . 

Oniy candidates selected far interviews wiU be contacted. No phone calls or a^ncies please. VNU 
Business Media ofers a competitive salary with excdlent benefits. VNU is an equal opportunity 
employer. 



BilllKMid 



PROFESSIONAL 
SERVICES 



1,000 CDs 

in full-color jackets for just 

99 



T-SHIRTS 



I 




Call today for 
your free catalog! 

1-800-468-9353 

www.dlscinakers.coni/hb 



^Df5CMilK£RS 



BUSINESS 
OPPORTUNITIES 



ARTIST/IABELS HAVE YOUR MUSIC 
VIDEOS SEEN WORLD WIDE 
NEED VIDEOS? 
nb-wrbdevetopiilcnt.coin 
NEWS VIDEOS MUSIC 
PRIZES &CASHt 
e-radiobiz-com 




MGK/TMt 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

wwwMsta§e-hfiioii,m 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. -520-443-0100) 



The Art of Living Weil 




Just Listed 

Umbrian Inspired Italianate Home Designed by J. Charles. One of 
a Kind Family/Entertainers Lifestyle Home, Great location-Walk to 
Montana Avenue. State of tlie Art Entertainment Living Approx. 
6,400 Sq. Ft., 5 Bedrooms, 8 Batfis. Offered at $4,500,000 

D. Timottiy Byrne 
Coldwell Banker Previews 
310.571.1335 



New York, Long Island, 



Nortli Shore. Uoyd Harbor 




POST MODERN-COUNntY HOME-WATERVIEWS 

10,000 Sq. Ft. of elegant living space, overkwks & fronts a 8 aae pond & has great 
waterviews of L.I. Sound, 14 rooms, 5+ bedrooms, 7.5 baths, extraordinary large 
Kitchen done in fine woods & granite with fireplace, inaedible large Master Suite 
with fireplace & French doors to scenic deck, (all family bedrooms have private hill 
baths & big walk-in dosets), formal Dining room, spacious, aiiy two-story 
Entertainment room w/fireplace, Hobby room. Office, extended Family room w/w«t 
bar & fireplace, Maids wing. Incredible award winning Indoor Swimming Pool w/let 
Tub. Gym. Sauna. Changing rooms w/showers. hwo very private landscaped acres, 
quiet estate lane, 1 hour fmm Manhattan! Exdusne Broker $3,449,000. 

Ken M. Coleman 

^^^^ Uoyd Harbor Realty 
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PRIME NORTH SHORE PROPERTIES 



(631) 423-5000 



BILLBOARD MAGAZINE 

LUXURY LIFE: REAL ESTATE 

Be a part of Billboard Magazine's 
special feature. Luxury IjTe: Real 
Estate, with in-deptti coverage on 
the hottest places for the most 

upscale tx>mes. and directly reach 

the music and entertainment indus- 
try's most affluent trendsettlers. 

stars, media moguls and VIPs wtn 
desire the finest that life has to offer, 

possess the power to attain it and 
influence the opinions of others. 

ISSUE DATE: MAY 13 
AD CLOSE: APRIL18 
MATERIALS DEADLINE: APRIL 24 

FOR ADVERTISING CONTACT: 
ARKADY FRIDtAAN 
afTldnian@blllboard.coin 
646^54-4636 



REGISTRATIOIV HAS 
ITS PRIVILEGES. 



EXCLUSIVE OFFERING 

.(!.. 



otiaofnuiiti/n,\ 



PARK SLOPE SOUTH 

For more information and 
to register tor the upcoming 
pre-public purchasing 
oppoitunity visit our web site at: 
WWW.21 1 23condo.com 
Own-A-Home Realty Corp. 
(718) 370-8800 
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Sotheby's 

INTERNATIONAL REALTY 



Southern California Properties 




JALAMA RANCH $45,000,000 

Santa Barbara Incredible rarwh of more than 20 
sq mi rolling hills, majestic oaks near Jalama 
Beach & Point Conception Impeccably cared lor 
Suzanne Perkins 805.895 2138 



THE STONE HOLLOW RANCH $6,750,000 

Exclusive equestrian estate nestied on approx 7 5 
aaes. Newly constructed 5400 sq ft main house 
w/ 5 bd. 5ba. Professional grade 4 stall bam 

AmyAlcm310 266 T929 



130B LAUREL WAY $5 ,700,000 

Bev«fty HIKs. Newty constructed 5bd.'7ba 6 1 0Osqfl 
Span Villa 1200sqft mstr. 3lpl, chefs kit \«/ss app. 
fdr w/hd painted ceil, pvt heat'd pi 

Aaron Monlelongo 310 205 0305 



WWW,241NINETEENTH,COM $4,500,000 

Santa Morucd lireplaceable Irg 5bdi'5 5ba of 
quality wj volume & pnvacy Gorgeous nch daric 
firs, showcase kit, luxunous mstr, media rm &pl. 

James Respondek 310.255 5411 





ELEGANT REMINGTON RES $4,100,000 

Westwood Featured m H^iuso Beautiful 3bct'4ba 
overlooking Weslwood Hills Exqusrte mat'ls and 
custom treatments Gourmet kitchen Spectacular 
Mary Helen Michel 310. 724. 7000 



PAUL WILLIAMS COLONIAL S3 450.000 

Hoilyw-QodKnotls ThisoneofaK n: forme' ucrlebniy 
twrro presents Sbd/Sba all perfectly situated on 
nearty 3/4 of an acre Visit www 3222benda.com 
PosirvBonk 310 275 8666 



2661 ABERDEEN AVENUE $3^200.000 
Los Feliz Modernist Mid Cent slrowcase Ume 
5bd/4,5ba 4500sqfl featuring a dramattc pool/ 
spa as a centerpiece Grmt kit. media rm Coltsted 
Bont Bryant 323 854 1780 



2255 VERDE OAK DRIVE S3,100.00( 

Los Feliz Celebnty owned Lloyd Wnght 
Comptetety open Prvt Dramatic windows/doors 
Fdr & fp! Huge yrd & pi Own a piec« of history! 

Samantha Cooper 310.454.008C 




2192 BANYAN DRIVE $2,549,000 

Brentwood Elegantblend of Irad*mod w/ sweeping 
vuws 4bd, fam+den Expansrve remodel w/ finest 
finished Gnnlkitohen, large yard 

KSchael Greenwald 310 481 6262 



12317 ROCHEDALE LANE $2,349,000 

Brentwood Pvt oasis w/ vws 3bd/4ba updated 
vil style & polish Gft kit.elegant mst suite, lush 
lawns, decks & waterfall A must see! 

Carmody/Sega/ 310 4B1 6262 



431 W KENNETH ROAD $1,879,000 
Glendaie Amazing remodel w/finesi detatis, Abdl 
3ba +den , liv rm, great mi, SubZero/WoH appi in 
kit Hwd firs, recessed lights, speakers 

Scoff J 0)0*310.385.7282 



UNFORGEnABLE CLASSIC $1,895,000 

Hwd Hills East Exquisiteongc1928Hollywoodland 
English on prvt dbl tot 4bd/2 75ba*ofc City/cyn 
vus, country chefs kit- old wrid chrm 

Rick-^hon 323 6712356 




SUNSET MESA HOME $1,849,000 

Pacific Palisades Upgraded 4bd hm w/ mtn vws, 
bnus rm, grl rm, bamboo firs, prof Indscap'g w/ 
outdr Ure ptt. deck, grass yd, Malibu Sch. 

Kirshner/O'Bnen 310 260.8230 



LARGE VIEW HOME $1,799,000 
Mar Vista, Fantastic redone 4bd.'4 5ba coniemp at 
the top of MV Hill, spacious rooms, newly Indscap 
yard, spa, a perfect 10 

Kirshner/OBrien 310 260.8230 



2412 GLENDOWER AVENUE $1,595,000 

Los Feliz Tasteful & Stunning Los Feliz Traditional 
offering 4bd/3 5ba with city views, nice yard, hwd 
flrs, fab new master, 

Jeffrey Hobgood 310 724 7000 



2505 KENILWORTH AVENUE $1.375.00( 

Silver ■.a-'.e Beautifully upEd contemporary Englisf 
2 story Moreno Highlands Chefs kit, fnni din/liv 
3bd/2 5ba www 2505kenilworth,com 

Karen Lower 323 804.804: 




406 BROOKS AVENUE $1,298,000 

Venice, Unique arch'l SbdV bba twtim w/ loft 
soaring ceilings, fpl, open granite kit. rftp deck w/ 
360 degree vws, close to Abbot Kinney 

Mamy Wdsfon 310 260 8259 



2010 REDCLIFF STREET SI ,200,000 

Silver Lake A mid cenlury sitec on a secluded 
comer lot with amazing downtown views Flat 
landscaped garden with a pool. Recording studio. 

SofiyaCo^ce 323 671 2304 



3495 GLENALBYN DRIVE $1,180,000 

Mt Washington Beautifully designed 
contemporary wycity vus 4bd/3.5ba amazing sep. 
studio loft-like living www.3495Glenaibyndr.com 

Karen Lower 323 804.8043 



4232 MCCONNELL BLVD $779,000 

Manna Del Rey Adj Siorybook charmer CaHf 
Bungakiw w/ custom touches thru-out Close to 
the Marina & Venice 

Sharona Alpenn 310 888 3708 



Beverly Hills I Brentwood | Camarillo | Hollywood Beach | Los Alamos | Los Feliz [ LosOlivos | Malibu I Montecito j Pacific Palisades 
Palm Desert | Palm Springs I Pasadena I Santa Barbara I Santa Monica I Santa Ynez I Sunset Strip | Wesllake Village 



NOTICES/ANNOUNCEMENTS 



Volunteers 
Needed 

ir\oii will be in the Lis 
Vegas area April 3-4 and 
wuuid like to volunteer at 
Billl>oard MtCCA. 
please contact; 
Courtney Marks 
cmarks u'bilU>oar{lxom 
646.6S4.46S2 
For more inroriiialton visit: 
vv-ww.billboardevents.corr 




BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood • Real EsUte Manager 
661-270-0798 - Fax: 323-525-239^ 
Billboard® niiisidan.org 
1-800-223-7524 

Reach all the movers S shakers every treek through 
the pages of Billboard 
a force In the music/entertainment 
Industry for over 100 years 



DUPLICATION/REPLICATION 



OUR PRICES NUKE THE COMPETITION 




Odds On Blow-Out Discounts! 

Includes on-dlK priming, (ull-color prlnttd 
booklet, beitode and cello wrapping. 



KM 

CDS 



2S0 

CDS 



SCO 

COS 



1.0M 

CDS 



2,S00 
CDS 



5299^499 ^699 ^,099 i-\,999 



Toil-Free 877-ODDS ON 1 




«vd manufacii 

14 Suntii Way 
Hxidetson NV B9014 
.w OdiiiOnllfltoiding lam 



PUBLICATIONS 



The Ultimate 
Deal-Making Tool! 



THE LEADING WORLDWIDE RESOURCE 
GUIDE COVERING EVERY ASPECT OF 
THE MUSIC AND VIDEO INDUSTRIES 
OVER 13,000 LISTINGS 
FROM OVER 49 COUNTRIES 

• Record Labels 

• Video and Digital Music Companies 

• Music Publishers 

• Wholesalers 

• Accessory Manufacturers 

• Packaging & Labeling 

• Entertainment Attorneys 

• Replicators & Duplicators 

• Plants & Services 

• And morel 



ORDER BY PHONE: 800-526-2706 
OR ORDER ONLINE: www.orderbillboard.fom 



13,000 
LISTINGS! 

Buyer's , 

2CX)6~ 



IF YOU HAVE A 
PROFESSIONAL SERVICE 
YOU'D LIKE THE MUSIC INDUSTRY 
TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
1-800-223-7524 FAX: 646-664-4698/99 
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VINYL PRESSING 



I 



12" Vinyl Pressings 

We manufacture at lowest pricesi 



0 



National A International 
Promotion ft Distribution 

PURE VINYL. INC 

Tel: 954-757-84S5 

purevlnyl@myaccjiet 



RECORDING 
STUDIOS 



RECORDING BUSINESS FOR 
SALE: Prime Manhattan location, 

fully equipped, unique 
construction, high-profile clients, 

views, light Call 917-538-3444. 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVEI 

Whri« otl^ar p»opl« mrm rawing tttmu pncM. w* 
u« stasMing ours- Majo' Ubol CO'*, c*s»«nas 
artd LP's a> low aa 50< Your chok:* from th% 
most extensive listings available. 
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PIDER CARDS 

"BLANK OR PRINTED 




BfiOffMER 




BOO-648-0958 



COLLECTABLES 



CASH for Records, 

CD's, Coins and DVD's. 
Rock, jazz, Disco and so 
on. Collector travels to 

you since 1970 
Free info: 203-377-3449 



HAVE A POSITION TO Fill? 
WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST? 

LOOK NO FURTHER 
CALL 




1800-223-7524 
OR CALL 
ARKADY FRIDMAN 
646-654-4636 

ADAM GROSS 
646-654-4691 

JEFF SERRETTE 
646-654-4697 

OR EMAIL US AT 

classifieds@billbDard.com 



Mlleposts 

COMPILED BY SARAH HAN Shan dblllbaard.com 



Cindy Walker, 87, Dies 

NASHVILLE — SongwriterCindy Walker, whose impact on thecountry genre 
was acknowledged with her 1997 induction into the Country Music Hall of 
Fame, died March 23 in Mexia, Texas, following a long illness. She was 87. 

The longtime BMI writer landed hits in 
each of five decades from the 1940s through 
the 1980s. She became a charter member 
of the Nashville Songwriters Hall of Fame 
in 1970. 

As a recording artist in her own right. 
Walker scored a top five hit on Dccca in 1944 
with "When My Blue Moon Turns to Gold 
Again" — later a pop hit for Elvis Presley. 

Among her best-known hits as a writer are 
"Cherokee Maiden." popularized by Bob Wills; 
"You Don't Know Me," recorded by dozens of 
artists, including co-writer Eddy Arnold: and 
Roy Orbison's "Dream Baby (How Long Must I Dream)." 

Walker's influence extended well beyond country. Her songs were recorded 
by such diverse artists as Bing Crosby. Ricky Nelson, Van Morrison and Ray 
Charles, as well as by country stars Gene Autry. Ernest Tubb. Hank Snow. 
Webb Pierce. Glen Campbell and Merle Haggard. Willie Nelson recently re- 
leased an entire CD of her work. "You Don't Know Me: The Songs of Cindy 
Walker." on Lost Highway Records. — PJiyllis Stark 
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MARRIAGES 



Darla Rae Perlozzi 
to Timmy Lee Patterson, March 25 in 
Nashville. Bride is a drummer for 
Cowboy Crush. Groom is a bassist 
forT.G. Shepherd. 

Christine Danielle to Tyler Connolly, 

March 25 in Malibu, Calif. Bride is an 
actress. Groom is vocalist/guitarist 
for Theory of a Deadman. 



lUdilllfil Pk) Leiva. 88, of a heart 
attack March 23 in Havana. Leiva 
suffered a brain hemorrhage March 
19. The Cuban "son montuno" 
specialist was a member of the famed 
all-star band from Ry Cooder's "Buena 
Vista Social Club" project. 

Bom Wilfredo Leiva Pascual in 
Moron. Cuba, he began his musical 
career as a bongo player for the 
Orqucsta Siboney. Leiva then became 
a singer in juanito Blez's group 
Caribe. His talent brought him 
gigs with such notable acts as 
Benny More. Bebo Valdez and 
Noro Morales. 

Leiva joined the Buena Vista Social 
Club ensemble and took part in its 
international tour after the Cooder- 
inspired album won a Grammy Award 
in 1997. Leiva is also featured in 
director Wim Wenders' Academy 
Award-nominated documentary 
about the Buena Vista members. 

Leiva's death follows the passings of 
fellow Buena Vista luminaries Ruben 
Gonzalez. Ibrahim Ferrer and 
Compay Segundo. 

Leiva is survived by his daughter 
and manager Rosalia. 

Nikki Sudden, 49, March 26 in New 
York. Sudden's cause of death has not 
been made public. He was the 
frontman of the Swell Maps and 
member of rock act the Jacobites. 



The London-born rocker and his 
brother. Epic Soundtracks, rose to 
fame in the late 1970s as the Swell 
Maps. Two albums and four singles 
later, the Swell Maps broke up in 1980 
and Sudden went his solo way. 

He released two albums before 
forming the )acobites with 
Birmingham guitarist Dave Kusworth. 
According to Sudden's ofiicial Web 
site, the Jacobites' second album. 
"Robespierre's Velvet Basement," 
reached No. 1 on tiie German 
independent chart. 

When the Jacobites broke up in 
early 1986, Sudden returned to his 
solo career and released multiple 
albums on Creation Records. 

While traveling around the world. 
Sudden ended up in Athens. Ga., 
where he met R.E.M.'s Peter Buck. 
Mike Mills and Bill Berry. Together, 
they made the album "The |ewel 
Thief," which was later reissued as 
"Liquor, Guns & Ammo." 

In 1993, Sudden reunited with the 
Jacobites for several more albums. 

According to indie label Secretly 
Canadian, which reissued lOof 
Sudden's albums in recent years. 
Sudden was nearing completion on 
his autobiography, "The Last Bandit." 

Sudden is survived by his parents 
Lois and Trevor Godfrey. 



FOR THE RECORD 

Contrary to the Billboard Q&A in 
the April 1 issue, the new DMZ/ 
Columbia album by T Bone 
Burnett is titled "The True False 
Identity." Also, the album and a 
career retrospective from DMZ/ 
Columbia/Legacy. "Twenty- 
Twenty: The Essential T Bone 
Burnett," will be released 
simultaneously on May 16. 
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DUPRI'S VIRGIN ACTIVITY 

Virgin Urban president lermaine Dupri tells Track that the 
lead single from Janet |ackson's new album will arrive in 
May. with the album coming "probably at the end of Sep- 
tember." Dupri adds. "We're in the process of finishing it 
now." Will Dupri be a featured guest on any of the tracks? 
"You'll hear my voice on some songs. But I don't know if |er- 
maine Dupri the artist exists anymore. I 'm not into that right 
now. It's far on the back burner. It's probably in the cards some- 
where down the road. But it's the last thing I'm thinking about 
right now." These days, his mind may very well be one big release 
schedule with projects due from Beenie Man, Sleepy Brown (through 
Purple Ribbon). |ohnta Austin, Young Capone and Daz DllUnger. 



HOME SWEET HOME 

Want to become the proud owner of Elvis Presley's first 
home? Your chance is fast approaching. Beginning April 
14, the ranch-style house— at 1034 Audubon Drive in 
Memphis— will be exclusively auctioned on eBay. Yep, 
this was the house made possible by the runaway success 
of Presley's first No. 1 hit. "Heartbreak Hotel," in 1956. 
Though Presley lived there for only a little over a year 
(blame over-excited fans and pesky photographers), his 
home improvements— including a pool and motorcycle 
garage— remain intact. Bidding ends May 14. Paging 
Robert Sillerman . . . 

ROCK'N'ROLL HIGH SCHOOL 

Days after the March 2? full launch of the Converse by )ohn 
Varvatos men's and women's fashion collection, Track re- 
mains bewitched and bewildered. Oh. the fashions were 
sexy and cool, the models bored-looking and designer Var- 
vatos could not have been more pleasant. But what truly 
lingers in the mind, in addition to the mini-corndogs served, 
is the special performance by the legendary New York 
Dolls — particularly frontman David johansen. Did we men- 
tion that this musical fashion extravaganza was held in the 
gymnasium of New York's Xavier High School? 

Minutes before hitting the gym's stage. Track caught up 
with lohansen in the boys locker room. Before introduc- 
tions were made, johansen — in tight jeans, tight T-shirt 
and pirate's cap — proclaimed. "This is the most fun I've 
ever had in a locker room." 

A rock pioneer. Johansen also mentioned that the band's 
new. as-yet-untitled album, due in July from Roadrun- 
ner, was recorded in 14 days. "That's twice as long as our 
last album took |1974's "In Too Much Too Soon"l. so it's 
twice as good." 
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VARVATOS, left, and JOHANSEN 



Guitarist John Hall spent 35 years making music. These 
days, he is merging his musical chops and political ac- 
tivism. Hall Is running for Congress in New York's 19th Dis- 
trict. His campaign song features new words put to the 
music of "Dance With Me," the 1975 top 10 song he co- 
penned (along with top five "Still the One") as a member 
of pop-rock band Orleans. All together now: "Vote for 
me/I want to be in Congress/Can't you seeAhe country's 
In a big mess/Katrina showed us/The emperor's new 
clothes"— and that is just the first verse. Elsewhere, lyrics 
ask for the impeachment of Bush and Cheney— that is, 
"After we win back both the House and Senate." Will Hall 
join songwriting solon Orrln Hatch In Congress? Stay tuned. 

SUITS SING 

The Society of Singers may have very well been thinking 
of "SOs TV show "Moonlighting" when it came up with the 
theme for its June 3 benefit concert at the El Rey Theatre 
in Los Angeles. But, in fact, the 3 Men and a Big Band fund- 
raiser was inspired by a film. The one-night-only event will 
find music execs Steve Tyrell, Gary LeMel and |erry 
Sharell — each of whom has doubled as a recording artist — 
paying homage to the Great American Songbook with ac- 
companiment by the Gregg Field Big Band. Increasing the 
laugh quotient will be the glib Joe Smith, raconteur and re- 
tired exec, whose storied career includes top posts at Elek- 
tra. EMI and the Recording Academy. "I'm putting together 
a show that nobody else could," SOS president Sharell says. 
Proceeds will benefit the society's emergency relief and 
scholarship funds. 

MAULDIN'S FASHIOM MOVE 

Industry vet Michael Mauldin is gearing up for the launch 
of his first clothing line, Mauldin Apparel. Its Inaugural 
Holiday 2006 Collection consists of vintage T-shirts, den- 
ims, cashmere knits and outerwear for men and women. 
If you find yourself scratching your head right about 
now, you are likely not alone. Sure, Mauldin has held 
such label posts as COO of So So Def Recordings, 
president of Columbia Records Urban Music and sen- 
ior VP of Columbia Records Group. And yes, the man 
is also the father of producer/Virgin Urban president 
Jermaine Dupri. But will Mauldin's name resonate 
with consumers like that of a Sean "Diddy" Combs? 
Or will it be more a case of "Michael who?" It wilt 
be interesting to see how Mauldin Apparel handles 
that challenge. 
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EDITED BY SARAH HAN 

RECORD COMPANIES: Sony BMG Music Enter- 
tainment in New York promotes Mark Eisenberg to 
executive VP of business and legal affairs, global 
digital business. He was senior VP. Sony BMG Music 
Entertainment also names J. Scott Dinsdale execu- 
tive VP of digital operations and new technology. He 
was consultant and business development director 
at Accenture. 

RCA Records promotes Roger WidynowskI to VP of 
publicity. He is based in Los Angeles. Widynowski was 
senior director of publicity. 

Capitol Records Nashville names Diane Lockner direc- 
tor of Northeast promotion. She was Midwest promo- 
tion manager at Jive Records. 

Essential Records in Nashville names John Clore pub- 
licist. He held the same position at Tllo Entertainment 

PUBLISHING: BMG Songs in Los Angeles names Brad 

Aarons to creative director He was A&R manager at 
Epic/Sony Music International. 

Jody Williams Music in Nashville names Driver 
Williams creative director He was catalog manager. 

TOURING/VENUES: Live Nation in Los Angeles 
names John Vlautin VP of communications. He was 
founder of SpinLab. 

Bobcats Sports & Entertainment in Charlotte. N.C., ups 
Ed Tapscott to president/CEO. He was president/COO. 



If 
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DISTRIBUTION: Koch Entertainment Distribution in 

New York names Lawrence Sapadin VP of business 
affairs. He held the same position at Wedspring Media. 

DIGITAL: Muslcane in Los Angeles names Michelle 
Robertson chief marketing officer. She was co-founder/ 
director of marketing of artist relations at Mp3.com. 

Navio Systems in Cupertino, Calif., names Marc 
Morgenstern VP of rights holder relations and music. He 
was director/CEO at Overpeer. 

MEDIA: Fuse in New York names David Weier VP of 
music and talent relations. He was an independent con- 
sultant. Fuse also names Tricia O'Leary director of music 
and talent relations. She was manager of music and tal- 
ent relations at VHl. 

Send submissions to shan@blllboard.com. 



GOODVmBKS 

SUPPORT FROM A LEGEND 

john Legend is scheduled to perform at the inaugural Ruby 
Ball to benefit the Thyroid, Head &. Neck Cancer Founda- 
tion. The April 6 event at New York's Mandarin Oriental 
in the Time Warner Center will raise money and aware- 
ness for the THAN C Foundation. For more info, log onto 
thancfoundation.org. 

RED CROSS VOLUNTEERS 

More than 40 bold-type personalities have joined the 2006 
American Red Cross National Celebrity Cabinet. Sara Evans, 
Patti LaBelle. Chayanne. Jermaine Dupri, Daddy Yankee, 
new artist Hope and others have volunteered to promote 
awareness of Red Cross services throughout the year. To learn 
more, log on to redcross.org/celebritycabinet/. 
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RECORDS 



VICTORY RECORDS is looking for value adding players to join our team. Accounting, Marketing, Promotion, Publicity and Sales superstars 
should apply. VICTORY can provide stability and growth. VICTORY RECORDS is more than just another record label. We are a forward think- 
ing, diversified, lifestyle company and the premier, independent rock brand. If you do not see a specific position listed that does not mean you 
should not contact us. We always have room for passionate music people that can help us reach new heights. Great people and great Artists 
are what drive the music business! Join us and be a part of musical history. 



DIRECTOR OF INTERNATIONAL MARKETING AND SALES 



We seek the right individual to coordinate all international (ex - N. America) sales and marketing activities for the Victory Records product line. This includes the cre- 
ation, implementation and overseeing of sales and marketing plans along with acting as the liason with our international distribution partners. Candidate must have 
a true grasp of the international music market along with proven sales experience. This position is available In our Chicago or London Office. 



^ DIRECTOR OF MUSIC PUBLISHING ^ 

Another Victory Inc. Is seeking a Director of Music Publishing. The ideal 
candidate will have a minimum of 3-5 years expertise in music publish- 
ing administration along with the ability to creatively and successfully 
exploit our catalog and maximize copyright revenues. You should have an 
intense passion for the music business, a substantial list of contacts and 
relationships as well as a true entrepreneurial desire to be part of a 
growing and important part of our business. 

anothervictory.com 




PUBLICITY 



Victory Records is looking tor a savvy and creative individual to join Its U.S. pub- 
licity department. This person vi/ould be responsible for using their existing and 
developing media relationships to expose our artists and other related projects. 
Excellent writing, organizational, marketing, creative and social skills required. 
Candidate should have a lust for promotion, travel, our Artists, willing to work 
long hours and hunger for searching out media opportunities in print, on the 
Internet and on Television. Previous publicity experience is required. For consid- 
eration please fax cover letter, resume and references to: Fax: 312.873.3889. 



SALES 

We are looking for ambitious, creative and highly motivated individuals 
to fill sales positions. Sales savvy candidates will be in charge of dealing 
with domestic and foreign record and merchandise retailers, opening 
alternative and lifestyle accounts along with sales and marketing strate- 
gies for our music and merchandise. The ideal candidates will have at 
least two years experience in music/merchandise sales, strong comput- 
er, analytical, communication and people skills. We have a competitive 
incentive and commission based sales program (salary = base + com- 
mission). 



MARKETING 



Vkitory Records is looking for an organized, driven, creative and energetic individual to 
join the U.S. Marketing Department. This position entails assisting the Marketing 
Department in all areas - including implementing mult! faceted marketing plans and 
campaigns, overseeing advertising plans and budgets, processing and maintaining 
advertising invoices, creating departmental and company reports on a regular basis and 
undertaking man<eting research projects. Proficient and working knowledge of all 
Microsoft applications (predominantly Outlook, Excel and Word) is required. Candidate 
must possess a genuine knowledge and love of Victory Records' Artists and lifestyle, and 
be a superior multi-tasker. For consideration please fax cover letter, resume and refer- 
ences to: Fax: 312.873.3889. 



FAX COVER LETTER / RESUME / SALARY HISTORY TO 312.873.3889 



VICTORY RECORDS 

346 N Justine St., Suite 504 
Chicago IL 60607 
Ptione: 312-666-8661 



VICTOHY RECORDS UK 

115-87 Bsytum Stmt 

Camdan Town. Umdon NW1 OAG UK 

PIWM; *44 10)207 4247896 



or email - jobs@vlctoryrecords.com 

m RESHCT 111 APFucwrs iNFONMATioNwmiiHEinMOSTm wsoiun coiiFu»numv) 



www. VICTORYRECORDSxom 
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MUSICIANS WHO PLAY 
FROM THEIR HEARTS. 
EVEN WHEN 
THEY'RE BROKEN. 



You'll find the largest collcclion of amazing Independent artists at cMusic. You can download songs 
for jusi 25 cents and it all works with your iPod ' player. And right now, receive 25 free songs that 
you keep forever just for checking out the site. eMusic. The heart and soul of independent music. 

GET 25 FREE SONGS FOR CHECKING OUT EMUSIC.COM/CASH 



emusic 

#1 Site for Independent Music 



Wmks with vtHir iPod' player. OCcpynghl eMusc can. Inc. 2Q06. eMusic is a regelered liademarltand the eMusIc logo s a Iradema/fi of eMusic.com. inc. All Rights Reserved. IPod' is a registered irademamof Apple Comtxiter. Inc Appte s rwl a panner or sponsor ot eMusic. 
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